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THANK YOU 


(from the Heart) 


for your fine reception of our Christmas Displays this year... . 
we're busy making up your orders to assure their delivery 


on-time and at their sparkling Christmas-best. 


OUR HEARTS 


will be on Your Desk 
(Valentine Hearts, that is) 


when SCHACK’S representatives call 
on you in October and November 
with a great new line of 
Early Spring 
and 
Valentine 
Displays. 
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SLoinsellias fer Chrtstmas Decor 


Beautiful in their sweeping petals, brilliant in color egainst lush green foliage. the 
flower of the Christmas Season. Faithfully reproduced in a realistic blending 
from the finest of art. these lovely designs are now available 
panels...in sizes to fit store architectural spaces, 

ment entranceways, island displays. The horizontal 
Offered in 3 different types of materials, permitting many 
1. On standard, flexible Comura stock for use as a comple 
2. Or clear. transparent plastic, with “‘see-thru™ quality that. | 
glass. Beautiful when used to frame a window in this way. 


te 


3. On Silk Organza, hemmed and fringed. so sheer the design seems as tho suspended 


Can be viewed from either side. Hang on dowels from posts, into main srisles for a 
festive effect. 


CHRISTMAS POINSETTIA COMURAS, SIZE: 20"x90" 


HORIZONTAL DESIGN UPRIGHT DESIGN 
No. 8723 On Comura Stock 7: 
Clear Acetate Plastic 
Silk Organza 
10% Discount on orders for 12 or more 


Christmas 
Ounament Tree 


Modern in effect, traditional in design, beautiful 

to see, simple to install and so very, very inex- 

pensive. Created of glistening metallic plastic in 

choice of beautiful colors, the tree section is 

created of one piece into which 51 Christmas 

ornaments, in 7 graduating sizes, have been vacu- 

um formed in deep dimension. The metallic 

quality of the plastic catches, holds and scintil- 

lates light. making it appear as tho it were aglow. 

Yet so simple to install...quickly and easily it 

mounts against a panel or post, no lights or orna- 

ments to add and to drop off. Use with star and 

base for complete tree setting, put 3 such sec- 

tions together for full round self-standing unit. 

Use tree panels only, arrange in interesting pat- 

terns. Yes, there are dozens of ways to use these 

beautiful trees in a treatment entirely your own. 

94772—COMPLETE TREE, Base and Star in- 

cluded, Size 18”w, 70”h Each $14.95 
Per Dozen... 149.50 . 

94752—TREE PANEL ONLY, Size 18” x 48” oS Reh Ch e > 

Each $ 9.85 Buc te, thitstmas Sree 

Per Dozen... 98.50 Seer ae - 

Indicate choice of color: Deep blue, light blue. ‘ ’ Comua 

pink, green, red, gold, silver. a x Var .;, 

ALSO AVAILABLE IN PLAIN WHITE PLAS. she Be AN 3s Feathery branches of pine, daint 

TIC, you finish as desired. - Pro ins. ily decorated with strands of tiny 

1781—COMPLETE TREE, Base and Star in- Se AES ae Gay dead a me 

cluded. Size 18”w, 7 ; $ 9.50 ries nee. SS ee 
Per Dozen... 95.00 ' ‘J ; ; ganza or Comura stock, in a 

4759—TREE PANEL ONLY, Size: 18” x in” m. = d selection of colors. 

, Each $ 5.95 a Ws a The SILK ORGANZA is sheer 

Per Dozen... 59.50 o> > : me - and delicately transparent. Beau 


tiftul for overhead interior decora 


colors on choi e ot Silk 


inels 


tions, as single or multiple ; 
in windows, as island displays... 
with gifts...with fashion... with 
all luxury items...they have the 
feel of elegance. Will hang softly 
if mounted on decorative dowels 
hil space rt 
manner. Can 


either side Spatt 


’ + + 
but n a see-thru 


dust or 
glitter. Come 
at top. trings at 


tor installation. 


SILK ORGANZA, TOP 


v tz\ yc "MAND FRINGED END. 
Pa a4 BS | : , ize: 25” wide, 96” high 
PS ED v7¢ aes \ , , “Bey $2.95 
b : ; ' 


more ; Each &R2.00 
e at t x : io. 8715—Blue Tree on White 
—New —— d 7 = ' . B8716—Creen Tree on 


. White 
Slat tiiilek No. 8717—White Tree on Blue 


Catalog Meare ON WHITE COMURA STOCK 

tke Et Size: 30” x 90” 
Write for it! Each | $3.75 
12 or mor Each $3.00 


W.L. STENSGAARD AND ASSOCIATES, INC. [ieSaeRiumammimaaes 


No. &8710—Creen Tree on 
346 NORTH JUSTINE ST.. CHICAGO 7, ILLINOIS , White 
; a tien « Demensirobe smlays « Exhibsls No. 8711—Blue Tree on White 


OCTOBER’ 1958 
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CONTENTS 


VOLUME 73 NUMBER 4 


Editor's Comment . 

Creating a Christmas Wonderland By Claire Brown 
Animals Reign Over Manhattan Display By Clara Baldwin 
Christmas the World Over 


Autumn Arrives in Los Angeles During Heat Wave 
By Dick Jachim . 


Lavish Holiday Exteriors 

Chicago Display Turns to Fall 

Ideas by Heilbron 

Display . .. On And Off the Record 

The Road to Successful Display 

Filene's Wide World of Christmas Gifts 
NADI Newsgram 


By Richard Day 
By Robert M. Heilbron 


By Russell Shaw . 


By Gabriel Valenti 
Sales Promotion Center Planned at Los Angeles 
Easily Adapted Ideas for the Smaller Store By Jim Kiley 
Design for Display By Charles S. Telchin . 
Magic .. . White Christmas for Crescent 
Display Parade By Al Couch 
The Integrated Display By Kim Hoffman 
Christmas in Bermuda 
Trade Personalities 


Hans Wins August Medal 


By Al Couch 


Displays Turn Hospital into Holiday Fairyland 
em 


PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


407 GILBERT AVENUE, GARFIELD 1-2050-1-2051, CINCINNATI 1, OHIO 


THE COVER 


Harold McLaren achieved a very dra- 
matic Nativity scene for Bon Marche, 
Seattle, during last year's Christmas 
season. Notice in particular the role 
that lighting plays in the success of this 
display. 


& 
OUR NEXT ISSUE 


In the November issue will be an in- 
teresting article on the successful ‘‘sec- 
ond story work" of Dwaine S. Meek for 
Kayser & Co., New York City .. . an 
instructive crticle on modern store light- 
ing as an aid to display . . . the story of 
The Clothing Cupboard's unique display 
of men's wear .. . and many other how- 
to-do-it articles to aid the displaymen 

. in the mail on October 20. 


EXECUTIVE STAFF 


H. C. Menefee, President 

Nathan Silverblatt, Manager 

R. James Shriver, Advertising Manager 
John Mendell, Production Manager 


Eastern Office 
Homer Guck, 175 Fifth Avenue, New 
York City 10. Phone GRamercy 3-3737. 


Western Office 


Joseph Mervish, 6716 Gentry Ave., North 
Hollywood, Calif. Phone STanley 7-7556. 


® 
SUBSCRIPTION RATES 


Published monthly at $5.00 a year for the 
United States and Canada. To foreign 
countries, $6.00 a year. Canadian and foreign 
orders payable in U. S. funds by International 
money order or New York bank draft. Single 
copies 60 cents. Send all subscription orders 
direct to the publication office at Cincinnati. 
Changes of address must be reported at least 
two weeks in advance of effective date, other- 
wise missed copies cannot be supplied. 
Entered as second class matter September 20, 
1922, at postoffice at Cincinnati, Ohio, under 
act of March 3, 1879. 


aa 
Member 


\ 


National 
Association of 
Display Industries 


ABP 


Associated 
Bureau of Business 
Circulation Publications, Inc. 


Pass This Issue Along 
You get the most value from DISPLAY 
WORLD when yow share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 


DISPLAY WORLD 
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Wm. Taylor Son & Co 


How we help you plan a 
new store display = 
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Order Your Christmas Decorating Material Early! 


LYCOPODIUM GARLANDS 


. XR-12—Lycopodium (Princess Pine) Garland, 4 in. in diameter. 


5 yard lengths only. Per 5 yard piece 


: (Princess Pine) Garland 


Per 5 


appre 


yard piece 





Write today for your FREE COPY 
of Supplement No. 90 containing 


Outdoor Christmas Decorations. 








Genuine, Imported 
ITALIAN MINIATURE LITE SETS 


U. S. PATENT No. 181404 


GREATER LIFE EXPECTANCY: 
hours. Unconditionally guaranteed 
hours 

BEAUTY: Each 
craftsmen—lasts at 
foreign makes. 


1000 to 3000 burning 
for 1000 burning 


old 


long as 


world 
other 


blown 
times as 


lite is hand 
least 10 


by 


DELIVERY ASSURED 
ITALIAN MINIATURE LITE SET 


Clear plastic bel] reflector, 30 lites. If one or more 
bulbs go out, the entire set continues to function. 

No. XFA-436-30—Green wire, multi lites. 
No. XFA-437-30—White wire, clear lites. 
No. XFA-438-30—Solid colors. White wire, 


gold and blue lites. 
Per set . 


red, green, 


xX. 


Red holly berries. 


$4.95 
$6.95 


MINIATURE ELECTRIC LIGHT SET 


colored bulbs 
on each endl tor 


5-6 in. in diameter. Red holly berries. 


attached to one wire. 
additional strand at 
UL approved. Wire red and green. 
bulb goes out, the rest continue burning. 
XAM-20—\V clear bulbs. 


set ° 


XAM-2R—Red 6V bulbs. $3.95 
$3.95 


20 clear o1 
{ onnector 
tachments. 
lt one 
No. 
Per 
No. 
Pet 
No. 
Pe 


XAM-20G—Green 6V bulbs. 


set 


TRI-DI 
COLLAPSIBLE 
20 POINT STAR 


New collapsible star that can be used over and over 
again. Easy to assemble by holding the knot at bead end 
and pulling string. Result is a sparkling 20 point star. 
To collapse, untie knot and star folds for compact, easy 
storing. Colors: Silver, red, green, gold or variegated. 


Specify colors desired. 

oi legs “egg laa agg $11.50 
$21.50 

$12.95 


No. XW-16—Large 16 in. Stars. 
Each $2.15. Per dozen 
No, XW-40—Giant 40 In, Stars. 


<— TINFOIL 
RIBBON TINSEL 


No. X-425—One pound skein 
of silver tinfoil ribbon tin- 
sel. The most economical 
way to buy tinsel. Tinsel 
measures 72 in. long. Packed 


in corrugated $1 25 
. 


box. Per lb. box 


hyriedhs 

ray 
A 
Nit A 


METALLIZED 
SARAN ICICLES 


No. BM-279-72 — (Not illus- 
trated). New and extra bril- 
liant. Won't tear, shred, mat 
or tangle. Lightweight and 
completely reusable. Flame- 
proof and non-toxic too. Each 
strand is 72 in. long. 400 
strands to a package. 


iin $1.25 
$12.50 


Doz. 
packages 


GROUND ICE — PLASTIC SNOW 
No. PS-1—Tiny, sparkling white, rice size 
crystals of crisp light plastic material. Per- 
fectly clean and easy to sweep or vacuum 


from any rug. Put up in 2, 5, or 75¢ 


10 Ib. boxes. Per Ib. 





WHITE FLOCKED BRANCHES 


Natural twig branches with smooth white 


rayon flocking. 

No. GWA-100—Size 30 to $ 

36 in. Per dozen 13.50 
No. GWA-101—Packaged in cellophane (be- 
low). Approx. 12 to 15 branches per pack- 


age. Size approx. 32 in. long. 5 95 
Per package ° 
to 6 ft. 
$19.50 


No. GWA-102—Size 5 


Per dozen 


No. GWA-101 


GARRISON-WAGNER COMPANY 


2018 WASHINGTON AVE. 


51. 


LOUIS 3, MISSOURI 


DISPLAY WORLD 
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Trade Mark Pat. Pend. 


A fast-reading new type face for increasing the effective- 
ness of your visual selling. The artist has developed in 
Bon-Air a style that imparts quality, is clean-cut and goes 
well with today's style trends. Alternate letters and com- 
binations are supplied in the capital A and |, lower case 


a, e, o and s; as well as Th, th and #. 


Fall Flutterings 
in the Fashion World 


C); 2 H's the 7 


Modified, yes, with 
rounded folds above the 
shorter puffed skirt. ..489. 


Styles in type change, too. Are you trying to sell today's 
fashions with outmoded lettering? Your presentations can 
take on added appeal when your messages are as up to 


date as your merchandise. 


Bon-Air is on an exclusive basis for one store in a trading 
area. Do you like it? ... Write for proofs, specifications 


and prices. 


The RACORG 


SIGN MACHINE . 4510 N. RAVENSWOOD AVE., CHICAGO 40, ILL. 


OCTITOPSte, 1938 
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3 new expanded metal patterns 
to give a fresh appearance to your displays 


Get one-of-a-kind beauty for your displays with 
Penmetal Multimesh*—the new look in expanded 
metal. Crisply contemporary, these newly designed 
meshes offer infinite potential for display 
creativeness. 

Multimesh comes in three patterns: Crystal, 
Pendant, Garland. Use them for handsome ceilings 
and walls, area dividers, racks and display cases, 
cut-outs. Wherever used, you will find them ver- 
satile and appealing. 


Multimesh stays beautiful, too, because it is easy 
to clean and very strong. Light in weight, sheets 


*Design patents pending 
on all patterns. 


are simple to work with. But here is its real beauty: 
you can achieve a Fifth Avenue atmosphere at 
bargain cost. 


Find out more about eye-catching Multimesh. 
Folder 516-EM tells the whole story. Write today 
for your free copy. 


PENN METAL COMPANY, INC. 


General Sales Office: 40 Central Street, Boston 9, Mass. 
Plant: Parkersburg, W. Va. 
District Sales Offices: Boston, New York, Philadelphia, Pittsburgh, 
Chicago, Detroit, St. Louis, Dallas, Little Rock, Seattle, 
San Francisco, Los Angeles, Parkersburg 


PM-181 


a name to remember 


DISPLAY WORLD 
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Living Color an LEAST EXPENSIVE 


your ge 


Displays \ >» ae only 
BULB and \ x a" 4 50 
BASE y > S cach 
ADDITIONAL ae ee £08 


BULB $2.20 YS KANSAS CITY. MO. 


gi The DARRELL 
=> Disolay ite Kit 


@ COMPLETE WITH 8 COLORS (4 BASE, 4 PASTEL) 

@ SNAP IT ON ANY PAR-38 or R-40 BULB ANYWHERE 
@ FOR VALANCE OR FLOOR LIGHTING 

@® TURNS SLOW —8 TIMES A MINUTE 


, ; ; SEE YOUR JOBBER or 
Make your display windows alive and dramatic — with the DARRELL Display USE THIS ORDER FORM 


Lite Kit. Regardless of the size of your windows, you can arrange more attrac- 
tive displays and highlight with exciting effects beyond your dreams. Sales take | 
on a new sparkle too! 


NATIONAL EQUIPMENT CORPORATION 
919 Broadway Kansas City, Mo. 
PLEASE CHECK QUANTITY 


|_| Display Light KIT complete... $13.50 
Par-38 Bulb 





The color wheel turns 8 times a minute with over 96 vibrant, flickering colors 
available accentuating the entire display. 


It's a real “traffic stopper” and cost so little you virtually create the effect of 
“Blacklite” with all the colors of the rainbow. 


The light unit snaps on any Par-38 or R-40 bulb or can be used on base as 
shown for a slight extra cost. 








It is entirely new and never before has a color wheel been offered at such a 
low price. The Kit comes with 8 gelatin color lenses (4 basic, 4 pastel) and addi- 
tional colors are 15¢ each. 


NATIONAL EQUIPMENT CORPORATION 


"COMPLETE STORE OUTFITTERS" 
919 BROADWAY VICTOR 2 -2133 KANSAS CITY, MO. 


SS eer ae 


a 


as ORT 


Signature. 
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| You saw it in Macy's N. Y. 
’ & Christmas display, 1957. 
7 The most imitated design 
this year, 1958. 
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LIES at-bat, 
8 ft. Tree 


PRICE LIST** 


TREES 
4 ft. $29.95 
5 ft. 59.95 
6 ft. 74.95 
8 ft. 96.95 
Larger sizes on request 
GARLAND 
729" $10.95 ea. 
9 ft. x 12" 14.95 
9 ft. x 18" 23.95* 


*Extra full bush viscose 


SPRAYS—Half Round 


3 ft. Bee $ 5.95 
4 ft. | 9.95 
5 ft. ere 14.95 
18.95 
WREATHS : | § 
—— |... SiOm —— = | 
36" ! 18.50 | y Perfectly 
Colors: Green/White " i - engineered ile 
iad easy assembly 
nod fs | 1 @h 4 a @ 10 O10 -Wll@) hae\.4 tO), Mais = | . 
ORIGINAL DESIGNS. 
NOTHING HAS BEEN CHANGED | 
BUT THE PRICE! The original designs are ex- 
EVERY ITEM LISTED IS FLAMEPROOFED clucive im Srueeers Are ty 
of Chicago. Any other "'sales- 


talk’ is misrepresentation! 
WRITE or WIRE: 


Sj 
| ART MFG. CO., 1147 WEST OHIO STREET, CHICAGO 22, ILLINOIS 
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WS” tHE KEY To your 
CHRISTMAS DISPLAY NEEDS 





SPUN GLASS ANGEL HAIR 


a 4 Fireproof, light blue, pink, chartreuse, red, blue, 
ale yellow, green, white. 

SANTA SUITS ‘ White Colors 
Suits are full cut, Christmas red, deep-pile plush , 2 Ib. box... .. 2+. eee sence. $ 2.50 $ 3.50 
with white plush trim, red sateen lined, red 10 Ib. box... ... +++. eee reese 11.50 15.50 
floppy hats trimmed with plush white band and 
pom pom. White belt with buckle shiny black 
leather like leggings trimmed with white plush. 
Large size only, complete outfit 
Corduroy Santa suits with plush trim 
Flannel Santa suits with plush trim GIANT 3 FOOT ILLUMINATED 
White wool wig and beard set SANTA FACE 


100% nylon wig and beard set 


‘ For indoor or outdoor use—UL approved—sturdy 
Saran wig and beard set 


plastic in rich traditional colors. Excellent for 


post trim, toy dept., marquee, and many other uses. 
—— GLASS FIBER CLOTH 
Soft and pliable for puffing and draping. 100% 
*Write for brochure on other illuminated displays. _ fireproof, 40” wide. In White and same colors as 
ange! hair. 


10 yd. pkg... ..$3.75 30 yd. pkg.....$17.50 


FOLDING FOIL STARS 
Silver or Gold heavy 18 point stars. Perforated 
for easy illumination. Specify color wanted. PLASTIC SNOW 
Three dimensional fold for easy storage. Sparkling white lightweight snow. An excellent 
11” diam $ 7.50 doz background for window, showcase or shelf display WHITE FLOCKED BRANCHES 
tile . UZ. . . - , . 
16” diam $12.00 doz. throughout the year . . . ideal for floor covering. Very full and heavily flocked. Graceful and deli 
22” diam $18.00 doz. $2.00 per bushel carton cate in appearance. 3 ft. lengths. 


$12.00 doz. 


Please send information on the following 


Blinking lights—indoor and outdoor 
Miniature Italian Lights 

Life size nativity sets 

Visca trees all sizes and colors 

Animated Santas 

Garlands and ropings—indoor or outdoor 
Outdoor and street illuminated decorations 
Tinsel garlands—all sizes and colors 


JO 


Mail Order 
Filled 
Promptly 


METALLIC FOIL PAPERS 


Bright Silver, Satin Silver, Bright Gold, Satin Gold, Red, Midnite Blue, Cerise, 
Ice Pink, Emerald Green, Chartreuse, Rose Pink, Bermuda Blue, Satin Aqua. 
25 ft. x 26” $1.50 roll 100 ft. x 26” $5.50 roll 
300 ft. x 26” $15.00 roll 


Write for free sample booklet, including fancy patterns. Quantity 
SATIN RIBBONS METALLIC NON-TARNISH Prices 
(All Colors) 100 yd.roll 1000 yds. TINSEL RIBBON 


No. 2—7 /16” . Gold or Silver on 
No. 5-74" 1.65 oe EE $2.7 roll Request 
. I 275 . 50 yd. 2.50 roll 
No. $12 ; ‘ 6” 2 yd. 2.00 roll ® @ 
50 yd. roll 1000 yds. ’ 


20 yd. 2.80 rol! 


e lA ae 
Mo. 24". $250 ATSB No. 3" 9d. 4.28 rol 810 Penn Ave. Pittsburgh, Pa. 


Z. 
> 
= 
rj 


ADDRESS 


CITY & STATE 
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ANIMATED 
TRAFFIC STOPPERS 


For that special window attraction or 
an unusual counter display, there is 
nothing like an animated figure. We 
have the greatest and most varied line 
of Santas, Reindeer, Clowns, Chefs and 
other figures, all animated and station- 
ary. The entire line is now ready for 
immediate shipment. All our figures 
are made of top quality, highly attrac- 
tive materials. 


Write for — Glossy Photos and 
Price List 





Our Entire Line Will Be Shown At 
THE INDEPENDENT 
HOUSEWARES EXHIBIT 
JANUARY 11 to 15, 1959 
Morrison Hotel, Chicago, Ill. 
Rooms 303-304-305-306-307 
and 
THE AMERICAN TOY FAIR 

fie - MARCH, 1959 


a ee ee ined Wie Sook : sii 
No. 600 CLOWN ‘New York City No. 600 SANTA 


JEE-BEE TOY CREATIONS rc ncn 
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LVER GLASS TINSEL’ 


Unmatched for .. truly “economical . .. Wothing, but nothing, 

can match the speickit OF Poters Silver Glass Tinsel in silver or in your choice of colors. 
For longer lasting brilliance, silver is available in tarnish-resistant grades. 

And, for displays that glow in the dark, ask about Potters Reflective Spheres. 


Available from your jobber, or write for samples and name of nearest jobber 


THE JONEL COMPANY, Carlstadt, N. J. 
a wholly owned subsidiary of POTTERS BROS. INC. 


DISPLAY WORLD 





NEW YORK TRADE SHOW BLDG. 
35th Street and Eighth Ave., N.Y.C. 
DECEMBER 7th thru I Ith 


ALL UNDER ONE ROOF ... 

the newest in displays 

from the nation’s leading manufacturers ... 
plus the opportunity to see 

New York’s famed Christmas windows . . . 


PLAN NOW TO ATTEND 


ADMISSION FREE 


N ational 


A ssociation of 


i) isplay 


| ndustries 


HOTEL NEW YORKER 
NEW YORK CITY, N. Y, 





SCULPT-O-FOAM 


FOAMED POLYSTYRENE SHEETS 
Reg. Pend. U. S. Pat Off. 


SCULPT-O-FOAM is lighter, has greater rigidity and is more economical 
than most foamed plastics. Interesting carvings can be made with a 
specially developed tool called ELECTRO-SCULPT that works on the hot 
wire principle. The machine will pay for itself within a short time. 
ELECTRO-SCULPT MACHINE $75.00. (Works equally weli on Styrofoam 
or Sculpt-O-Foam.} 


SCULPT-O-FOAM 
14" x 36" x 72" packed 48 to 
#6 2° packed 24 to 
oe ee ae packed |2 to 
3" x 36" x 72" packed 8 to 
4" x 36" x 72" pocked 6 to 
6" x 36" x 72" packed 4 to 
8" x 36" x 72" packed 3 to 








aon eke. ow ey 
So ee x 
2 ae “ 


SCULPT-O-FOAM COLUMN, Complete $17.50 
Height 72", Base 12" Diam.—Made of 7 units, A, B and C 
SCULPT-O-FOAM BALUSTRADE, Complete $47.50 
Length 6’, Height 31", Width 8"—Only partially illustrated 
SCULPT-O-FOAM TURNINGS, Each $2.50 
A—\2" Diam., 6" High; B—6" Diam., 12" High; C—6" Diom., 12" High 
SCULPT-O-FOAM CEMENT, Quart $3.00 





cubpito-(y las- 


PATENT PENDING 


Non-Inflammable . . . Weatherproof . . . Dries in 20 min. 
To imbed objects, butterflies, ferns, flowers, sequins, etc. 
Place objects or arrangement on a sheet of SCULPT-O- 
GLAS backing — available in various thicknesses and in 
sizes of 20" x 50" and 50" x 72". Tear SCULPT-O-GLAS 
film into 12" or smaller swatches, dip SCULPT-O-GLAS 
film into a basin of SCULPT-O-GLAS dunk (solvent) for 
one second only and immediately place over objects to 
be imbedded. Repeat until entire area is covered. 


PRICE LIST 
SCULPT-O-GLAS FILM 36" WIDE $ .65 per yd. 


SCULPT-O-GLAS BACKING 

20" x 50" No. 2 thin 3.25 Sheet 
SCULPT-O-GLAS BACKING 

20" x 50° No. 3 medium 4.50 Sheet 
SCULPT-O-GLAS BACKING 

20" x 50° No. 5 heavy 7.00 Sheet 
SCULPT-O-GLAS BACKING 

20" x 50° No. 8 extra heavy 12.00 Sheet 
SCULPT-O-GLAS BACKING 

50" x 72" No. 3 medium 16.25 Sheet 
SCULPT-O-GLAS BACKING Dj ee ms 

50" x 72" No. 8 extra heavy 45.00 Sheet "Chae a r y pi ag 
SCULPT-O-GLAS SOFTENER $ 5.00 per gal. pene QUE ot ape 


SCULPT-O-GLAS SOFTENER 15.00 per 5 gal. drum 
SCULPT-O-GLAS LEADING 











COMPOUND 5.00 per at. 
8 Colors _.. 16.00 per gal. 
SCULPT-O-GLAS—8 colors 


concentrated plastic stain . §.00 per qt. is $15.00 doz. 
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WALTERS BUBBLE MAKER 


Blows a continuous stream of 400 iridescent bubbles per 
. bubbles float up to 10 feet in air. 


. keeps the air filled with 
live, moving bubbles. Safe, oi injurious to eyes or person. 


Bubble Machine and Motor = 
Bubble Fluid, per gallon 


minute .. 


Attracts instant attention . 





Colloid Treated Fabric 


Today's Most Flexible 
and Preferred Medium 
for Outdoor & 
Interior Displays. 


Outmodes Papier Mache 


DIP IT! DRAPE IT! 
SHAPE IT! 


W rite for Literature of 
This W onder-working Plastic 










Gothic Grill 
Size 18 in. x 47 in. 
Available in 


colors: White. 
silver. 


Diecut 
Uncut 


the following 
black, gold, 


$8.25 ea. 
6.25 ea. 





We also carry a complete line of Angel Hair, Puff Glass Panels, 
Tiger Whiskers, Flocked Snowbranches, Tinseled or Plain Branches, 
Flocked or Gilded Tiger Fern. 


e ee 
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SNOFOME GARLANDING 


FIREPROOF 


A basic for main floor trims . . . fasten garlanding to wire hoops . . . 
dowels . .. tubing . . . wire frames. You can make beautiful Xmas 
wreaths, columns, frames and other Xmas decor. 






Diameter 
Style No. 5 6" 
Style No. 6 9" 
Style No. 7 12” 
Tassel as seen on 
Style No. 4 


PLAST-EX 


Diameter 


Style No. - 
Style No. 5 
Style No. 1 
Style 6 


$ .85 per yd. 
1.50 per yd. 
2.35 per yd. 
2.25 per yd. 


1.35 per yd. 
2.00 per yd. 
2.75 per yd. 


5.75 per doz. 


it's fun . . . clean, 
. convenient . . . no mixing 
no cleanup. Sold in rolls 10 yards 
long by 18" wide. $7.50 per bolt . . . PLAST-EX 
SEPARATOR—for releasing Plast-Ex from plaster 
mould . . . $3.00 per jar. 


LACE WIRE 


Similar to ordinary chicken wire with this exception 
—it is closer woven, has better texture and is easier 
to shape. It can be formed over shapes with little 
pressure and reproduces most forms. 


150 f+. rolls, 24°" 
100 ft. rolls, 12° 


minutes to a plaster hardness . . . 
easy to work with . . 


a 
nN © 
Li ‘fer Reg. U. S. Pat. Off 
A) & 
ve S| “Plast-ex"’ is a plaster impregnated cloth which is o 
1h | te novel modeling and casting material. Dip ‘‘Plast-ex’ 
C | Xe in water and it becomes workable . . . sets up in 30 
| { 
' 


» MO mess... 





A—b" A—3" B—6" B—3" 


Clear Plastic Pendants 
$5.50 per hundred 

3.00 per hundred 
We also carry a huge selection 
of plastic jewels, snowflakes, 
stars and jewel chain. 


& in. size 
3 in. size 


$21.50 per roll 
$10.50 per roll 


wide 
wide 


156 7th AVENUE, NEW YORK 11, N.Y. 
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The passing of Dot Williams removes from the display arena a 
fabulous personality whose imagination and inherent business acumen 
were unsurpassed. Her death will be mourned by displayman and retailer 
as well as her colleagues in the display industry. 

Famed for the grandeur of the semiannual showroom settings, each 
the ultimate in elegance and executed by the country's most talented 
interior decorators and displaymen, D. G. Williams, Inc., has indeed 
been the hallmark of display excellence. Based on such enchanting 
themes as "A Thousand And One Nights," "Echoes From The Last Resorts," 
"Blue Heaven," "Mauve Decade," "Midwinter Night's Dream" and “Tournament 
Of Roses," each was an unbelievable example of display technique at its 
highest level. 

Through the portals of this establishment walked the displayman 
and retailer to inspect these display settings with amazement and to 
leave with a better understanding of how the best display equipment, 
fixtures and props can accomplish superior merchandise presentation 
capable of rapidly clearing the shelves of America's retailers. 

Equally outstanding was the excellence of the company's continuous 
advertising program in this publication, a series of colorful page 
advertisements of such distinct taste in art and copy as to acquire 
stature, prestige and admiration for its sponsors. Here, too, the 
finest was the command in spite of the fact that art and production 
often involved several times the cost of the advertising space. 

In this hour of mourning it is fortunate indeed that Dot's 
surviving husband, the able and suave Ralph W. Adler, remains to carry 
on the work of this great institution. In him there is found the 
polished soft-spoken ambassador of display, to both displayman and 
merchant. It can be truly said that he is on friendly terms and is 
acquainted personally with more of the prominent personalities in 
retailing than any other man in the display industry. 

The business of D. G. Williams,Inc., will be in capable hands 
and is sure to continue to present display at its very best and to 
maintain an institution that will remain the fountainhead of display 
inspiration, providing incentives that will push display ever onward 
to higher levels. 

So with a saddened heart I can thank God that Ralph W. Adler 
survives to carry on the ideals and accomplishments of this great 
display house. 

Just a few days ago I received a copy of the Christmas catalogue 
of W. L. Stensgaard & Associates, Inc., Chicago, and I was so impressed 
with a Stensgaard editorial on the front cover that I decided it 
worthwhile to pass on to you. All of you know that Bill is a great 
pitchman for display; his words are always weighty and to the point and 
carry conviction. Here's the editorial: 

"Things are on the UP! UP! . . . because most everyone has worked 
hard to stop the down trend... That's good old USA teamwork. So... 
now is your opportunity to add more push with more good reason for the 
consumer to buy. We repeat ‘Selling begins when the customer says NO!’ 


"America has great buying power today, but people want to be sold, 
not just with price .. . but with (Please turn to page 54) 
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There mus tea Reason... 


why so many of the nation’s leading 
display directors visit us when in 


New York. 


Thee must tea Reason... 


why the outstanding architects, dec- 
orators and stage designers consult 
with us for their special custom 


requirements. 


Thee must tea Reason... 


why so many of our co-workers take 
pride in their length of service as 


well as their accomplishments. 


Thee must tea Reason... 


why we have been among the leaders 
in the display field with fresh and 


new ideas for over 62 years. 


There must te a Reason. oe 


why every Market Week* our show- 


rooms are filled with friends, both 
old and new. 


"SPRING MARKET WEEK ... DECEMBER 7-11. 1958 


DECORATIVE PLANT CORP. 


136 WEST 24th STREET, NEW YORK CITY, N. Y. 


OCTOBER, 1796 








Creating a Christmas 


Displaymen no longer limited to traditional colors of red and 


green with which to depict the Christmas season . . . Sometimes 


they are combined with accents of gold and white . . . Crystal 


and gold wall sconces used effectively in column decorations by 


May Cempany-Wilshire, Los Angeles 


HETHER in the traditional red and 

green of an old-fashioned Christmas 

or with the more modern decor of 
white and gold and pastels, Christmas is a 
time to deck the store lavishly to create a 
festive atmosphere — a Christmas wonder- 
land. Both schemes of decor have 
used with telling results. 

Also, handsome and effective Christmas 
displays have been arranged combining the 
two, traditional motifs and colors with the 
modern. For example, Henry’s at Wichita, 
Kansas, where Art Herndon is the display 
director, last year used the red and green, 
but with accents of gold and white. Columns 
were covered in forest green. The tacing ot 
the mezzanine was covered in red, with the 
red expanse broken by an old-fashioned scene. 
A painted backdrop for the scene depicted 
a snowy village street. Three carol singers, 
dressed in old-fashioned costumes, stood in 
front of the backdrop, the figures done in 
full relief. Lighted candie units decked 
with poinsettia and holly sprays were spaced 
around the red facing. 

Overhead, through the store area, were 
ornate chandeliers with tall lighted tapers, 
and Herndon had decked them, too, in holly 
and poinsettias, with bells at the base of 
each chandelier from which hung tasseled 
cords. The overall effect conveyed by the 
display was that of a good old-fashioned 
Christmas. The sort that would create a 
warm feeling in the customers and inspire 


heen 


the gift-giving mood, which would be trans- 
lated automatically into more gifts and 
more shopping. 


Robinson's store in downtown Los Angeles 
also used an old-fashioned Christmas set- 
ting, not pictured. Lighted green Christmas 
trees were placed along the ledges on the 
main floor and gift-wraped packages were 
arranged under them. A huge clock hang- 
ing above the intersections of the main 
aisles on the street floor was ingeniously 
turned into a giant red Christmas tree orna- 
ment and green pine branches were placed 
above it as though the branch of the great 
tree trom which it hung. 


Edward Von Castelberg, the display di- 
rector for Bloomingdale’s in New York 
City combined the red and green motii 
with spangles of gold and glitter. Columns 
on the main floor of the store were covered 
with gold sequins and stars. Around some 
of the columns were red ledges on which 
stood green Christmas trees. The trees were 
studded with blinking lights. Strings of 
gold stars were suspended from the ceiling, 
adding more glitter. 


Highly decorative candelabras stood on 
the ledges. Made of wrought iron, painted 
red and white, these candelabras had three 
tiers of greenery each, building up into a 
Christmas tree shape. Gold and silver balls 
trimmed the greenery tiers, along with more 
of the blinking lights. Carrying out the 
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By CLAIRE BROWN 


—At top left, opposite page, May Company- 
Wilshire, Los Angeles . . . Top right, opposite 
page, Henry's, Wichita, Kansas . . . Center, 
opposite page, May Company-Downtown, Los 
Angeles . . . Bottom, opposite page, The 
Broadway, Los Angeles . . . Top right, Bloom- 
ingdale's, New York City . . . Center, May 
Company-Crenshaw, Los Angeles . . . Bottom, 
Perkins-Timberlake Co., Wichita Falls, Texas— 


color motif further, each candelabra tree 
had a red base. 


At Iveys, Inc. in Asheville, N. C., Robert 
J. Cowham, the display director, trimmed 
green Christmas trees placed on the ledges 
in the main floor, as well as swags of 
evergreens on the walls and open greenery 
balls suspended from ribbon bows on the 
ceiling, all with miniature, glass musical 
instruments. Lighted candles, tiny gift 
packages, and gala balls were nestled among 


Wonderland 


the musical instruments on the trees and 
on the overhanging open balls. This setting 
is not pictured. 


Columns on the street floor of May Com- 
any-Wilshire, Los Angeles, were done in 
red with large sprays of green and gold 
backing crystal and gold wall sconces. 
White-hooded electric candles were in the 
wall sconces. Tall white trees stood along 
the ledges, and the trees were trimmed with 
shining balls, tiny lights, and topped by 
bursting stars. In front of each tree was a 
beautiful figure of a lady elaborately and 
elegantly attired in deep, rich colors, in 
medieval fashion. Each medieval lady held 
a gold staff topped by five candles. 

Clusters of starlights were suspended over 
the intersections of the main aisles on the 
street floor at May Company-Crenshaw, Los 
Angeles. The starlight clusters rotated 
slowly in the air currents created by the 
air-conditioning system, adding still another 
dimension of enchantment to their glitter. 
Decorated white boughs were arranged to 
simulate Christmas trees against the col- 
umns, and each tree was topped by a sun- 
burst ornament. On the ledge, a mannequin 
was posed against a matching tree, and 
gift packages were arranged under the trees, 
both those against the columns as well as 
on the ledge. 


Not illustrated is another setting with a 
message, which gave a dignified and sub- 
dued feeling to Bamberger’s in Newark, 
| Mee 3 Silk screened designs on hanging 
white banners along the center aisle carried 
the theme: “Joy to the World.” The de- 
sign on the banners were completed with 
gold and red bells and green foliage. The 
store's columns on the main floor were 
wrapped in white paper which carried a 
silk-screened design in gold. Trimmed trees 


[Please turn to page 61] 
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Animals Reign Over Manhattan 


By CLARA BALDWIN 


Welcoming autumn to Manhattan was a veritable 
or) 


menagerie 


placed in the windows by enterprising displaymen . . . A luggage- 


laden cow attracts back-to-school business to Franklin Simon... 


Tissue paper boys cavort in Lord and Taylor window .. . 


Interesting shoe display at I. Miller & Sons 


ITH the 
opening of a new school year, 
hattan’s windows recently have fea- 
tured pre-winter and school merchandise. The 
settings have been exceedingly clever, achiev- 
ing a highly imaginative quality and wonderful 
drama with a minimum of properties and a 
great deal of skill, coupled with ingenuity. 
A tremendously 


and the 


Man- 


advent of autumn 


and different ap- 
proach to sleepwear display was a recent cor- 
ner window setting at Lord and Taylor. Paul 
Vogler, the display director, had built up a 
caption reading: “First time in captivity — 
and we're the proud owners! 


clever 


Our sleepy zoo 
collection of dormitory pajamas, on the Fourth 
Floor.” Mr. Vogler caught up the mood of 
the zoo, and put his mannequins wearing the 
featured pajamas into a zoo-like cage. The 
result stopped passers-by in great numbers! 
The cage was built of black wood strips for 
frame and slim black wood poles for bars. 
Behind the cage, the window wall was a deep 
grey. The floor outside the cage was covered 
in multi-colored birdseeds. Inside the cage the 
floor was strewn with natural colored bird- 
Two Dairylea milk bottles were placed 
outside the cage, along with a small beige felt 
mouse that seemed to have tears in its eyes. 
The mouse wore a sunsuit of 
stripes in black, yellow, and blue. 
Just beyond the and milk bottle 
arrangement, but inside the cage, was a third 
milk bottle. An emptly milk bottle was 
placed further along the cage front, and deep 


seeds. 


orange with 


mouse 


within was yet another milk bottle beside a 
white bowl. 

Four mannequins were arranged in the cage. 
One seated in a trapeze 
black seat board hanging by 


ended in gold tassels. 


was with a 
red cords that 
The swinging manne- 
quin wore black tights and a tiger-striped top 
in black and gold. A second mannequin, stand- 
ing in the cage, wore a one-piece pajama suit 
of white flannel with large black spots on it. 


swing 


Two other mannequins were arranged on the 
floor of the cage, and both wore black and 
white zebra striped suits. 

The large copy card was propped against the 
cage and in front of it on the window floor lay 
three copies of Glamour 
number. 


magazines college 
Two lay spread open to show the 
featured merchandise as described in the maga- 
zine, the third copy was placed across the other 
two with its cover face up. 

Henry F. display director for 
Saks Fifth Avenue, used animals for proper- 


Callahan, 


ties in a series of windows along Fifth avenue. 
They were clever and very sophisticated, using 
a theme: “We bring forth the Boulevardier — 
a sheath shift of cinnamon Fifth 
Floor Dress Collections.” 

The window 


tweed — 


floor was covered with black 
felt. The back wall was a deep grey. A very 
amiable, but haughty brown giraffe with a 
gold collar was being led by a golden leash. 
His mannequin owner wore the cinnamon 
tweed shift with a fur hat in a matching shade, 


black gloves, black shoes, black and amber 
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Display 


beads, and red and gold earrings. In her right 
hand she held on to the gold leash: in her 
left, she carried a black bag. 

The only other item in the window was the 
copy card, and it, too, made part of the design, 
with the corners curled one up, one under in 
a jaunty but sophisticated manner. 

A single property arranged with a dramatic- 
ally posed mannequin told an interesting story 
at Bonwit Teller’s where Gene Moore directs 
the display. The property was a handsome old 
clock — a different fine old clock was in each 
window through a display series. For the 
window illustrated, the clock was mounted on 
a marble base that was flecked with grey, 
green, and white. Finely molded figures in 
metal were on each side of the clock housing, 
which had purple tones in the golden finish 
to the metal. 

The window floor was covered with simu- 
lated marble squares. The backwall was blue, 
washed with blue light. A single mannequin 
was posed near the clock. She wore a beige 
suit, beige and brown shoes, a beige fur hat, 
light beige gloves, and red and gold earrings. 
A beige fur muff was pushed onto one arm. 
Three chicken pins set with yellow stones were 
pinned to her lapel. 

Copy read “Time out for Anne Klein and 
that new fashion dash every junior loves — 
Miss Bonwit Jr. Dresses, Seventh Floor.” 

Henri Bendel almost joined the animal 
parade with settings for small furs! ‘The dis- 
play director, Laurence Bartscher, divided the 
window area into two bays and framed the 
fronts with brown velour curtains. In the first 
bay, the walls were lined with black murror- 
like squares and a tiger skin rug lay on the 
floor. An ornate gold sconce supported tall 
white taper lights. A lone mannequin wearing 
a black sheath skirt, a tiger skin jacket, and 
black accessories was posed in that bay. 

In the second bay, the floor was covered 
with beige felt, the wall with beige velour 
striped in black. Beige velour cafe curtains 
were hung from a black rod placed horizontally 


[Please turn to page 46] 
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—At top left, opposite page, by Paul Vogler, Lord and Taylor . . . Center, opposite page, 
by Henry F. Callahan, Saks Fifth Avenue . . . Bottom left, opposite page, by Gene Moore, 
Bonwit Teller . . . Bottom right, opposite page, by John Liles, Franklin Simon . . . Top right, 
by H. McKim Glazebrook, |. Miller . . . Center, by Louis Villela, B. Altman . . . Bottom 
left, by Paul Vogler, Lord and Taylor... Bottom right, by Laurence Bartscher, Henri Bendel— 
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Christmas 





the World Over 


HOP windows throughout the world at 

‘ S Christmastime draw more attention — 

and are given more attention —than at 

any other season of the year. No wonder 

then that these displays carry through in the 
tradition of remarkable ingenuity of suc- : 
cessful merchandising to attract the holiday 
shopper. | 














At the top left on the facing page, Erhard : 
Wagner, display director tor Almacenes EI 
Aguila, Barcelona, Spain, achieved an ef- 

















fective display of children’s wear through 
the simple use of cutouts. The playful man- 
nequins and the Christmas tree were cut 
Irom inexpensive heavy cardboard. Addi- 
tional clothing is attached to the stepladder 
and about the floor. All items are priced. 

You can almost feel the chill of winter 
expressed in the next window at top in 
which woolen scarves and gloves are dis- 
played against a scene of tall pine trees and 
snow. The hands, each holding a scarf, are 
suspended from the ceiling. This display 
was for Kayser Bondor, Ltd., London, where 
W. R. Stanners is display director. 

The Dry Dock Savings Bank, at its main 
ofhce in New York City, featured an out- 
standing display, top right, opposite page, 
during the Christmas season to promote 
their Christmas Club. A Mother Goose 
castle with a three-speed turntable showed 
12 tavorite Mother Goose characters. The 
castle was built over a watertall to create a 
moat typical of castles. This window was 
planned and executed by Emil Gerhard, 
display manager of all of the Dry Dock 
Savings Banks. 

An attractive setting for furniture oppo- 
site page, arranged by Frederick Bower tor 
sarker Bros., Los Angeles, shows that there 
is no need to neglect this merchandise dur- 
ing the holiday season. The addition of 
two wreaths to the back wall and several 
wrapped gifts on the floor and table was 
enough to set the Christmas stage. 

Below the furniture display is one tor 
assorted Christmas candies contained in 
shallow sectioned chests and foil-wrapped 
containers. This display by Theo Albrecht, 
display director for Kauthot, Mayen, West 
Germany, has Santa and a snow-laden tree 
for a background. 

Seside it on the page is another window 


of goodies by Heinz Richter of Kauthot's 
Frankfurt store. Saint Nicholas, the West 
German version of Santa Claus, who ap- 
pears on December 6, is shown bursting 
through that date on the calendar suspended 
from the ceiling. His eyes and mouth move. 


From Amsterdam, Holland, comes the dis- 
play at bottom left of the opposite page. 
Mr. Iremsela of De Bijenkorf has produced 
an interesting window to sell Christmas or- 
naments, candles and other decorating items. 

Emile Alline, display director for Maison 
Blanche, New Orleans, created the display 
at bottom right, opposite page, for ladies’ 
lingerie. The decorated Christmas tree is 
all it takes to give it the proper holiday 
at mosphere. The card suggests lingerie for 
gifts. 

Clement Kieffer, Jr., display director for 
Kleinhans, Buffalo, N. Y., featured Gates 
gloves in the window at the top. The leather 
gloves grasped or worn by hand forms 
dominate the window although a _ central 
miniature scene demonstrating the card's 
slogan ot “Warm hands, warm heart” cap- 
tures the attention quickly. 

The center photo shows a ladies’ house- 
coat display created tor Lit Brothers, Phila- 
delphia, by Tom Comertord, display director. 
An elegantly decorated Christmas tree has 
the attention of two of the mannequins while 
a third gazes through the glass. Wrapped 
gifts on steps below the tree complete the 
setting. 

Gift items themselves appear in_ the 
branches of the Christmas tree in the dis- 
play at the bottom by Harold McLaren, 
Bon Marche, Seattle, Wash. From the top 
of the tree go streamers to display shelves 
holding other gift suggestions for the home. 





AUTUMN 


Arrives 


By DICK JACHIM 


Traditional black dresses and foundations greet new season at 


Ohrbach’s-Wilshire . .. Fur textures of fall fashions introduced 


during “Animal Fair” promotion by May Company-Wilshire . . . 


Gigantic fabric display occupies Barker Bros. main lobby . . . 


Fruit cart dominates lemon 


'TUMN in Los Angeles arrives at the 

peak of summer's heat, which lingers 

on well into October frequently. How- 
ever, in the promotion of merchandise, the 
season is strictly adhered to, but with an 
allowance for an occasional successful sum- 
mer-wear promotion in the early part of this 
season. 

Ohrbach’s — Wilshire on the Miracle Mile 
greeted the new season with transitional 
blacks in These were coordinated 
with matching in color foundations. The 
chic fashions were outlined against off-white 
panels in three Life-size black- 
lined sketches of the different styles adorned 
them. In the foreground, William Meiss- 
ner, display director, interspersed the dif- 
ferent foundations, which were on forms. 


dresses. 


windows. 





motif at Ohrbach’s-Downtown 


White enamel floors and clear lighting 
turther detailed the designs and created the 
desired atmosphere of sophisticated allure 
that is so possible with black. A large reader, 
white with black lettering, found to the left, 
described the fashions with the caption, 
“The shape beautiful begins with this much 
control.” 

May Company — Wilshire brought atten- 
tion to the textures of the different fall 
clothing by associating them with the fur of 
animals in a promotion not pictured. This 
permitted an imaginative approach to a 
humorous zoo atmosphere under the cap- 
tion, “Animal Fair.” Window backgrounds 
in vivid colors, which matched the merchan- 
dise, adorned all the windows on the Wil- 
shire boulevard and Fairfax avenue sides. 
The toregrounds were decorated with simu- 
lated animal cages with caricature cutouts 
of the many different wild animals normally 
found in a zoo behind the bars. 

In between these, Barry Snider, display 
director, placed high fashion mannequins in 
different positions to attractively present 
the creations. 

A tie-in of the same color scheme with 
the animals was found in the Campus Shop 
where this particular merchandise was sold. 

A colossal tabric promotion’ greeted 
shoppers in the main lobby at Barker Bros., 
where Fred Bower is the display director. 
Taking advantage of the immense area, 
Fred attracted attention to the exquisite 
fabrics by gigantic displays of them. One 
side of the lobby was swaged in blues, 
greens, white and gold. These were then 
furnished with a chair, lamp and an Oriental 
figure in tones of blue. 

The fabrics on the opposite side were in 
colors of gold, cantaloupe, yellows and 
beige, also in swag fashion. The compara- 
ble furniture in balance with the other side 
was in cantaloupe. The back walls 
white and the flooring in maple sugar. 
green plants in white pots and on 
stands accented the area. 


were 
Live 
brass 


A spectacular millinery promotion not il- 
lustrated, attracted much favorable comment 
from shoppers at May Company-Downtown. 
Stanley Thompson, display director, utilized 
the colors of the hats into a colorful com- 
position by either coordinating the props 
with the same that of the 
hats or by breaking up their continuity with 
white shutters where vivid colors 
orange and avocado were used. 

Against black walls, the props used beside 


color tones as 


such as 





in Los Angeles 


During Heat Wave 


the matching or white-framed shutters were 
flower pots, rakes, water buckets and gravel 
on the floors. The hats became simulated 
flowers which grew out of the pots. They 
were placed on the frame, to which shutters 
were attached, and on the floor. Green 
plants were interspersed on the floor to com- 
plete the vivid garden effect so 
in this area in the fall. 

An exquisite design out of different-size 
diamonds decorated the huge clock at Rob- 
inson-Downtown, where Lee Platt is the dis 
play director, to commemorate the 
75th anniversary. The clock is suspended 
from the ceiling in the center of where the 
two main aisles on the entrance floor cross. 
And which puts it in view from practically 
any part of the floor. 

Below it, on a round pedestal, regular 
changes of promotions, usually a tie-in with 
the windows, are made throughout the year. 
The present display carried a hat promo- 
tion. A mannequin dressed in the latest 
trock and coat wore one of the creations. 
A fruit bow! carried a group of them to her 
left, and a pedestal held one as well as a 
highly decorative piece. The 
placed on the floor slightly 
pedestal. 

Ed Mitchell, 
bach’s-Downtown, 
with tabrics in an 
colors. Centering his composition with an 
attractive white fruit cart decked out with 
a sateen ribbon-striped canopy in _ colors 
of lime, gold and white, he filled it with 
lemons in uniform rows. The were 
then draped in swag form from the corners 
of the off-white back wall to the cart 
then dropped to the floor in heaps. 
color scatter pillows and jewelry, placed at 
intervals on these heaps, added softness to 
the lemon tones. 


Common 


store s 


reader 
against the 


Was 


display manager at Ohr- 
filled his 


array of 


main window 


lemon sherbet 


fabrics 


and 


ine ~The 


—At top, by Philip, Ensminger, Bullock's-Wil- 

shire . . . Bottom, by Lee Platt, Robinson-Down- 

town ... Opposite page, top, by Fred Bower, 

Barker Bros. . . . Bottom left, by William Meiss- 

ner, Ohrbach's-Wilshire . . . Bottom right, by 
Ed Mitchell, Ohrbach's-Downtown— 
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Different-size lemon sprays were attached 
to the tabric on the right as well as to the 
cart to complete the unquestionably lemon 
motif desired. A large white sign in gold 
hand lettering in front of the cart blended 
well with the gold designs on the cart and 
stripes in the canopy. It read, “Lemon 
Sherbet whipped up by Cohoma.” 

Bullock’s-Wilshire created fall elegance 
in their windows with shades of cranberry 
red. Philip Ensminger, display director, 
featured the famous Davidow tweeds in a 
series of five windows along Wilshire boule- 
vard. This is an annual affair, and the 
tradition of this promotion is readily iden- 
tified by matching the props with the fabric 
ot the costume into an exquisite symphony 
of color. 

This year’s presentation was more effec- 
tive because of the use of only one color 
in the whole collection. 
mannequin, 


Each fashion, on a 
accented by two modern 
sculptured autumn cranes of fibre glass cov- 
ered in the matching fabric of the creation. 
They were placed in an arrangement of real 
oak leaves, cattails and rocks. A _ reader 
with the word “Sportswear” hand lettered 
on it and placed at the foot of the manne- 
quin identified the fashion. 

Broadway-Hollywood instilled desire for 
ownership of spectacular campus fashions in 
a series of windows not pictured. Richard 
Simison, display manager, wisely depended 
on the vivid colors of the creations of the 
different designs for the many school activi- 
ties available and alluring action manne- 
quins in exciting coiffures to create much 
attention in his windows. Large black and 
white screen-processed geographical worlds 
accented each scene by being applied to the 
back wall. Other accents were school books 
in careless groupings or accessories. 


Was 





New Prefab Storefront 
Installs in Two Days 

A new prefab modern storefront that can be 
installed in two days to replace old-fashioned 
store exteriors has been designed by Vestaglas 
of Chicago. 

Fashioned for the standard 14 to 18 foot 
storefront found in thousands of small shops, 
the new recessed design is a combination of 
pre-formed store, aluminum door frame and 
fibre-glass awnings. Assembled in the Vesta- 
glas factory, the entire pre-fab package com- 
plete with installation costs less than $2,000. 
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The pre-fab storefront comes in three styles 
all featuring a recessed entrance at the left. 
There is a counter on the inside and a planter 
outside. A permanent fibreglass awning shades 
the three display windows at eye level. 


Activ-Ad Expands, 
Appoints Design Head 

A major expansion program which has been 
under way for the last months at 
Activ-Ad, Inc., 21 South Erie street, Toledo, 
Ohio, creator and builder of advertising dis- 
plays, has culminated in the leasing of a two- 
story warehouse building which has been con- 
verted into a manufacturing operation, Les 
Mueller, president, announced. 

Along with the 
Mueller also announced the appointment of 
Jay Nelson to head of the company’s design 
department. 

Nelson has been active in held 
since completing studies at the University of 
Michigan. His first association in the field 


several 


expansion of facilities, 


the design 


was with the General Motors Styling Section 
in Detroit in 1940. 
he had been part owner and designer for Auler 
Displays, Milwaukee. 


3efore coming to Toledo. 


Mueller said the new building will augment 
the company’s present facilities and will house 
machinery for metal working, machining, hard- 
board perforating and the companys newest 
endeavor, plastic forming operations. 
Activ-Ad's 
and display fabrication will remain at the pres- 


founded 1 


main ofhce, design department 


ent headquarters. The company, 
1932 by Mueller, 


dustrial expositions, window displays and oth 


provides displays for 
advertising. 

Activ-Ad already 
has produced display items, specialized sample 
Mueller said 


In its plastics operation, 
cases and decorative items. Mr. 
the plastics operation will be geared tor large 
as well as low volume production. It 1s eng 
neered to reproduce trade marks in 

quantities for display purposes and decorativ: 
stores 


wall plaques for resale through retail 








OCKEFELLER Center's channel area 

above, became a forest fairyland last 

Christmas with 16 Glacite plastic 
hristmas trees standing 12 teet high and 
measuring 4 feet in diameter at the base. 
Floodlights installed in the bases of the 
translucent trees highlight the colors and 
designs of the multicolored Christmas orna- 
ments, giant glass beads, sequins and col- 
ored glass imbedded in the plastic. A glit- 
tering star burst 12 inches high and illum- 


nat ] 
WidatCad 


( 


from within, crowns each tree. 

Two of the trees were installed in each 
of the six garden beds of the New York 
City tourist attraction, and one each in the 
four corners of the center area. In the 
evergreen boughs which filled the six garden 
ools were 750 “firefly” lights twinkling. 

[he over-all decorative scheme for the 
Rockefeller Center Christmas display was 
designed by Norman Gardner, display di- 
‘ector ot the Center, and executed by its 
operating and display 


departments. The 
{ slacite 


plastic trees were supplied by 
Favrex Designs, Hackensack, N. J. 

At right is a view of the traditional 
Christmas marquee by Lit Brothers, Phila- 
delphia, where Thomas B. Crawford is dis- 
play director. Here we see Santa and his 
reindeer trolicking over real Christmas trees 


avish 
Holiday 


Exteriors 








that range in sizé from 8 feet to 15 feet in 
height. Each tree is twinkling with lights 
and is hung with red and gold plastic prism 
balls. This attractive outdoor display used 
12 gross of balls. In the background the 
distant towers of Santa’s castle can be seen. 
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Lit Brothers wisely took advantage of the 
eye-catching display to direct shoppers to 
their toyland and the special attractions for 
the children there. 

The elaborate decoration of the upper 
floors ot West Germany's Kauthot Darm- 
stadt department store, pictured at bottom 
left, opposite page has globes in the shape 
of fir cones spaced at uniform intervals over 
the entire exterior of the building. The 
contained colored lights, and hang 
trom large branches of fir trees, to which 
attached. The bells, when 
wind, let everyone in the vicinity 
that Kauthof was celebrating the 
festive occasion. H. Sittard is display di- 
rector of the store. 


cones 


bells are 
by the 
know 


rang 


Almacenes El] Aguila, department store of 
Barcelona, Spain, went 
terior decorations, as pictured at bottom 

opposite page, Erhard Wagner 
is display director for the Reach- 
ing trom the root in the 
center of the store facade is a presenta- 
tion of the Biblical story of the visit of the 
three kings to the stable-birthplace of the 
Christchild. The dramatic effect 1s height- 
ened by the lighting behind the ‘night scene 


all-out on its ex- 


right, on 
store. 


marquee to the 


which presents a stained-glass appearance. 

Draped trom the central scene are strings 
of lights draped symmetrically along the 
remainder ot the tacade, giving the entire 
presentation a holiday atmosphere as well 
as pointing out the religious significance of 
the season. 

Atop the marquee of Bon Marche, Seattle, 
Wash., above right, was an attractive group- 
ing of angels below a gigantic star of Beth- 
lehem, not shown in the photo, and above a 
Nativity scene in the window below the 
corner location. The angels are playing 
musical instruments and are attached to 
posts hidden in the thick imitation foliage 
underneath. Harold McLaren is display di- 
rector tor the store. 

A very impressive sculpture ot the Holy 
Family was the focal point of an interest- 
ing exterior display by Caltex (Philippines) 
Inc., Manila, pictured below. Mounted on 
the tacade of the store building, the figure 
was about 38 feet tall and weighed approxi- 
mately a ton. It was designed by Rosendo 
M. Chanco, art director of the 
Advertising Counselors, Inc. 
Pestano was the sculptor. 


Philippine 
and Alfredo 
Materials used 
were plaster of Paris, wooden framing and 
chicken wire. The photo here was taken at 
the inauguration ceremonies, with the insert 
showing the sculpture in the daylight, as it 
was being hoisted into place. 


Oppenheim Collins 
To Open New Store 


Gordon K. 
heim Collins, and Lester Hane, executive head, 
announce the oppening of a new 
Collins store in the Harundale Shopping Cen- 


Greenfield, president of Oppen- 
Oppenheim 


ter, Glen Burnie, Md., about September 30. 
This is the 20th and latest, and reflects the 
best in contemporary design and architecture. 

Entrance to the completely air conditioned 
store is made through 36-foot wide floor to 
ceiling sliding glass doors, from a spacious, 
attractively planted hall, which is entirely en- 
closed so that it can be heated in winter and 
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cooled in summer for the convenience of shop- 
pers. 

A fountain with flashing jewel colored lights 
playing on the water is centered at the en- 
trance at the store, constantly visible from the 
mall through the sliding glass doors. 

The architects for the new store are, Cope- 
land, Novak and Israel. 


Page Bros. Moves 
To Larger Quarters 

Ernest Page of Page Bros., Hartford, Conn. 
display material firm, announces its new loca- 


tion at 7 Haynes Formerly of 16 


Haynes street, the firm will now have “larger, 


street. 


airier and brighter quarters to serve you bet- 
ter with attractive, unusual and modern dis- 
plays, Mr. Page asserts. The phone number, 
JA 2-3038, was not changed. 


—_—_-_— -—-—_— 


Boy, Girl Heads 

On New Wall Plaques 
The newest wall announced by 

Miller Studio, New Philadelphia, Ohio, are 

boy and girl heads 8% 


plaques 


inches high in choice 
of brown, white, black or gold. 














Chicago 


S summer sees it, Chicago had trees 
growing on State street and flowers 
on Michigan and Wabash avenues, but 

there has been no grass growing under dis- 
playiaen’s feet. All summer the State Street 
Council held “boardwalk promotions’ to at- 
tract thousands of new customers. There 
have been fashion show displays, beauty 
contests and all-star games. The grand 
climax came in late August with Jubilee 
Week. State street was packed trom end to 
end for a Tommy Bartlett water-ski show 
on the Chicago river, aerial circus acts at 
Quincy street and flower-decked show and 
registration booths all along the shopping 
route. Imagination paid off when the 
world’s first and greatest shopping center put 
on the brightest ballyhoo ever five times a 
day to audiences of 3,000 each time. In 
between shows people shopped in gay aban- 
don, children in tow, making the back-to- 
school togs really sell. 


Thousands of shoppers were brought in 
from out of town as well as trom the city 
itself, for these were not only tree show 
days but value-packed bargain days. Twen 
ty hotels entered the jubilee spirit with low 
ered jubilee rates. 


Back-to-school, from kindergarten through 
college, topped the displays for this event. 
Trends tollowed the “loud and brassy” tall 
forecast tor a vivid season. A most unusual 
display of back-to-school merchandise shown 
here by Dick Minto, display manager of 
Carson's, had the whole town talking. It 
consisted of a talse front which was entitled, 
“Carson’s Plaid School House,” mounted 
on the outside of the building and rising 
two and a halt stories. Its plaid design 
was inspired by the plaid children’s clothes 
A peek in one window of the four-window 
schoolhouse showed the new plaids in a life- 
like chool atmosphere. Contemporary desks 
used in the huge display were furnished 
by the manutacturer. The promotion pro- 
moted highly favorable public interest, and 
rigntly so, for it was an extremely clever 
display from the painted schoolbell at the 
top of its roof to the red apple on the teach- 
ers desk. 

A series of six very effective Carson's 
State street windows, an example of which 
is shown here, were set up as shop fronts. 
A door in the center-front of each window 
near the glass divided it into two lighted 
display openings. There were 12 such in all, 
and all were devoted to millinery displays 
Each opening was treated as an individual 
window with an elaborate draped brocade- 
fringed valance in back. Behind these were 
stage wings covered in velvet and satin, sup- 
porting glass shelves that held the modern, 
perky millinery heads. The millinery itself 
covered a complete price range from $17.95 
to $250.00. Mostly in Empire style, these 
“big-wig’ hats ranged from a window all in 
mink hats to one of nutria hats to a very 
colorful group of all-feather creations to 
brushed velour hats. Other sectors went by 
color: ruby, amethyst, mustard, orange, 
pilot green, and brown, including one en- 
titled, “All in Harmony.” 


DISPLAY WORLD 














isplay Turns to Fall 


By RICHARD DAY 


After a final fling at outdoor promotions which attracted 


thousands to downtown Chicago, displaymen have concentrated 


efforts on fall merchandising . . . Carson’s “false front” school 


house had town talking . . . Goldblatt Bros. use rocket theme 


... Even winter makes its nod at Mandel’s 


Carson's homefurnishings’ sales windows 
illustrated here, encompassed many depart- 
ments and were done as room settings. Halt 
ot the sign was inside the glass with the 
word on the outside; a new and in- 
triguing way to teature an old slogan. The 
spotlight lamp-pole and the end table lamps 
made effective lighting. Color, 
was striking in this display for it ran trom 
the mustard-colored nubby rug through all 
the wonderful orange tones of fall to dark 
nut brown shades and walnut wood tones. 

The Goldblatt Bros. windows by Jack 
Boghosse were strikingly out-ot-this-world 
rocket-like manner while at the same 
they were definitely back-to-school 
from a reluctant schoolboy’s point of view. 
One of them is shown here. There were 
six windows in all. A large open panel 
holding merchandise and accessories served 
colorful up-to-the-minute background. 
A large rocket was placed at one side with 
displayed 
fring pad of the rocket. 
rocket 
which 


“sale” 


very too, 


im a 
time 


as a 
the accessories nicely on the 
Blueprints of the 
were used as cards for the copy 
read, “Back to College.” Another 
card carried the balance of the copy read- 
ing, “Out of This World Fashions for 
College or Career.” The entire set-up, in- 
cluding the floor pads, was painted gray to 
serve as a foil for fall's vividly-colored mer- 
chandise. 

The merchandise was predominantly col- 
orful plaids accented here and there with a 
black and white checked material. The 
brightest of colors and the widest variety 
of styles made these windows outstanding. 
The plaids were not heavy or bulky, just 
attractive, lightweight wools, abbey flannel, 
highland plaids, blanket brushed wool, 
fringed wool, shetland plaids, big block col- 
ors, printed corduroys and brushed mohair. 
There were car mobile 
muda _ shorts, bell-shaped turtle- 
necks, hooded and coats, tapered 
pants and the back-to-school and 
back-to-college. 

Inside the store, “Delightful 
Pin- Money 
“Campus Telephone 
Hangouts” and Desks” 
manned by college girls. “Ride the Fashion 
Rocket in Crisp Classroom Togs,” “Ride the 


coats, coats, Ber- 
jackets, 
dresses 


like, all 


Fashions at 
around 
“Campus 


were grouped 
Be « ths,” 
“Counsellor's 


Prices” 


—At top, opposite page, by Carl James, Man- 
del Bros. . . . Center, opposite page, by Dick 
Minto, Carson's . Bottom, opposite page, 
by Jack Boghosse, Goldblatt Bros. . . . At top, 
by Joe Kreis, Saks Fifth Avenue . . . Both center 
and bottom photo by Dick Minto, Carson's— 
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Fashion Rocket in Corduroy” and “Coor- 
dinates Out of This World” were the selling 


slogans. 


Display Manager Jack Boghosse of Gold- 
blatts also used a cute “Wink” coat promo 
ton, not illustrated. The copy read, “Hon 
stly it isn't mink. It’s Candelon ‘Wink’ 
man-made furs.” Royal blue and emerald 
green satin was used in alternating stripes 
to form a large drape which covered the 
entire back of the window. The floor was 
covered in royal blue bengaline. An Italian 








obelisk in gold and a mirror were centered 
in the window and feature 
scroll. 

loe Kreis, 
Avenue, styled a 
here, entitled, 


ful.” An ink 


legs and a 


supported the 


Fifth 
pi tured 
Beauti- 
gold 


settee 


Saks 
window 
Bathroom 


director of 
unique 
“For the 
marble wash-stand 
gold-framed mirror and 
[Please turn to page 40] 
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Christmas . .. the displayman’s nightmare, 
the displayman’s purpose for being! The 
big work of the year and the most grati- 
fying . . . altogether sufficient reason for 
devoting this issue and the next to Christ- 
mas. 


A window to the bulky sweater, here to 
stay for awhile. This can be either for 
men and women. Snow men can be made 
full round from styrofoam or flat from ply- 
wood; snow on the floor, sweaters on wire 
forms or just draped. 





By ROBERT M. HEILBRON 


This is an institutional window that really 
can be done by the display man at the store 
without buying expensive props. The theme 
is timely: “Outer Space” — certain to ex- 
cite both adults and children. The rocket 
can be made out of corrugated paper sprayed 
silver. From the back, strands of angel 
hair to represent smoke, suspended stars, 
spheres and — gift packages. 
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A high fashion Christmas window. Two ply- 
wood trees with circles cut out that have small 
shelves for accessories. The trees can also be 
full round out of privet or even made up of 
plastic pine roping. 


The 18th Century shop front is most effective 
for a men’s gift window. Strips of wood to give 
the leaded glass effect should be applied to the 
front of the window. The blocked out imitation 
wood area should bear a sign of store name in 
old fashioned lettering. 


A luxury window! Christmas in feeling, also 
just a cold winter window. Snow on the floor, 
flocked branches and cut out lamp post. Snow 
on the window glass. 
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—Bertha M. and Frederick W. 
Mortensen are continuing their 
husband-and-wife team relation- 
ship into their careers as National 
Sales Directors for Lawatch Dis- 
play Fixtures, Inc., Los Angeles. 
They were both formerly repre- 
sentatives of Imperial Manufac- 
turers for many years— 


—Basking in the sun aboard the S. S. 
Nassau bound for a two week vacation 
at the Bahamas are Mr. and Mrs. Sam 
Goldstein. They are the in-laws of Julius 
Gralla, winner of the grand prize given 
ct the June Market Week by NADI. 
Mr. Gralla was unable to get away dur- 
ing September so he gave his two 
tickets to the Goldsteins. In the top 
photo the tickets are being presented to 
the three by Gabriel Valenti, NADI 
managing director— 





Photographs for this 
page are always wel- 
come, the more infor- 
mal the better. Ad- 
dress them to Editor, 
DISPLAY WORLD, 


Cincinnati |. 











—No, it isn't Gregory Peck! It's 
William Tourin, new member of 
Display Associates, New York City— 


—In the process of draping mannequins for the windows 
of Trimingham Brothers, Ltd., Bermuda, as described in 
an article in this issue, are, standing, Mrs. Richard Nash, 
display manager; lower left, Miss Patticia Marshall, and 
lower right, Mrs. Thomas Chapman, assistants— 
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The Road to Successful Display 


By RUSSELL SHAW 


HE sun caval- 
cade of display products streaming in by 
from all over the world. 
host of de- 
working around the 

creating new designs, alluring manne- 
quins, scenes of fantasy and modern 
And all for you, the all important display- 

Truly, you are the center of the stage. 


never sets on a vast 
id air 
urs are spent by a 


and artists 


props. 


man 
But how do these creations reach you? By 


the display salesman leaving his family and 
home life for many months during the year, 
traveling thousands of miles, lugging heavy 
to your display department. 
He proceeds to show his line, tugging out 
hundred samples packed tight in a 
cases. Heaven knows how 
Now you peep through a view- 

hundred slides. You finally 
flashing indecision. “Can 
how I can use these things 
in my windows?” you ask. He is apt to say, 
“Search me! That's up to you!” 


sample cases 
a tew 
couple ot onlv 
he does it! 

er at a tew 
tired 
show me 


Stop, eves 


you 


have never been spoken. 
From now on the show is all yours. The 
interior and window displays you create 
from the vast resources at your command 
will reveal your training, the craftsman and 
artist, the displayman you really are. The 
results will depend on your keen imagina- 
tion, ingenuity and plain common sense. 

I see men move forward with no 
hesitation to swiftly and surely create beau- 
tiful displays which sell. Many others still 
have the question in their “Can 
me?” 

For the benefit of this group as well as 
the display director near the top in his 
profession, I wish to provide a few short 
cuts that will aid the displayman in creating 
better displays that sell merchandise and, 
thereby, store management that 


Truer words 


some 


eyes, you 


show 


reassure 
windows sell! 

First, | want to you one ex- 
perience which set me straight in the begin- 
ning of my display career, and which left 
a lasting impression. [ had just opened a 
window and was standing on the sidewalk 
outside admiring my handiwork. To me it 
was a thing of beauty into which had gone 
hours of planning, building and art work. At 

is moment my walked up, looked 
over the window, and | waited expectantly 
for his words of praise. “Russell, in this 
store we are merchandise — not 
props, he remarked dryly, and walked 
away. | shocked, hurt and resentful, 
but later realized that it was just the ad- 
needed at that time. I was rather 
in the window display field. My pre- 
vious experience and training had been in 
picture studios in Hollywood, 
where I had been a scenery technician. Be- 
fore attaining this position I had to have 
several years training in art, cabinet work 
This training has proved in- 
to that time I had 
used it fantastic displays 
and not to sell merchandise. 


pass on to 


h« ss 


selling 
was 


vice | 
new 


the motion 


and lighting. 
valuable to me, but up 


only to create 


Primarily, our goal is not to create back- 
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This article is the first in a series by 
the author, who is display director for 
Dickson & Ives, Inc., Orlando, Fia., with 
which he has been associated the past || 
years. Prior to that time he worked in the 
movie studios of Hollywood as artist and 
scenery technician. He is an accomplished 
writer as well as displayman and promises 
to disclose many new and exciting display 
techniques in the coming months. 











grounds specifically to attract attention to 
themselves, but to show off the goods to the 
best advantage and create the desire which 
results in sales. There are certain new tech- 
niques which will accomplish this phase otf 
display effectively. 

Go outside of your walk 
and study your present windows. Are you 
really satisfied with the same old plain 
painted backgrounds? Can't you visualize a 
beautiful painted scene, brought to life by 
colorful fluorescent lights hidden behind ply- 
flanges around your window back- 
ground? I will show you how to bring this 
vision into reality. , 

Measure five inches from the back wall, 
draw a line, then nail a 1 by 2 flat along the 
line. Also nail 1 by 2s 5 inches from the 
back wall on the sides and across the top. 
To these 1 by 2s nail plywood flanges, to 
frame the back of the window in a shadow- 
box effect. The flanges should be made of 
'4-inch plywood, 8 inches wide. 

Now screw fixtures for 4 foot fluorescent 
tubes to the walls behind the flanges. My 
windows are 8 by 16 feet so | have two on 
each side and four on the top and bottom. 
I would suggest pink on the sides, green 
on the bottom, and blue on top. 

Now for the background scene. Take a 
roll of seamless paper, cut on your bench 
saw to the height of your background. Un- 
roll the seamless paper and staple it to a 


store: around 


W OC rd 


panel the size of the window background, 
holding the paper firm. This panel can easily 
be built out of 2 by 2s and covered with 
hard board or plywood. The background 
scene can then be easily painted on the 
seamless either by spray painting or hand 
art work. When completed, carefully re- 
move the staples, roll up the scene and move 
to the window, where it can be stapled in the 
background. 

I would suggest that you first install the 
background lighting in one window and ask 
your employer to drive by and see the win- 
dow at night. I did this and he immediately 
insisted that I change all the windows in 
the same manner. 

The picture of the moonrocket window 
will show you what he meant. You can see 
the plywood frame which hides the fixtures. 
See how the scene is brought to life by the 
fluorescent lights, and how alive the entire 
window seems. I designed and built the 
moon rocket myself. My assistant, an art- 
ist, painted the moon scene. 

These fluorescent lights greatly enhance 
the beauty of a window, even without a 
painted scene in the background. A plain 
color of seamless paper, bathed in_ the 
fluorescent lights, in keeping with the 
colors of the merchandise displayed, makes 
a beautiful background for your display. 
The lights add everything to a window, even 
with a painted background. You simply 
can't imagine the difference it will make in 
your windows until you actually see it. For 
that reason I urge again that you install the 
lighting in one window for a beginning. I 
guarantee that you will not stop with one 
window, but will convert every window to 
this wonderful, new, modern lighting tech- 
nique. 
shall deal with 
techniques, 


Later in this series we 
more modern lighting spray 
painting with the new latex water paints, 
and the use of bold fluorescent paints. 
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Our New Modern Plant at Copiague, Long Island e A COMPLETE NEW PLANT 
e EXPANDED FACILITIES 
e NEW DESIGN FEATURES 


The Worlds Foremost Creators of Display Fixtures 


GARMENT RACKS @© WINDOW DISPLAY FIXTURES © STOCK OR CUSTOM MADE 


CREATIVE SKETCHES AND SAMPLES PROMPTLY SUBMITTED. 


NITED STATES 
i c PLAY C 0 « Lindenhurst 5-1812 


600 CHETTIC AVE. 
COPIAGUE 
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VE MERCHANDISE Ta 
Ru COUNTERS IN STOCK eS 


READY FOR SHIPping,, 
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Leave it to SHORE to fill 
all your needs for new, in- 
demand store moderniza- 
tion displays! Write for 


Model 250-T 
“Capri” MERCHANDISE COUNTER “Starlite” MERCHANDISE TABLE 


; : . Shipped set-up. Makes an outstanding display, used singly Every store needs several for smart seasonal promotions. 
new illustrative literature against a wall, or back to back as center islands. Full size Truly the table with a thousand and one uses. $9950 


Model 101-C 


toda 30” x 60”. Sturdy 34” top, ready to receive super-structure 25” x 49”. Beautiful Blonde Tan finish, legs of 
Y: hardware. Finished in Blonde Tan Shor-Tex Speckie- $ 85 Frost Wainut color. ....... 
Tone (will blend with oak and birch finishes). 66 











. se ISLAND “Economy” t 

AISLE GONDOLA SONBOLA We also have a special 

MERCHANDISER Provides com- dod pots Bhayip. CUSTOM ORDER 
Model AF-33- plete versatil- that is ideal for 


ity, maximum DEPARTMENT 
strength, ease of 


storage, func- 


seasonal dis- 


Heavy duty, adjust- 
af play. Assembied 


able, 36”x60"x48 


30” x 60” (Model 360-T) . . . 39.50 
“Saxony” 7 








No-Sag construction tional use. 42” or knocked down Just send sketch 





x 60” x 48 in minutes. 


40TH & WESTMINSTER AVENUE, PHILA. 4, PA. 
® +4 © bad Ee WOODWORK CO. retepHone ..... .. .. EVERGREEN 2-7340 
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Filenes Wide World 
Of Christmas Trees 


ITH flags of many lands flying high 
from the building, foreign music 
playing on the escalators, windows 
decorated with trees specially designed tor 
Filene’s internationally known 
couturiers, interior displays focused around 
around-the-world globes and 
in the window as Postmaster 
General of an elaborate mechanized In- 
ternational Post Office, Filene’s set the 
scene last season for its wide, wide world 
of import Christmas gift suggestions. 
These and many more specially 
dinated events, international in flavor, got 
underway at the official unveiling of the 
Summer street windows on Monday morn- 
ing, November 18, 1957. Heralding the 
opening ot the Christmas season was a mo- 
torcade of the latest model foreign 
decked out with pretty Filene models all 
wearing the latest in foreign sportswear. 
Each window was a spectacular panorama 
of imported merchandise centered about a 


,oste nm, by 


enormous 


Santa seated 


COOT- 


ca®rs, 


Christmas tree designed for Filene’s by dif- 
ferent internationally known designers. A 
highlight of the collection of couturier-de- 
signed was that done by the skilled 
hand of the late Christian Dior. In design- 
ing the tree for Filene’s, 
him 


trees 


Dior’s great color 
from the traditional 
green of Christmas. From his work- 

milliner’s taffeta to make 
gracetul little bows which, with tiny candles, 
he used to trim the tree. 
the tree itself 


, 
sense TOoK 


1 


away 
red an 


} took 


room ne 


Basically white, 


was lavishly draped with 


and red with 


further embellishment of turquoise, persim- 


swags of turquoise satin 


mon, and pearl-colored Christmas tree balls. 

Emilio Pucci, of Italy, known particularly 
tor his great genius in the sportswear field, 
unusually colorful Christmas 
tree composed basically of beach umbrellas, 
topped by Pucci’s glittering golden trade- 
mark of the sun, and then draped entirely 
with facsimiles of his gold jewelry. 

The talent of Simonetta of 


designed an 


Rome is not 


World’s leading fashion experts 
g I 


try their hand at Christmas tree 
design . . . Import Christmas gift 
suggestion prompts store-wide pro- 
motion ... Santa becomes interna- 


tional postmaster 


haute couture 
tiered wreath 
tree rising from a centerpiece. Topped with 
a fabulous crystal sunburst, the tree itselt 
was further enhanced by its artful 
ment of fruit leaves and Italian lights. 
Ireland's contribution was a tree designed 
by Sybil Connolly, who works tashion mira 
cles out of raw material native to her own 
land. So quite naturally this tree 
tashioned out of linen, pleated into a pyra 
mid shape and scattered with white roses, 
lights and strawberries to fairy- 
like figure of a tree which rises from two 


alone 
as Was 


confined to designing 
seen in her silver 


place 


Was 


create a 


china doll’s feet to a similarly quaint face 
with white wig. 
representing England's 


Victorian 


John Cavanagh 


haute couture, took a theme for 
the tree and used as a 
Victorian tootstool 
tree of 


base an antique 


out of which 
topped with a 
and 


rOS¢ a 

china 
Victorian 
and 


gold Dresden 


(hristmas 


; 


fairy hung with 


ornaments, gas lights in tiers prisms. 

Moving up to the corner of Summer and 
Hawley 
traditional 
with Santa greet 
the children. In keeping with the interna 
tional theme, Santa sat as postmaster of the 
Filene branch of Santa's International Post 
Office, in a color scheme of white, red, green 
and gold. Santa directed his helpers, all 
white teddy bears dressed alike in red ski 
pants, plaid mufflers, and red French mail 
mens caps, from an impressive desk flanked 


; 


encountered 
(Christmas 
seated on the 


Filene’s 
window 
throne to 


Streets, one 
mechanized 
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with a collection of long-distance telephones 
and an oversized world globe. All of Santa’s 
helpers were busily engaged in the busy rush 
of pre-Christmas tasks. Some were tele- 
phone operators, others were weighing pack- 
ages, still others were tying gifts, two were 
sorting lists of good boys and girls, and 
two were caught napping on the job, while 
Santa tapped his foot in anger. There was 
even a mail box at the side of the window 
for small fry to deposit mail for extra quick 
delivery to Santa right there on the scene. 

The opening day also marked the first of 
three concerts given from the Filene mar- 
quee by foreign choral groups. The Ar- 
menian National Choral Society of Boston 
sang a selection of folk and festival songs. 
The Latvium Choral group and the Folk 
Singers of the German Church of Boston 
were heard also on other days. 

Filene’s even arranged a personal appear- 
ance of Emilio Pucci, who was present at a 
tull runway fashion show given in Filene’s 
Oxtord Shop. The show featured clothes 
trom his holiday and resort collection. 

For art lovers, Filene’s joined forces with 
Holiday magazine to bring to Boston's cul- 
ture-loving public an unusual art collection 
ot oils and water colors depicting the 
physical characteristics and customs of 40 
different countries through various art 
media. 

Julius E. Steinberg is display director for 
Filene’s. 





Death Takes 
S. J. Silvestri 


After an operation, S. J. Silvestri, major 
owner of Silvestri Studio in Hollywood, Calif., 
died July 18 at the age of 64 at the St. Joseph’s 
hospital in Burbank, Calif. 

Known affectionately as “Sil” by his many 
friends and associates, he was active in display 
designing and manufacturing for 42 years. 

3orn May 5, 1894, in Bagni di Luca, Italy, 
he came to the United States at the age of 19. 
One of seven brothers who came here, they all 
were active in the field of art, and together 
formed and operated the Florentine Art Com- 
pany in Chicago. 

In 1935, Silvestri moved to Los Angeles and 
operated his own company, which is still active 
as Silvestri Studio. Besides store displays, 23TP 
forms and mannequins, this company designs ; Ye" 
and manufactures props for the movie and 
television studios. 

He was the last of the seven brothers to Put new ease into displays and a 
die. Children of these brothers, who con- backgrounds with Hansen Auto- 


ee aye ae — 5g matic Tackers. Simple to use, you 
Co., and Mario and Roland at the Hollywood get the kind of holding power that 
plant, who are cousins. never lets you down. Choose from 

36 tacker models and 80 staple 
Outdoor Display Ideas sizes, the one that fits your needs. 
Shown In New Catalogue You'll get faster, neater and better 


Shopping centers, food stores, gasoline serv- looking displays every time. 


ice stations and other retail firms can get out- 
door display ideas from a new catalogue just SEND TODAY for free descriptive literature. 
published by The Pratt Poster Co., 225 N. 
New Jersey street, Indianapolis 4, Ind. In- 


MODEL T-2 


uses 5 sizes of staples 





cluded are a wide variety of flag pennants, 

posters, letter-banners, pole displays, propeller 

spinners and cutout window display letters. A. bey bn ary sa MFG. co. 4 
Special displays are shown for grand open- <a ay eS 
ings, open houses, anniversaries, holidays and ee, ecm ee 4° 5041 Ravensy venue + Unice sa spe 


other occasions. 
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By GABRIEL VALENTI, Managing Director 
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ECEMBER MARKET WEEK: At 

the half-way mark in our planning tor 

the December Market Week, all the 
earmarks of what promises to be another 
good show are sprouting everywhere. For 
example, the featured second floor at the 
New York Trade Show building, where the 
exhibit takes place December 7 through 11, 
will have as occupants industry leaders such 
as Silvestri Art Manufacturing Company, 
Earl W. Gasthoff Company, W. L. Stens- 
gaard & Associates, Garrison-Wagner Com- 
pany, Bulkley-Dunton & Co., Spaeth Dzis- 
plays, Inc., Brunn’ Bertheim, Dave Stark- 
man, Gordon Keith Originals, Mitten’s Dis- 
play Letters, Kenbury Glass Works, Fawn- 
field Decorations and Favrex Designs. Other 
exhibit floors are also filling rapidly for 
show area reservations and, as of Labor 
Day, 65 NADI member firms are committed 
tor space. So again, under one roof, display 
purchasers will have the opportunity to see 
the industry's latest creations for spring. 
Easter and summer promotions. Plan now 
to attend the National Association of Dis- 
play Industries 16th Annual Show. 
MIAMI BECKONS: Pretty much firmed up 
is another prize trip for two to be awarded 
during Market Week. This time it looks 
like it will be a trip to Miami in December 
or January. A week’s stay for two is in 
the works for a lucky winner at the famous 
Carillon on the oceanfront at Miami Beach. 
This 1s Miami Beach's largest hotel and of- 
fers the finest in cuisine and accommoda- 
tions. More on this will appear in the next 
newsletter once additional details are de- 
veloped. 

By the way, the “trip-takers” for the 
Emerald beach — S. S. Nassau award are 
now basking in the Bahamas sunshine and 
enjoying two glorious weeks of fun and 
relaxation. The travelers are Mr. and Mrs. 
Sam Goldstein, retailers from Brooklyn. 
They have our tidings for a bon voyage. 

A photograph of the Goldsteins on board 
the Nassau was received along with a nice 
note: “We are really having a ball,” they 
said. “In our entire lives, we have never 
been so relaxed. The cruise has been smooth 
all the way down ... The food is fabulous 
... The service is great.” More from the 
Goldsteins later after they have seen all 
the sights in the Bahamas. 

SHOW BUSINESS: One advantage in be- 
ing headquartered at the New Yorker hotel 
is that it brings many of the city’s fine trade 
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shows right to our doorstep. Last week, for 
example, was exhibit time for the New York 
Gift Show and it brought to both the New 
Yorker and the Trade Show building over 
10,009 buyers, some of whom are NADI 
members who, while making the rounds, 
stopped in at our office for visits. Among 
the visitors were Cecilia Staples, Sid Chair- 
man of Duplex Display, Joe Cohen of 
United Artificial Fruit, and Dave Sloan of 
D. & M. Sloan, Inc. 

Among the Gift Show exhibitors were the 
following members, Frankel Associates and 
Kurt Adler, Inc. Both firms will be show- 
ing again during our Market Week. 

Buying was brisk, according to all re- 
ports, and most merchants commented that 
they were buying in good quantities so that 
they would not be in a short supply position 
for the selling seasons ahead. Exhibitors, 
in general, commented that it was one of 
the industry's best shows and were pleased 
with results. All of which adds support to 
the premise that showing your wares at in- 
dustry exhibits, whereby you bring buyer 
and seller together, is an excellent 
keting medium. 


“SHOWCASES :” Add to your list of books 
to read, the recent publication, “SHOW- 
CASE,” by Martin Dibner, published by 
Doubleday & Co. According to a recent 
New York Times review, the book takes 
you “behind the big department store win- 
dow.” It relates the behind-the-scenes 
story of retailing on 3th street through the 
medium of a store which the author calls 
Aintree’s. For those in the trade, it might 
make interesting autumn reading. 

SMALL BUSINESS: Of importance to 
many in the industry is the recent legisla- 
tion which made the Small Business Ad- 
ministration a permanent agency. The SBA 
was first established in 1953 to service the 
needs of small business concerns from the 
standpoint of aid, counsel, assistance and 
protection. One of its prime objectives is 
to serve the small firm in or near its own 
community thus eliminating the need for 
the owner to contact a distant bureau in 
Washington about problems which are of 
immediate importance. SBA classifies a 
manufacturer as small if his firm is inde- 
pendently owned and operated and does 
not dominate its field. A retailer is consid- 
ered small if his gross is one million dollars 
or less. 


mafr- 


For any business that qualifies, according 


to the new legislation, long term loans will 
be made available to finance expansion or 
modernization. A system of capital banks 
is to be created to make these loans, which 
can be for 20 to 30 year terms instead of 
the present 10-year limit. Interest rates 
will be controlled by SBA and will be kept 
low. Also worth noting are the sections 
in the Act which give a better break on re- 
tained earnings, estate taxes and loss car- 
rybacks. In the family type _ enterprise, 
taxes on estates will become payable over 
a ten-year period to ease the burden. 

For further information, write to the 
Small Business Administration, Washington 
25, D. C., and ask for a copy of the Small 
Business Investment Act. 

For some of our importer-members the 
extension of the Reciprocal Trade Act is 
important. The act has been extended tor 
four years and makes possible tariff cuts 
of 20 percent below present levels. 

P-O-P BUSINESS: An excellent point-ot- 
purchase industry directory has been pub- 
lished as part of the July-August issue of 
Spot magazine. The listings are by states. 
Categories are: P-O-P manufacturers; tag, 
seal, label, decal and banner manufacturers, 
motion and lighting manufacturers; window 
installation services, basic material sup- 
pliers and display packaging. Some of the 
firms listed are NADI members. Copies of 
the July-August issue can be obtained by 
writing to David Flasterstein, editor, Spot 
magazine at 404 Fourth avenue, New York 
City 16. 

BOOSTING BUSINESS: The Advertising 
Council at 25 West 45th street, New York 
City, is distributing free of charge a special 
brochure entitled “How to Turn the Tide — 
A Retailer's Guide to Better Business.” 

One part of the brochure tells about how 
“display shows the way to move sales.” It 
states that “to sell displays must tell.” 
Sales-effectiveness measures for displays are 
then presented. Important are these stand- 
ards, according to the pamplet: 

“How long since you last changed your 
displays? How easy have you made it for 
customers to obey that impulse to buy? Are 
you spotlighting feature items at traffic 
points? Are your signs beautiful but dumb’? 
Do you display related merchandise? Do 
your windows say ‘Come in! Come in!’?” 

Other areas covered concern merchandis- 
ing, advertising and selling. It’s easy to 


[Please turn to page 44] 
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Sales Promotion Center 
Planned at Los Angeles 


HEN the new Sales Promotion 

Center opens in Los Angeles about 

the first of next year, it will be the 
climax of a desire long cherished by Sidney 
Newhoff, Los Angeles display manufacturer 
and distributor. Several years ago he saw 
the advantage of bringing together all sales 
promotional media under root as a 
service to the busy retailing executive and 
to give manufacturers and distributors an 
opportunity to do a better selling job at less 
cost. 


one 


Completely housed in the Center which 
will serve 11 Western states will be one of 
the largest point-of-purchase display firms, 
a modern display finishing plant, a designing 
studio and Newhoff's own firm, Sidney 
Newhoff Associates. 

But its major facilities will be to accom- 
modate the sales and exhibit requirements 
of all concerns in display, graphic art, ad- 
vertising and related fields. Vast open areas 
will be devoted to as many as 200 exhibits, 
with the majority on the ground floor, which 
will be devoted to exhibits by manufacturers 
of store fixtures, equipment, store fronts, 
lighting fixtures, and advertising media 
which relate to the sales promotion fields. 

In addition to this there will be approxi- 
mately 11,000 square feet set aside for con- 
ventions, meeting rooms for clients and ex- 
hibitors in advertising and point-of-pur- 
held. Office, display and conference 
facilities will be provided for local 
representatives of out of town manufactur- 


chase 
room 


ers. 

The mezzanine will also have a large 
stage for a better merchandising presenta- 
tion at these conventions. 

Well-planned display clinics tor the area’s 
business groups will be conducted, providing 
a forum for the discussion and advance- 
ment of all promotional methods including 
audio-visual as well as live demonstration. 
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Planned also are provisions for a restau- 
rant in the building with a catering service. 
A roof top parking area of nearly 15,000 
square teet tops it all. 

Included in plans are electric conveyors 
upon which to display items at close range 
to large crowds and portable windows in 
which to demonstrate display equipment un- 
der conditions similar to those in actual use. 

Emoke and Wacht, well-known architects, 
are handling the extensive renovating job 
now in progress on the 56,000 square foot 
building purchased in a downtown Los An- 
geles location, midway between the Furni- 
ture Mart and the Statler hotel, just off of 
all main freeways. It is located at 12th 
and Figueroa street. When the project is 
completed, approximately three-quarters of 
a million dollars will be invested. 

Paul L. Miller, former display manager 
for Butler Brothers in Angeles and 
Chicago will be in charge of the operation 
of the Sales Promotion Center. 

In announcing the building plans, Newhoff 
states that, “This building is what the in- 
dustry has needed for many years. 

“The cooperative and efficient efforts of 
display and graphic arts at the Center is de- 
signed to streamline the complex job of buy- 
er and seller alike in executing a successful 
promotion. 

“The building will be the center of all that 
goes into the creation of successful adver- 
tising and promotional campaigning for 
manufacturers and retail 

Sidney Newhoff Associates ot 
geles and Valley Finishing Corporation, 
presently of Sun Valley, will become the 
building’s first tenants, and many other con- 
cerns are negotiating for space. According- 
ly, a large and representative group of well- 
known companies will be on the exhibitor’s 
list when this great Sales Promotion Center 
opens its doors to the business public. 
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FREE 


IDEAS FOR 
BUILDING SALES! 


Just off the press! 
A terrific new cata- 
log describing the 
complete line of 
VUE-MORE display 
turntables and 
BREVEL animation 
motors. 





VUE-MORE turntables are: 


QUIET PRECISION MADE 
DEPENDABLE GUARANTEED 
TROUBLE-FREE VERSATILE 


efficient Brevel 
motors are designed for maximum 
power and precise movement—yet 
compact enough to be used in any 
motion display. 


Quiet, versatile, 
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Gentlemen: Please send me a free 
copy of your 6 page Fall Catalogue. 
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VUE-MORE CORPORATION 
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Easily Adapted Ideas for the 
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Smaller Store By JIM KILEY 


HERE is a fine young man who has a 

job as display manager for a medium 

size department store located not too 
far away from my home and I often enjoy 
a chat with him. Naturally the conversa- 
tion usually turns to display. 

He mentioned his continual struggle to 
come up with new ideas to embody in the 
eight windows he has to trim every couple 
of weeks along with store interior displays 


and | remind him of the statement I have 
made many times: that good display ideas 
are all around if we train our minds and 


eyes to observe and register them for fu- 
ture reference. 

A good case in point happened to me while 
I was driving along the highway here in New 
England the other day I noticed a large re- 
tail Fanny Farmer store and pulled in to 
look it over. The store interior was the 
last word in decor specially designed to en- 
hance all the wonderful candy on display 
and to appeal to children. 

The ceiling was pink striped to provide 
a circus tent effect. that 
embodied motion and popular’ nursery 
rhymes and Mother land were lo- 
cated around the sales area to attract and 
please the children. A number of glass muir- 
ror shelf and back display units were lo- 
cated along the wall and the murrors re- 
flected and visually multiplied all the jars 
of candy displayed on them. The entire 
store was a terrific example of store plan- 
ning at its best and I made mental notes ot 
sO many ideas that could be used in 
displays to feature other lines. 

I do not mean that one should actually 
copy display but in so many cases 
they can be changed around and adapted to 
other lines of merchandise. 

This page features five Christmas display 
ideas taken from my book and in 
each case, they were purposely selected as 
units and trims that can installed at a 
minimum cost. 

Most of the elaborate large department 
store window displays embody the collective 
ideas of a large staff of display people and I, 
for one, admire most the displays installed 
by the average displayman who must oper- 
ate on a limited budget and use every ounce 
of his skill and ingenuity to install attractive 
window and store interior trims. They are 
the unsung heroes of display and they can 
be found on practically every main street 
all over this country. 

(A) In this case, lengths of 1 by 2 inch 
lumber were painted bright Christmas green 
and then hundreds of small strips cut out 
of heavy green foil card were cemented on 
to simulate pine tree branches. These giant 
size glistening green foil branches were then 
secured to both sides of the window and 
large giant size colorful tree decorations 
were attached, as shown. 

One especially attractive mannequin wear- 
ing a Christmas gift robe was featured in 
the center between the branches, and Christ- 
mas wrapped gift items were placed on the 
floor. 

The back of the window was covered with 
dark blue paper and the floor with pure 


Large displays 
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white and when the spots were turned on, an 
exceptionally beautiful window trim was 
evident, with the light reflected off the 
glistening foil. Note the sign which was 
specially designed to tie in with the other 
tree decoration theme. 

(B) The large Christmas tree branch is 
simulated by assembling it in a two dimen- 
sional effect out of wallboard or heavy 
card and here again, glistening green foil 
paper can be pasted on to catch and reflect 
the ceiling lighting. 


(C) A chest of drawers or shelving is 
used tor the display of a line of men’s 
wear gift items and shirts and other ac- 


cessories can then be displayed on the two 
slopes which are lengths of plywood. 

(D) Christmas should be the main event 
in any child’s life and, whenever possible, 
all trims and displays should be designed 
to appeal to them. This unit the 
Santa stuck in the chimney attract 
their attention and give laugh, a 
medicine that the world certainly 
more of these days. The Santa figure can 
cut out of wallboard or be actual red 
velvet pants stuffed with cotton and trimmed 
with a black belt and simulated white fur. 

Motion always adds considerable more eye 
appeal to any display and the figure can 
easily be animated by the installation of a 
small pendulum motor attached the 
fre place. This can built out of wall- 
board nailed on to a wood frame with red 
brick design paper pasted on the outside. 


with 
will 
them a 


needs 


be 
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(E) Ledge trims are important as they 
help create the Christmas atmosphere so 
necessary throughout the entire store. A 


number of these tree units can be cut out of 
wallboard on which green foil paper 
been pasted. Each unit can then be deco- 
rated with red foil garland, etc. For addi- 
tional eye appeal, suspend another of the 
large size tree balls in the hole cut out of 
the center. 


has 


Scientific Measurement 
Of Display Impact 


A brochure has just been released by 
Point-Ot-Purchase Advertising Institute, 
Inc., 11 West 42nd St., New York City, 
entitled, Scientific Measurement of Display 
Impact. This is the work of Dr. F. P. 
Kilpatrick otf National Analysts, Inc. It 


describes techniques for measuring 
effectiveness of signs, using service station 
signs as examples, but the study is applicable 
to other types of displays as well. This is 
a technical study of the subject and contains 
many points of value to those engaged in 
every branch of visual advertising presenta- 
tion. 


Katz Heads Display Division 
For Gibraltar Corrugated 


William P. Katz, vice-president and one 
of the principals of the firm, has assumed 


some 


the responsibility for the running of the 
display division of Gibraltar Corrugated 
Paper Company, Jersey City, N. J. He re- 


places S. Paul Boochever, who resigned as 
vice-president. The home office of Gibraltar 
Corrugated is North Bergen, N. J. 








to your displays with these 
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LIGHTS 


Noel TWINKLING or STEDDI 
“Grain o' Wheat” U.L. approved 
20 replaceable screw-in “Grain o’ Wheat” 
bulbs. If one bulb burns out, rest remain lit. 
Green or White wire. clear or colored bulbs. 


No transformer required. 


. _ ee & 


Noel Candle Flame Bulb Streame 
20 Candle Flame Bulbs operate independently. 
If one or more bulbs burn out or loosen in 


No transformer re- 
clear. frosted or 
U.L. approved. 


socket, rest remain lit. 
quired. Available with 
colored Flame bulbs. 
Many more NEW items available. 
Write for your complete catalog, 
y now. Jobbers inquiries invited. 


INC. 


MANUFACTURING CO., 


3 WEST 18th ST., NEW YORK 11, N. Y. 
Algonquin 5-4550 
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Design for Display 


By CHARLES S. TELCHIN 
Telchin & Campanella, Architects 
New York City 


HIS is the age ot modernization. Sur- 
veys show that the retailers in modern- 
ized, up-to-date stores enjoy a marked 
interest, trafhe 
shopping im a 
atmosphere. 


ncrease im customer store 
People 


colortul 


and sales enjoy 


clean, bright, 
shown to its best advan- 
en items on display look tresh and 


Exterior interior displays 


Merchandise 1s 
tage wh 
inviting and 
urge the shopper to stop, look — and buy. 


Actually, the tremendous increase im un- 


usual presentation and creative planning ot 


today’s dramatic store displays is a reflec- 
tion of the imagination and skill of modern 
Their abilities and efforts in 
developing displays to complement the over- 
all design theme can add greatly to a store's 


aqaispiaymen. 


appearance and appeal. 

However, even the most competent dis- 
playman needs the right “tools” with which 
to work. Many displaymen working in old 
fashioned stores are literally prevented 
from designing their best presentations be- 
facilities. Walls 
which were de- 
defy 


cause of lack of display 


are crowded with shelves 


signed to hold mechandise. but 


eye- 








Imagination and skill of displaymen is 
revealed in today’s dramatic displays 


complementing their stores overall 


design theme . . . Interior displays 
must catch the eye of shoppers through 


open-front windows 


appealing arrangement: windows are small 
and too narrow to allow any maneuver- 
ability or flexibility; bulky columns may 
crowd the selling floor; entrance ways are 
small with little or no vestibule area. 


Whether a store is being modernized, or a 
new store being built, specific consideration 
must be given to the problems of display. 
To incorporate the best in display features, 
the store architect must work closely with 
the displayman in planning display as an 
integrated part of the store plan. 


Design tor display must start at the store 
front, and then include the entire interior. 


























This is especially true with today’s modern 
concept of the open tront.: While this al- 
lows great latitude of display presentation, 
it also makes the store witdow part of the 
store itself, literally taking the window 
shopper directly into the se¢lling floor. This 
means that the interior displays must be 
caretully coordinated to catch the eye of the 
shopper on the street, as well as the one 
who is already in the store. 

It is also important for ‘the store archi- 
tect to work closely with the displayman to 
be certain that display features fulfilling 
the specific requirements of the store are 
part of the plan. In each case the problems 
are different, depending on whether the 
store is downtown or in a shopping center: 
what type of customers are normally at- 
tracted to the establishment; size and char- 
acter of merchandise on display. 

Designing display into the plans of the 
store does not mean that units will be rigid 
or confining insofar as later treatment by 
the displayman is concerned. It does mean 
that the store architect will provide areas 
that can be used for effective display, and 
which fit into the general decor. 

In planning the store front and general 
facade, display windows, and shadow boxes 
can be planned to attract customers from 
all directions; provide a maximum amount 
ot space for arranging displays; allow for a 
large vestibule area where the customer will 
have plenty of space to view the displays 
at leisure. 

Some store designs include a variety of 
sizes and shapes of show windows, to pro- 
vide for different types of merchandise. 

Inside the store, the architect, still work- 
ing with the displayman, can provide ef- 
fective display in two ways. 

First, he will allow plenty of free back- 
ground wall space, which can be specifically 
used as background for display. Secondly, 
he will provide for display platforms, 
islands, and utilization of any necessary 
posts or columns. For the most effective 
use, these display units must be custom de- 
signed to fit in with the atmosphere of the 
store and to meet specific display needs. 


—In the two illustrations on this page, wall 
display cases, shelves and backgrounds have 
been designed as part of these modern stores 
to provide maximum interior display space and 
carry out the interior decor . . . On the oppo- 
site page, the architect has provided an inter- 
esting exterior where window displays are shown 
to the best advantage— 


DISPLAY WORLD 








JUST OFF THE PRESS! Yeu leas Galore 


2 Brand New Items From Our Latest Catalogue! ! 





Giant Metallic 
Ball Wreath 


Light weight Durable 
. One Piece. Made of 
Heavy Gauge Plastic. 
Weighs only 614 pounds. 
AVAILABLE IN: 


FLOCK FINISH — 
ANY COLOR 


$4350 


MIRROR FINISH— 

ANY COLOR 

$48.50 

. WITH LIGHTS IN BACK 
$10.00 extra 


Also available in smaller sizes 


Half round and Full round. 


57-57 63rd STREET 
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HAVE YOU SEEN OUR NEW CATALOGUE? Write 


DECORATIVE DISPLAYS 


QUEENS, : . 


MASPETH 58, 


Fruit Vase 
and Base 


Made of Moulded La- 
tex. Available in: Lac- 
quer Finish Any 
Color. 


$23.00—Fruit 
& Vase 
10° diam.—42" high 
$15.50—Base 
13" x 13" x 16%" high 
. Metallic Finish .. . 


Any Color 
$3.50 extra 


Fruit Vase also avail- 
able—Half round— 


$15.00 


et i 


CAT. No. 308 
A—VASE: B—BASE 











Lighting must also be considered as part 
of the store plan, not installed as an after- 
thought. In this way, the use of seperate 
fixtures can be avoided, and lighting fixtures 
can be planned to fit into the store design. 
The store architect also can suggest 
latest types of fixtures available to bring out 
the best in displays. Colored 
concentration of 
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the 


spotlights, 
light on certain areas of 


the store, flexibility of lights for a variety 
of purposes can all be provided for in ad- 
vance. Illustrated on these pages are the 
results of planned display. Here you see 
how the store architect can aid the display- 
man in putting best foot forward, for 
effective display must literally be planned 
from the ground up. It is one of the major 
considerations in planning modern 


his 


stores. 


Display Board 


CUT and READY 
FOR USE 
IN CONVENIENT 
SIZES 


4 Ply and 2 Ply Fibreboard 


for use in all display work. 


e EASY TO HANDLE 

@ EASY TO STORE 

@ RAZOR CLEAN EDGES 

@ READY FOR PAINT, 
WATER COLOR OR 
SILK SCREEN 

e ECONOMICAL 


PACKAGED IN 
CONVENIENT SIZES 


Carry it yourself. 
No package over 50 lbs. 


Pie 


ces | 
Siz cs 


12" x 24" 
12” x 36” 
12” x 48". 
24" x 36” 
24" x 48" 
30" x 40" 


;eeecee eee ee ee ee SS = 


GENERAL 
Distributing Co. 


461 W. Erie St., Chicago 10 


Fill in the space below for 
samples and prices. 


Name 


Address 
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MAGIC 


_..White Christmas 


For Crescent 


Aqua and silver combines with white flocked mountain coral 


to create holiday atmosphere for J. Howard Schneider's dis- 


plays ... Concealed red spotlights beautify effect . . . Animated 


figures attract attention with magical tricks . . . Gay little 


sprites dominate ledges and windows 


T was certainly a magical white Christmas 
for The Crescent, Spokane, Wash. Display 
Director ]. Howard Schneider, for the first 

time, installed a complete white Christmas trim 
to convey the theme and message of “The 
Magic of Christmas.” Touches of glistening 
aqua and silver in addition to subtle use of 
warm red accent lighting aided in its eftective- 
ness. The wintry atmosphere Mr. Schneider 
desired was achieved and engaging sprites 
quickly warmed the hearts of everyone with 
the holiday spirit. 

Both the windows and interior were given 

the same uniform treatment with white moun- 
tain coral adorned with glistening white lights 


and aqua ornaments. Floors of all the win- 
Tt 
the aqua background provided a sophisticated 
decor for the merchandise and gift accessories 
displayed. In all the windows the little sprites 
held a prominent place. 


ws were covered with artificial snow and 


In the window shown, the practical gifts of 
bedding and linens were displayed. Coordinated 
groupings of sheets, blankets and related items 
were artistically arranged on the ribbon-type 
shelf displayer, with the sprites resting merrily 
about. 

Entering any one of the six main entrances, 
Christmas shoppers were welcomed into a 
magical Christmas wonderland of graceful 
swags of mountain coral, sprayed with white 
flocking and sprinkled with diamond dust. 
These were interspersed with glistening white 
lights and aqua ornaments against the huge 
columns covered with aqua mesh metallic 
material. Warm red spotlights concealed at 
the base of these mammoth units, served to 
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beautify the overall effect. One such scene is 
shown. 

Some ledges throughout the main floor were 
adorned with the sparkling white trees, with 
the little sprites cavorting about all the gift 
ideas being displayed, while the other ledges 
held white sleighs and reclining mannequins 
dressed in their glamourous holiday finery. 
Against a soft aqua background along the 
elevator front, the little sprites were seen 
working merrily with the dazzling white moun- 
tain coral roping. The half-round trees were 
flanked on each side. 


Not pictured is a truly enchanting mechan- 
ical corner window depicting “The Magic of 
Christmas,” with the gay little sprites and 
snow maidens doing all feats of magic. Each 
figure glistened against the aqua metallic 
draped background and the rolling mounds of 
fluffy white snow (dacron sprinkled with 
mother-of-pearl flakes). The huge trees of 
mountain coral shimmered with the tiny white 
lights. 


Each figure was animated in conjunction 
with the particular trick he was accomplishing. 
One was brewing a magic potion by the large 
caldron complete with billowing smoke. An- 
other with awesome expression watched the 
colored scarves rising and disappearing into a 
glass cylinder. The attention-getter was the 
little sprite watching water pouring continu- 
ously from a gold faucet suspended in mid air. 


Overhead aqua lighting created the wintry 
atmosphere, while each figure was intensified 
with a direct white spotlight. Sound record- 
ings were amplified to the streets carrying a 
frolicky Christmas tune. 
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MORE 


This Holiday Season 
with FERROCRAFT'S 
Versatile Display Sleigh 
Use ties, gloves, purses, scarves or 
any of a hundred small gift items. 


add ornaments and holly for a real 
Holiday touch. 


Dae we WOO. 6. oo eis eee 
SL-4B In gleaming brass... 


124° High ; 24° Long ; Q” 


SL-5 In white 
SL-5B In gleaming brass... 


19" High; 31° Long; 12%" Wide 


See your 
DISPLAY 
JOBBER 


ERROCRAFT 
Morganfield Kentucky 








ALUMINUM 
FOIL 
GARLAND 


12" wide—3 ply—triple taped 


Write for literature—dealer discount 


INDUSTRIES, Inc. 


1211 E. Fayette St., Box 122, Syracuse, N.Y. 














@ PLEASE MENTION DISPLAY WORLD e 
®WHEN WRITING ADVERTISERS ® 


OCcrogek®, 93s 


People buy 
by Eye SES 


WHERE THE-EYES GO .. . THE FEET FOLLOW 


COLOR 


ON YOUR DISPLAY BACKGROUNDS 


USE 
“he Quality obina: 


SEAMLESS 


Available in the following 
@ 107 in. width x 12 yds, @ Ribbon Widths 2-4-6-8 in. 
@ 107 in. width x 50 yds. @ Sheets 26 in. x 40 in. 
@ Scatter for your floor 


' oo e Don't Accept a Substitute 


3 | et 


Dont Be Switched. _. INSIST ON A PROVEN PRODUCT 


SUPPLIED BY A RELIABLE SOURCE 


Write for Free Color Card ... Jobber Inquiries Invited 


BULKLEY DUNTON & CO., INC. 


Bulkton Display Division 


CORRY 2-8257 CORRY, PENNSYLVANIA 


43 








NADI NEWSGRAM 
[Continued from page 36] 


read. For your copy contact the Advertis- | 
ing Council in New York or in regional ot- | 
fices located in Chicago, Washington, San | 


Francisco or Los Angeles. 

NEW MEMBERS: The latest addition to 
the NADI roster is the Capitol Dusplay 
Supply Corporation of New York City. Sol 
Rabin is the president of the concern. Prod- 
ucts sold are artificial flowers, novelty items 
and window and interior display materials. 
Capitol Display Supply is scheduled to ex- 
hibit during our December Market Week. 
It's nice to have you as part of our organi- 
zation, Mr. Rabin. 

SITUATIONS WANTED: One service 
that the National Association of Display 
Industries can render to the trade is to 
make its facilities available in employment 
situations. This service would assist the 
employer in finding the right man and the 
employee in finding the right job for his 
talents. 


We were able to help recently in locating | 


a salesman for a member and in making 


known the existence of a job opening in a | 


prominent store. 


Last week, a job seeker was referred to | 
For those interested in | 
his qualifications, they include 15 years with | 
The gentleman | 


us for assistance. 


leading stores in Denmark. 
would like to work as an assistant display- 
man. His age is 40. For more information 
about him, please contact this office. 

NECROLOGY : Mrs. Dorothy Williams 
Adler, president of D. G. Williams, Inc., 
New York City, passed away August 31. 


Dot Williams, as she was known by every- | 
one in the trade, was recognized as one of | 
the industry's leaders. She and her hus- | 
band, Ralph Adler, the first NADI presi- | 
dent, constituted a team which brought the | 
firm to the forefront in the field of display. | 
Her passing creates a void in our industry. | 


Condolences trom all of us in NADI are 


extended to Ralph Adler during this period | 


ot bereavement. 





Store Planning Course 


Offered by NYU 


A new evening course entitled “Store Plan- | 


ning: Design, Modernization, and Mainte- 
nance” is being offered by New York Uni- 
versity's School of Retailing to help retailers 
make major decisions on store development. 
Instructing will be Daniel Schwartzman and 


Charles S. Telchin, nationally known New | 
York architects who have specialized in store | 


architecture for nearly 30 years. 


Mr. Schwartzman maintains offices at 12 | 


East 36th street, and Mr. Telchin is partner 


of Telchin and Campanella, architects, 22 W. | 
Further information on the course | 
can be obtained by writing to the School of | 
Retailing, NYU, Washington Square, New | 


48th street. 


York 3. 


Miss McAndrew Joins 
Bonwit Teller 


Bonwit Teller, Chicago, has added Miss | 
Maureen McAndrew as assistant to Frank | 
Huston, display director, who recently added | 
publicity and fashion coordination duties. She | 
was previously with Patricia Vance modeling | 
agency and with the fashion department of 


Mandel Brothers. 


ae 


Your New York BUYING GUIDE 


Allied Display Materials, Inc. 
241 W. 23d St. OR 5-6350 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Disploy 





American Fashion Museum 
16 West 77th Street TR 3-9103 
CHARLES LEDERMAN, HISTORIAN 
Can furnish, on rental basis, authentic period outfits to 
highlight your anniversary, special events, spring or fall 


promotion Ask for information. Recommended by 
N. 8.0. GLA 





Arts & Flowers Displays, Inc. 
43 West 5éth St. Cl 7-7610-11-12 


Manufacturers and Importers 


REED, NOVELTIES and FOLIAGE 





Austen Display, Inc. 
133 West 19th St. WA 4-626! 


Manufacturers of Display Novelties 
In Paper, Wood and Materials— 
Imports from all over the world 





Bliss Display Corp. 
37-21 32nd St., Long Island City | EX 2-3890 
DISPLAY PROMOTIONS 
Display Settings, Novelties, Animated Displays 





Bonafide Display & Decorative Co. 
61 West 37th St. WI 7-7965 
ARTIFICIAL FLOWERS 


DISPLAY DECORATIONS 
Display Settings, Novelties, Foliage 








The L. J. Charrot Co., Inc. 
36 West 37th St. WI 7-1687 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 





Colonial Decorative Display Co., Inc. 
122 West 26th St. Al 5-9620 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 





Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Imported Novelties, Settings 








Decorative Plant Corp. 
136 West 24th St. WA 4.4405 


ARTIFICIAL FLOWERS 
Display Settings, Novelties, Units 





Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 





David Hamberger, Inc. 
136 West 31st St. PE 6-0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





The Imitation Food Display Co. 


107 Lawrence St., Brooklyn I, N. Y. TR 5-1268 
FOODS FOR PERMANENT DISPLAYS 


Attractive and effective, they look good 
enough to eat. 
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Kenbury Glass Works 
132 West 14th St. Tel.: WA 4-3186-7 
Christmas Balls, all colors and finishes made 


to order. Finials, Glass and Plastic Prisms, 
Apothecary and Lab. Glassware, Wire Goods. 





A. Lutz 
2 West (8th St. CH 2-6264 


REED AND RATTAN DISPLAYS 


Display Units, Frames, Screens, Novelties, Fixtures 





Maharam Fabric Corp. 
130 West 46th St. JU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





Metropolitan Mechanical Display Co. 


We Buy, Exchange, Rent or Sell New and 
Used Mechanical Displays & Mannequins. 


MECHANICAL BOOKS 
50 West 22nd St. OR 5-1280 





Mileo Mannequins 
7 West 36th St. 
MANUFACTURERS 
of Misses, Juniors, Pre-teens and Children's 
quality and style-right mannequins. 
Miya Company, Inc. 
39 Eost 28th Street MU 5-351! 
Monufacturers and Importers of 
Shoji Screens — Oriental Goods 
Artificial Flowers — Bambooware 
Bird Cages, Lanterns, Parasols & Novelties 


RIP Studio, Inc. 
15 East 22nd St. GR 7-3650 
CREATORS AND BUILDERS OF 
OUTSTANDING DISPLAYS 


Functional and Decorative in All Media 


WI 7-7618 











Louis Schneider Corp. 
6 East Second St. OR 4-3723 


ARTIFICIAL FLOWERS & FOLIAGE 


Display Decorations and Novelties 





Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





Stroblite Company 
75 West 45th St. Cl. 5-791! 
GLOWING FLUORESCENT COLORS 
BLACKLIGHT LAMPS 


For Spectacular Displays, Decorations, Etc. 








D. G. Williams, Inc. 
498 Seventh Ave. LA 4-406 


MANNEQUINS & DISPLAY FIXTURES 
Display Novelties and Equipment 





SAVE TIME — 


DO YOUR DISPLAY BUYING 


IN NEW YORK CITY 


‘It’s Always MARKET WEEK in New York 





INDIVIDUALITY IN DESIGN 


TO PUT 


DRAMA # 


INTO YOUR 


FALL AND 
WINTER 


DISPLAYS 


There is that 

“something” when 

incorporated in the 

displays and interiors of 

America's progressive stores 

that gives them a person- 

ality which invites the passerby and 

incites him into a receptive mood for 

the merchandise on display. It is 

that “something” that comes from the 
selective use of well-designed decorative 
units to dramatize both the store and its 
merchandise. ...and in New York, the 
display center of the world, one will find the 
foremost display originators and designers 
who can do wonders for your own store. 
Consult them for your fall and winter displays. 


IT'S ALWAYS MARKET WEEK IN NEW YORK 
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The Bliss SEELINGRILL revolutionizes all con- 
cepts of window trimming. It has been de- 
signed to give maximum use of horizontal 
space without cluttering the floor. 
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The Bliss STO-WAY Grill has been de- 
signed to give maximum variety and 
speed of trimming in the minimum space. 





Practically every branch store built within the last five 
years has been equipped with the Bliss SEELINGRILL. 


Please write for complete information. 


BLISS DISPLAY CORPORATION 


37-21 32nd STREET e LONG ISLAND CITY !, NEW YORK 
EXeter 2-3890 
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ANIMALS REIGN 
OVER MANHATTAN DISPLAYS 
[Continued from page 19] 


across the bay opening, the curtains hung from 
black tasseled rings. The copy card for the 
display was mounted against the striped back- 
wall, and carried the message “Young Timers’ 
Little Furs on our 10 West Floor, Henri 
Bendel.” <A single mannequin wearing a black 
ensemble, including a black fur jacket and 
black fur hat, and pearls was posed in the 
second bay. 

Campus life, right inside the classroom as it 
were, served as theme for a display at B. 
Altman. For copy, Louis Villela, the display 
director, chose “She's the leader of her group 
— She loves paddock plaids — Mr. Mort's big, 
bright burst of color makes campus news — 
Altman’s College Shop, Third Floor.” 

An interestingly paneled screen structure set 
the classroom tone (a botany lab or classroom, 
probably). The screen consisted of narrow 
wooden strips mostly painted in white, but 
with colored strips for decoration and inset 
panels that served as mounting boards. 

The window floor was carpeted in a taupe 
tone. The backwall was grey. 

Three mannequins were arranged before the 
red plaid, over a yellow blouse, and black 
shoes. She held a gold compact. The second 
mannequin wore a yellow sweater, black shoes, 
gold jewelry, and pants of yellow and red 
plaid. The third mannequin wore a grey suit 
with black braid trim, a yellow blouse, black 
shoes, and a gold bracelet. 

Live plants in window boxes outside the 
store added to the decor. 

Clever animal cutouts at Franklin Simon 
pointed up the theme for a series of displays 
at that store. In the one pictured, the animal 
was a friendly, interested-appearing cow that 
was lying down, its back loaded high with 
cutout packages. Legend read “Everybody’s 
joming our classroom caravan packed with 
wonderful back-to-school fashions Let's Go! 
Young Fair, Second Floor — Boys’ Shop, 
Street Floor.” 

John Liles, the display director, had strewn 
the floor with brownish chips that resembled 
dried, crumpling leaves. The backwall was a 
grey, and the display was framed with a brick 
wall of construction board painted in orange 
and mustard yellow tones. The cutout cow 
was dappled with brown and white and loaded 
with painted packages in yellow, orange, and 
green tints, detailed in black. Six child man- 
nequins were posed in casual, natural positions 
around the cow. 

For sheer delight and imagination, Mr. 
Vogler arranged a boys’ window that seemed 
to exude the spirit of boyhood. Mr. Vogler 
placed a simulated, white brick wall at the 
back of the window area at Lord and Taylor 
where he directs the display, and set an inter- 
esting statue of carved dark wood in front of 
it. The figure, a wizen old man, monkey or 
satyr, sat hunched in a wide brimmed hat hold- 
ing the sticks to a bunch of white balloons 1n 
one hand and a plate in the other, on which 
rested a single white balloon as though a 
giant soap bubble. 

Beyond the ends of the brick wall, the deep 
green of the window wall was visible. The 
ceiling was in the same hue. The floor was 
covered in white chips and floating over them 
were more of the bubble-like white balloons. 


DISPLAY WORLD 





A long copy strip was fastened through the 
area from the pedestal of the wood carving to : 
the left front framing of the window. The 
copy read “A boy can spill more coke, find ipa Make Money i 
more grease, lean against more dusty walls 
than anyone we know that’s why we like 
wash and wear clothes from the Boys’ Shop, 
Seventh Floor.” 





The joyous boys were suggested by the fea- 
tured suits stuffed with beige tissue and sus- 
pended in floating, leaping, running positions 
high in the window. Beige tissue protruded 
from collars and sleeves as though heads and 
arms for the boys. Two of the figures held 
sticks to white balloons in their upraised, out- 
stretched tissue paper hands. 

I. Miller & Sons, with H. McKim Glaze- 
brook as the display director, continues to have 
interesting settings for shoes. Several just 
recently have been particularly fine. In the one 
pictured the shoes seemed to float on small 
platform squares. The nine squares were black 





with solid frames and openwork centers, and 
all suspended at uneven heights in the window. 
The copy “The well-tailored suit shoe” was 
lettered on a square card inside the framing of 
one of the floating squares. 


| \'( 

Shoes, either singly or in pairs, rode the | SPRAY iT RICH 
other eight platforms. The floor was covered | T H iS YU L E Tl D E 
in textured lavender. Lavender curtains formed | 
the backdrop. | 

A single black shoe was centered on the | with hi 
window floor, and a grouping was arranged to- | 


ward either end. At the left, the group con- | 
sisted of two black shoes, two black bags, and | PRECISION-CUT 


a pair of black gloves. The right hand group- | FLAME RETARDANT 
ing was a navy bag, navy gloves, one navy | 
shoe, and one brown shoe. | 


Christmas Card Tree | - 
Has Display Application THE SPRAY-ON, STAY-ON TREE DECOR 


A new four-foot Christmas card tree de- 
signed to display over 100 cards may have 


display applications in holiday windows. It 


: ; ; : rT 3 
comes packed in a four-foot red and white Sno-Flock 
candy-striped tube that may also be used for 
decorative purposes. Write to John Martin & 


Sons, 2730 Country Club boulevard, Cleveland CHRISTMAS TREES 
16, Ohio, for further information. | CUT BRANCHES 
amen | HOLLY CLUSTERS 
New Lingerie Tray CONES, WREATHS 
Of Clear Plastic BELLS and BOWS 
Lightweight and high visibility are major | profitably merchandises 
features claimed for a new lingerie tray de- | the jingle bells spirit 
signed for department store use for storage of Christmas 


simulates wintry drifts on Within minutes, Sno-Flock dramatically trans- 
forms displays, trees, holly clusters, wreaths, 
cones, etc., into a wintry wonderland of prod- 


ucts and profits. 


Millions of these decorations will be in de- 
mand soon. Get your share of this lucrative 
business. It’s easy! (Write for our FREE instruc- 
tion bulletin). Anyone can produce Sno- 
Flocked items ... with a negligible investment 


: ee , : and a little space. 
and display. Two styles of the clear plastic as P 


trays are available: a custom-designed open 
y ‘ , “eq Fl ne 
corner model especially for display use and no-rioc 


another deeper, wider model for large quan- 


As manufactured by CLAREMONT... the 
country’s largest flock producer . . . Sno-Flock 
yours in four colors is a premium product especially developed for 
the floral and display fields. It resists balling, 
pilling and matting. Its superior flow charac- 


teristics minimize spray pressures, permit 


tities of lingerie pieces or sweaters. They are 

available from Hollywood Plastic Arts, Inc., WHITE 

515 East Ninth street, Los Angeles 15. | PALE BLUE 

| HOLLY GREEN 
ROSE PINK 


_ 


Trim-Well New Jobber | 

In Atlanta | Supplied in strong 
Lyn Walsh, formerly of Rich’s, Atlanta, Ga., | sealed containers 

together with A. F. Troemel, have tormed Bl ; ad ee 

Trim-Well, Inc.. to engage in the general dis- | 3 

play jobbing business in that city. The new | Get all the details fast! CLAREMONT itel@ CORP 

company will cover the states of Tennessee, | WRITE — WIRE — 2 

North | The Country's Largest Manufacturer of FLOCK 


Alabama. and South Carolina and 


Georgia. Showroom and offices are at 245 | Depr. DW-58 CLAREMONT - NEW HAMPSHIRE 


Pryor street, S. W., Atlanta 3. 


greater spray control and flock coverage per 
pound. Overall production and flock costs are 
greatly reduced. 


. 
. 
‘ 
’ 
‘ 
~~ 
. 


OCTOSER, F396 











EVERGREEN ROPING 
For STREET or STORE Holiday Decorations 


NATURAL WHITE PINE ROPING 
Per yard $ .20 
250 Yards, per yard 18 
500 Yards, per yard 17 
1000 Yards or over, per yard 16 


NATURAL LAUREL ROPING 
Per yard $ .20 
250 Yards, per yard 19 
500 Yards, per yard 18 
1000 Yards or over, per yard 17 


PRESERVED LYCOPODIUM ROPING 
(Dyed Green & Preserved) 
Order in multiples of 25 yards 
Per 25 to 75 Yards, per yard $ .40 
100 Yards or over, per yard 35 


SOUTHERN WILD SMILAX 
(F.O.B. Packing Plant in Ala.) 
Per 50-lb. case $8.50 
5 cases or over, per case 8.00 


All Natural Goods should be ordered to arrive just a few days before erecting. 
The preserved Lycopodium Roping can be ordered in advance and used year 
after year. 


CAROLINA FOLIAGE CO. Nornicarduna 


SANTA CLAUS SUITS 


To make your Santa look real... and at low cost to you’ 

No. A-5—DE LUXE red velour No. A-9—FINEST QUALITY outfit made of 
outfit consisting of overblouse, RED VELVETEEN. Consists of overblouse, 
pants and hat of red -velour pants and velveteen hat trimmed with white 
trimmed with white PLUSH. PLUSH. Heavy weight leatherette belt with 
Heavyweight leatherette boot large gilt buckle, leatherette boot tops with 
tops and belt. Large size only. white plush trim. Large size only. 


$57.50 without wig & beard $75.00 without wig and beard. 














SANTA WIG & BEARD SETS 
100% Nylon Wig & Beard Set, Standard... ..$19.90 


Nylon Half Wig and Short Beard Set—must be worn with Hat 


Mail Orders Wig & Beard 
Filled Sets 


immediately! CLEANED 











PEnn 6-3585 











the unusual in mirrors b y PA RALLEL 


Paramir {A)—dramatic multi-color mirrors 

Parafiex (B)—-silver & colored faceted sheets eS! 
Mirror Decor—loose pieces in all shapes Your source for materials, mirror balls, 
Mosaic Glass Tesserae—Plastic Mirrors and finished units to your specifications. 


Parallel Mfg. Corp., Dept. K, 32 East 10 St., N.Y. 3, N.Y., Spring 7-8787 
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Cleveland Distributorship 
Announced by Darling 

L. A. Darling Company, Bronson, Mich., 
display and merchandising equipment manufac- 


| turer, announces the opening of a new dis- 
| tributor ofhce and showroom at 1224 Prospect 
' avenue. Cleveland, Ohio. It is a branch of 


Display Creations, Inc., of Detroit. Appointed 


| general manager of the new office its Robert 


Krieko, with Francis (Bill) Elliott in charge 
of store planning and layout. Occupying ap- 
proximately 7,000 square feet, the Cleveland 
office will carry ample stocks of all Darling 
products for immediate delivery. 
Martin and Associates 
Designs Eastland Center 

Albert C. Martin and Associates, architects 
and engineers, Los Angeles, were the archi- 
tects and engineers for the entire Eastland 
Shopping Center, including the May Company 


| store, exterior and interior, with the exception 
only of the decorations and fixtures on the 
| first, second and third floors. An article in 
the August issue inaccurately credits other 


architects for the building and limits recogni- 
tion of Martin to design of the lower level. 


COMING UP! 
National Newspaper Week Oct. 1-8 


_ National High Fidelity Month Oct. 1-31 


Let’s Go Hunting Oct. 1-31 


| Restaurant Month Oct. 1-31 
| National Employ the Physically 


Handicapped Week Oct. 5-11 


National Letter Writing Week Oct. 5-11 
| Fire Prevention Week Oct. 5-11 
| National Pharmacy Week Oct. 5-11 


National Wine Week (tentative) Oct. 11-18 
Columbus Day Oct. 12 
National Civil Defense Week Oct. 12-18 


_ Sweetest Day Oct. 18 


Winter Millinery Openings begin Oct. 19 
United Nations Week Oct. 19-26 
National Downtown Week Oct. 19-25 


_ National Bible Week Oct. 20-26 
Navy Da Oct. 27 

No. A-3—RED TWILL SANTA OUTFIT, without wig and beard $22.50 wl lt tol Oct. 31 
| Children’s National Book Week Nov. 2-8 
_ Election Day Nov. 4 
DeLuxe Nylon Wig & Beard Set—-50% fuller than Standard $29.50 | World Fellowship Week Nov. 9-15 
Super Deluxe Nylon Wig & Beard Set—100% fuller than Standard. .$39.50 | 
$10.00 ie Veterans’ Day Nov. 11 

1 Christmas Seal Sale Nov. 15-Dec. 31 
| Farm City Week Nov. 21-27 


| National Cage Bird Week Nov. 23-20 
Order Now! $10.95 Set Ne W. 30th Street, New York 1, N. Y. | 


American Education Week Nov. 9-15 


National Latin American Week Nov. 23-29 


; | Know Your America Week Nov. 23-29 


Thanksgiving Day Nov. 27 
Worldwide Bible Reading 

Month Nov. 27-Dec. 25 
National Prosperity Week Dec. 1-7 
Pan American Health Day Dec. 2 
Channukah (Jewish Holiday) Dec. 7 
Universal Bible Sunday Dec. 8 
United Nations Human Rights Day Dec. 10 
Bill of Rights Day Dec. 15 
Pan American Aviation Day Dec. 17 
Christmas Day Dec. 25 

(DISPLAY WORLD will be glad to 
furnish the name and address of any of the 
sponsors of the above-mentioned events. 
Many of them make available free posters 
or other display material, as well as ideas 
for displays tying in with the occasion. 
Simply address your request to the Editor, 
DISPLAY WORLD, Cincinnati 1. 
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CHICAGO DISPLAY 
TURNS TO FALL 


[Continued from page 27] 


TURNING SELLING 


with golden legs set off a very good-looking 
white goods display. The mannequin gave 
it a natural lingerie tie-in. The mono- 
grams and shower curtain clips were in gold, 
and a golden-haired, golden-slippered man- 
nequin gave the whole display a lift to 
glamorous heights. 


SELLING 


Carl James, Mandel’s display director, 
cooled hot early fall crowds with giant 
white molded snowflakes These designs 
were strikingly posed on a_ black back- 
ground. The side panels read, “August Fur 
Sale.” Simulated snow on the floor added 
a proper wintry teeling and held petite cards 
relating to furs used on the mannequins. 
“Big-wig” hats, colorful skirts, gloves and 
shoes completed this well-spotlighted dis- 
play 


TURNING! 


ae ae ee 


The 


® 


LE 


| hodetvcad 


Other Mandel’s displays not shewn used 
a railroad station background, huge plaid 
telephones and the like for their back-to-col- 
lege settings. 





In another Field’s window, not pictured, 
Virginia Paxson and her staff showed, “The 
mellow Harvest — lovely forest greens 
through mustard to orange to brown.” The 
background was woodsy with great thick 
slices from trees with bark left on and 


| | }. : 
stained blue. This was very attractive with | ) : 7 | ) mi “a 4 
its grain effect and the bark tones dominat- a | ' arouse 
ing the centers and rimming the edges. On ‘i aust - ae 

these planks in assorted sizes were the slo- 











TURNING! 


gans, sitting mannequins, school pennants 
and the like. 

At State and Washington Miss Paxson 
and her staff created the biggest, most 
unique splash of all. Here exquisite “haze 
mink” coats were worn on mannequins 
which were trimmed with hats, scarves, 
gloves, hose and skirts all in bright pea- 
cock colors. The slogan read, “Prouder 
and prettier than a peacock.” 

In hand on a leash each of these regal, 
mink-coated ladies led a beautifully-stuffed 
peacock. The leashes, too, were in bright 
blue and green peacock colors. To Carry 
the color theme to the very ratters, modern 
natural wood trames served as perches for 
free peacocks here and there in the _ back- 
ground of the large corner Field window, 
not pictured. 

A “Chalk-Talk” window, not pictured, had 
its slogan chalked on a small blackboard 
in the center-front of the window. Its 
background was a colorful group of water- 
painted school lockers. In modern style, 
these were painted chalky white, blue, black 
and green in gay abandon. The slogan 
read, “Blues and greens are the brightest 
ideas here.” Displayed were new brighttone 
separates that would mix or match. 

G. C. Bowen, display manager of Lytton’s 
chose a 50th anniversary theme for his 
windows, not illustrated. Of these, one en- 
titled, “Crushed Amethyst,” was most beau- 


' 
tiful and eye-appealing. In it, a dull pearl | ah toa 
gray water paint provided the soft neutral wat’ yas et? EMPIRE DISPLAY MFG. CO., INC. 


Easter n Di stributor 


45 West 34th St., New York, N. Y. 
Vanulactured only by 


CREATIVE PROMOTIONS OF CALIFORNIA 
3820 Grove Street, Oakland 9, California 


background. Accenting it on one side was 
a modern metallic grille in dull black. <A 
mannequin’s head was clothed in tones of 
“crushed amethyst,” hat, scarf, gloves, purse 
and flowers. Accessories in groupings meant 
to go together were placed artistically here 
and there on display throughout the window. 
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se ANIMATED DISPLAY TABLES 


WILL attract customers from across the street or 
hundreds of feet away. WILL triple your key display 
space. WILL bring ail of your merchandise within 
a few inches of the shopper's eye for close examina- 
tion — especially, small items, such as, diamonds, 
gifts, cameras or cosmetics. If you have larger items, 
we have equally beautiful and practical tables to 
show them. They will add beauty and do a real job 
of selling every day. 


Let us know your needs. Our tables range from 
14” to 30” in diameter; 14” to 50” in height; 1 to 5 
shelves: all mirror, all wood, or combinations of both. 


Prices range from $65.00 to $175.00—Motor included. 





All materials are the finest. 20 years of experience 
building this type of display make this an outstanding 
value and sales-producer. All mirrors are electro- 
copper plated, a recent technological development, 
which protects the silvering and makes it practically 
immune to humidity and other climatic conditions. 
Our motors are rugged and quiet, constructed of cast 
iron frames with oversize ball thrust bearing — fric- 
tion drive — can be stalled without damage. 


All shipments F.O.B. Chicago, Illinois. 


“UTILITY TABLE" 
(Featured at Chicage Convention & 
Trade Show, July. 1958) 

Base 24 with pedestal risers. 

24 20 16 and 12° in diameter. 
shelves 7 high. Overall height 

Also available in other size risers and 
shelves R.P.M. 2°. Ineluding . metor. 
PRICI $135.00 
Other tables from $65.00 to $175.00 
including motor. 


RAVENSWOOD DISPLAY SERVICE 


(Successor to Leo T. Hunstiger) 
Manufacturer and Distributor 
3749 W. MONTROSE AVE., CHICAGO 18, ILL. 


DISTRIBUTORSHIPS AVAILABLE 











@ Day in and day 
out PRANG Tem- 
: pera Goters ane 

Th res: reguiar working 

No. 3076 u) Hyd) 5) WN - tools of millions of 


professional! artists, 
- designers and dis- 

© ri AT E A U play builders. And 
: this POPULARITY 

just didn't happen 

S # on EF ra N —PRANG Temperas 
are the result of 


a . ; years of _ skilled 
In any color with gold molding color making and 
. . constant research. 
and white inner frame oe on The extreme color 
‘ brilliance, and easy 
bright brass plated rosettes 7 working qualities 
° h | ee Ot 4 are synonymous with 

. . . size each panel, 90" H. x the name PRANG! 
: 2 See the complete 

36" W. (In stock.) 2-panel : PRANG color line at 
=. your favorite deal- 
screen —— er. Write for color- 


= oss3: ful literature. DW- 

$125.00 7 i 
: : THE AMERICAN CRAYON COMPANY 
SANDUSKY. OHIO NEW YORK 


and ancocatee~ 


INCORPORATED 

















SECOND AND MASSIE STS. 
PORTSMOUTH, OHIO 








FIREPROOF . . . REALISTIC 
WlARERS Pa Ea SPARKLES LIKE eal SNOW 
Force so a Advertising Value Available in 50 Ib. Bags 


REZXLERS 7 ce || U.S. MICA COMPANY, INC. 


Motor 
Motoriess 3055 RIVER ROAD RIVER GROVE, ILL. Driven | 79 PROSPECT ST. 


STAMFORD, CONN. 
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Leaman Returns to Work 
After Fractured Leg 

Albert Leaman, display director for Roll- 
man’s, Cincinnati, has returned to his duties 
after being injured in a freak accident at 
the firm’s annual executive picnic 
Mr. Leaman received a compound fracture 
of the leg when sliding into home while 
playing baseball at the picnic. It was broken 
in three places. He remained in 
hospital until September 5, 
released to his home. 
tied up the game. 


Bethesda 
when he was 
Incidentally, his run 


New Book Gives Views 
Of Businessmen on Display 

Point-of-Sale Symposium, a book published 
by Leon Goodman Displays Limited, London, 
contains the views of 57 prominent business 


August 12. 


An example of the material is this excerpt 
from the article by W. A. Cathles, editor of 
Advertiser’s Weekly, which concludes the 
book : 

“But the real point-of-sale shortcomings are 
in its use rather than in the production of 
ideas and material. Here the advertiser and 
agent must do some new thinking. The main 
requirements for successful point-of-sale ad- 
vertising are: 1. 
tions. 2. 


Clearly defined appropria- 
Research into retailer requirements 
and the effectiveness of various types of dis- 

: “y oO aa 
play material for specific products. 3. The 
integration of display with the overall cam- 
paign.” 


National Display Materials 
Issues New Catalogue 

Everything for use in display from adhesives 
to yucca poles is contained in the new cata- 


leaders in Britain and elsewhere in the world 
on the subject of promoting sales by display. 
From the comments of these gentlemen much 


manere) information can be 


logue issued recently by National Display Ma- 
terials, division of National Sawdust Co., Inc., 
69 North sixth street, Brooklyn. One will be 
sent upon request. 


Mee ASPUSS Pi 0232 by luc 


Jin WAS BORN IN JACKSONVILLE, FLA. 
ATTENPED RINGLING ART SCHOOL 
Im SARASOTA, FLA. GRAPUATED 

FROM THE AMERICAN ACADEMY 
OF ART IN CHICAGO 


aeinetes. 
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DesiGNEv LADIES KEAPY TD 
WEAR FOK JACQUES IN CHICAGO. 
ALSO FOK A WHOLESALE MAN- 
-UFACTURER IN NEW YoRKE- 

HE CAME TO FLORIDA FORA 
TEST AND THERES MET RAY 
WILLIAMS, SALES am ger 
AND DISPLAY DIRECTOR FO 

COHEN BROS. SACKSONVILLE, & FLA. 
WENT TO WORK FOR .RAY AS HIS 
ASSISTANT WHERE HE pigictsiaeemal 
FoR Five YEARS. 


2 
acai. 


DISPLAY DIRECTOR, 


BURPINES 


Fr LAUDERPALE, FLA. 


better 
in color 


with CRESCENT art poster board 


Color catches the eye first. And 
with signs it’s the first glance that 
counts. So tell the world what you 
have to say the permanently color- 
ful Crescent way! There’s no fear 
of fading, no bleeding when you 
choose Crescent’s 34 brilliant col- 
ors, fade-ometer tested every one. 


QUALITY 
CARDBOARD 


SPENT THREE YEARS IN THE AIR Corps 
AS FIRST LIEUTENANT. 
HAS BEEN AT BURPINES FOR TEN YEARS. 
HIS HOBBIES ARE DECORATING. 
ar PAINTING CAMELUASS: 
AND WATER ape 
WITH HIS imate ManiectT 


CRESCENT 


CARDBOARD 
i “Aa “nS COMPANY 
) L heer wate, — Formerly 


oe 5 PE Sacer Chicago Cardboard 
| Company 


7 
\ 
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$$$ 








1240 N. HOMAN AVENUE, CHICAGO 51, ILLINOIS 
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WHAT EVERY SANTA CLAUS 
WANTS FOR THIS CHRISTMAS! 


A NEW Meyer Jacoby 100% 
DuPont Nylon Wig and Beard Set 


@ Fiameproof @ Pure White @ Washable 
@ Lustrous e Combable @ Re-settable 
@ Easy to clean and keep sparkling-white. 


Preferred by professionals everywhere! 


Individually Boxed 


/ 7 $ 
Wa. |. « 


New York 11, N.Y. 
& SON, INCORPORATED 


“Giving ond Forgiving for Peaceful Living’’'—MEYER JACOBY 
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ze Christmas Greens 


= 


‘FA °CC~ «Attractive, Inexpensive 


Comes in 100 foot rolls. 


Serene $ ee ra Heavy. graceful, evergreen, balsam fest ng ble for streets, 
: stores, public and private buildings. BALSAM roping is bushy and 
well rounded. 


14".16" diameter, per 100 feet. ..$6.45 


Balsam wreaths—Ring size, double faced. 
18°°...ea. $2.00; 24°...$2.50; 30°°...$3.00; 36°°...$3.50; 38°. . .$6.00 


Prices F.O.B. La Crosse or North Woods 
Don‘t delay — Place your order al once. 


‘ NELSON FLAG and DISPLAY SERVICE 


2501 SO. AVENUE PHONE 4-2613 LA CROSSE, WISCONSIN 














¥ 
SAVE : 44 
THE PRICE OF | we 
EXPENSIVE 


SHIRTS 
eo}, mseltl » Popular comer styles 7 
CLOTHING * Fine sanforized fabrics uncondi- 


tionally washable 


DISPLAYS | @ Sized for standard form 
@ White broadcloth and oxfords 


SEND FOR BROCHURE 
DISPLAY DIKEES 


1425 North 76th Street 
Phila. 31, Penna. 





























Boochever Forms Own 
Display Company 

S. Paul Boochever, formerly vice-president 
in charge of the Gibraltar Display Division, 
has organized his own display company, the 
Interstate Boochever Corp. 

The new company, with Mr. Boochever as 
president, will produce all types of creative 
display material, specializing in corrugated, in 
its modern, fully equipped plant at 18-09 
Pollitt Drive, Fairlawn, N. J. 

Formerly vice-president of the Einson Free- 
man Co., he joined Gibraltar Corrugated Paper 
Co. in 1951 to set up a display division. He 
was in charge of the division for seven and a 
half years. 

Interstate Boochever is affliated with the 
Interstate Container Corporation, with plants 
in New York, New Jersey, Connecticut, Mas- 
sachusetts and Pennsylvania. 


POPAI to Conduct 
Merchandising Seminar 

The New York University Management In- 
stitute and the Point-of-Purchase Advertising 
Institute will inaugurate this fall a series of 
eight seminars dealing with current concepts 
and practices in point-ot-sale merchandising. 
Industry leaders representing the viewpoints of 
national advertisers, advertising agencies, and 
retailers, as well as poit-of-purchase pro- 
ducers and suppliers, will lay the groundwork 
for each of the sessions. Contact NYU Man- 
agement Institute, Washington Square, New 
York City 3, for information. 


Bedroom Phones Pushed 
In October Campaign 

Display materials in connection with a na- 
tion-wide campaign by Bell Telephone System 
to promote bedroom extension telephones are 
available by contacting Public Relations De- 
partment, American Telephone & Telegraph 
Co., 195 Broadway, New York City. Local 
athliates throughout the country will also be 
aiding merchants in preparing displays in 
connection with bedroom furniture and fash- 


10ns. ’ 


Hollywood Fancy Feather 
In New Quarters 

Hollywood Fancy Feather Co. has moved to 
new and larger quarters at 512 S. Broadway, 
Los Angeles 13, Calif. The company maintains 
a large stock of feathers of every description 
for display purposes. The phone remains the 


same, MAdison 5-8453. 


Florence Trenk Convalescing 
Following Illness 

Florence Trenk, well-known member of 
W. L. Stensgaard and Associates, Inc., Chi- 
cago, for the past 25 years, is now convalescing 
at her home at 272 Sangamon street, Park 
Forest, Ill., following a severe illness, a blood 
clot on the lung which required her to be 
hospitalized. She would appreciate hearing 
from her many friends in the display field. 
Aidt Only Designer 
For Arts and Flowers 

Ned Aidt is the only designer with Arts and 
Flowers Displays Inc. of New York City. Our 
source of information for an item in the Sep- 
tember issue incorrectly stated that Miss Wini- 
fred Carriere was added to the staff. 
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The Integrated Display 






































By KIM HOFFMAN 


ISPLAY has the primary 

of presenting merchandise in such a 

way as to attract buyers. In most 
instances this is accomplished by dramatiz- 
ing the product, with the help of properties 
and special lighting effects, so as to reach 
the emotional purchase-promoting core of 
the spectator. 

Some merchandise lends itself readily to 
this approach. Floor covering is not ordi- 
narily among these favored commodities. An 
example which shows that the dramatization 
ot floor covering is not a hopeless case is 
the display for VPI Vinyl floor covering at 
the National Home Furnishings Show, held 
in the Coliseum, New York City. 

Realizing that every member of the family 
is interested in the child's room or nursery, 
a set of specially designed bunk beds with a 
slide, added for the amusement of the on- 
looker, became the stage for the display, de- 
signed by the writer. 

The purpose of the exhibit was to show 
that special designs can now be laminated 
into the Vinyl sheet, which is extremely 
flexible and will adhere readily to both flat 
and curved surfaces. Also new soft colors 
for the coming year were to be introduced. 

The latter was accomplished by utilizing 
the new shades of white, yellow and blue 
on the floor of the with the rosette 
in the center of the room of white tile sur- 


purpose 


room, 


rounded by yellow. 

Flexibility of the material was illustrated 
by bending it around the body-contoured 
bench and to the floor in a soft “S” curve, 
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introducing a new look to plastic surtaces. 
The lamination was demonstrated 
by its application to the valance on the wall 
touching the ceiling. 

A striped wall covering, for which the 
washable material is recommended, appears 
at the head of the bed, where it enables the 
mother to deal swiftly with fingerprints 
and greasy head prints on the wall. From 
this illustration an onlooker can bring to 
mind other places around the home where 
washable Vinyl can be applied. 

All this is told in a booth 8 feet by 10 feet 
in a way which is most appealing to the 
entire family. 


process 





Jet Age Promotion 


Breaks in November 

A six-month campaign organized jointly 
by Manhattan Shirt Co. and Boeing Aircraft 
Co. will break in November and will include 
full-color posters and display racks designed 
as aircraft passenger loading ramps. A 
number of models of the Boeing jet planes 
and dashboards will be furnished some of 
the larger retailers. The theme, “Fashions 
and Fabrics for the Jet Age,” will promote 
sales of wash-and-wear fabrics. 


Cecilia Staples 
Forms Own Firm 

Cecilia Staples, formerly ot Staples- 
Smith, Inc., has formed Cecilia Staples, 
Inc., with showrooms at 314 East 53rd street, 
New York City, and plant at 30 Prince 
street, Brooklyn. She will develop and manu- 
facture displays. 








NEW PLASTIC 
LETTER KIT 


MAKES SIGNS, POSTERS, 
DISPLAY CARDS, Bulletins 
on the spot! 


PRYOR 


FASTEST “QUICK CHANGE" 
SIGN IN THE WORLD! 





Fach 3-D MOVITEX 
character is molded 
with plastic prongs 
that fit snugly into 
perforations on the 
background, Nothing 
else like it. Hundreds 
| changes in each 
Washable. stain 
permanent. 








At last — plastic letters and numbers with 


3 dimensional depth which you change in a 
twinkling of an eye! No alignment problems 
... no adhesives .. . MOVITEX is the first 
truly plastic kit that makes permanent, yet 
changeable signs, cards, messages. You, too, 
will say it’s amazing when you see how it 
works. Letters and numerals are pliable 
plastic that fit irto a peg-board type perfor 
ated plastic background. Just select the let 
ter—then press into perforations—and the job 
is done. Sizes %” and 1%” characters; back 
grounds from 6°x6” to 24”"x54”". Rush just 
$2.50 tor complete kit of ™%” letters also 1%” 
letter and numeral samples, and MOVITEX 
perforated background with gray plastic bor- 
der. 


FREE SAMPLE 


AND DETAILS ON REQUEST 








PRYOR MARKING PRODUCTS 


434 S. WABASH AVE., CHICAGO 5, ILL. 
[} KIT ($2.50) ©) FREE SAMPLE 

NAME 

ADDRESS 

CITY 

STATE 

PLEASE STATE 
'? DISPLAY STUDIO 


-}] RETAILER 
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Made to Or 
for 
Made-to-Order 


| ". . . NOW, like never before, people will 
ENGRAVE YOUR OWN DISPLAYS | respond to good presentations of merchandise. 
with UNSKILLED LABOR | Stores will do more this fall and Christmas to 
— tell and sell with better showmanship, designed 









(Continued from page 14) 





ideas, color, showmanship, style and values. 















The NEW HERMES port- | to make merchandise look its very best. That 
able ENGRAVOGRAPH is takes both planning and talent, coupled with 
specially designed to make '  eonfidence and courage. The store with the 

small signs and nameplates experienced merchandising, promotion and display 

quickly and easily, individ- team, backed by a wide awake, well trained sales 

ually or in small numbers. staff, will win. 

Make ideal displays for "Such a team will also Know and appreciate 
DISPLAY THEMES the good reasons for making the right investment 
SPECIAL PROMOTIONS to do the job... especially the display job... 
MERCHANDISING TIE-INS | both windows and interior. 

BEAUTIFUL EFFECTS can be obtained | "Investment is money that is spent on ideas 










with a variety of materials —lami- | and materials to help sell more...at a profit. 
nated plastics, PIAEIgas, metas, | We often see too much spent in advertisings such 
etc. Use a rainbow of colors too! 

| as newspapers...when a better balance of such 
EASY TO DO with unskilled labor, | spending would reduce newspapers very little, but 





because of NEW HERMES tracer- | 
guided principle. | 





provide display with better tools and showmanship. 
This would help advertising produce a better 














SAVES TIME—set the machine up in | return. 

minutes, do beautiful, professional | , 3 : 

work quickly. Keep up with fast- | "May we only suggest: Now is the time to 
moving display and merchandising ‘Let Display do the best job in the history of 
developments. your store." Wherever you buy .. . whatever you 


do...plan now to look alive... be alive every 
day, every week, with ideas, color, showmanship, 
in your windows .. .- in your store... and 
you'll sell MORE .. . 100K better and be more 
competitive. 


"The entire year 1958 depends on what you 
plan and what you sell from now till Christmas." 


In the last issue I deplored the lack of 
group interest in the display profession. My 
comments brought forth a report from Harry Guest, 
president of the St. Louis Display Guild, on the 
all-inclusive fall program for that group that is 
amazing in its completeness, covering both educa- 
tional, promotional and social phases. It is an 
pe =86hfhinspiring situation, and I hope to give you a 
13-19 UNIVERSITY PLACE, NEW YORK 3, N. Y complete report on this next month. 





* PLEASE send me your a“ Cordially yours, 

: 28-page Catalogue DE-1. : 

- Name ~ : 

: 

. Address a 

: : A 
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Rowley Retires 
From Emporium 

Walter Rowley, the dean of display in San 
Francisco, has retired from the Emporium 
after 40 years of service. Born in England, 
August 16, 1886, Rowley came to the display 


department of the Emporium September 16, 





1918. 


He 
August 30, 1920, and held this position until 
his retirement August 15. 

Walter lives with his wife, the former Anna- 
ruthe Cooper, at 80 Margaretta Drive, San 


became the display director on 


Rafael, Calif. He has three grown children, 
two girls and a boy, and two grandchildren. 
At this writing, his plans consist of having 


more time to enjoy his beautiful home and 


grandchildren. 

Bob Cain, who has been his associate for 
approximately 25 years has been promoted to 
the directorship. 


Audio-Sell Developed 
As Electronic Salesman 

Two small units operating on house current 
makes it possible to operate anything electrical, 
such as lights, turntables, appliances and de- 
liver a taped commercial message when a 
potential customer approaches a certain 
tance from a display window. This electronic 
salesman is by Audio-Sell of Riverside, Calif. 


dis- 


and is being distributed on rental basis by 
Western Floatcraft, also of Riverside. 
Fluorescent Tube Shields 
Eliminate Fading 

By slipping the Infropake plastic sleeves 


over your fluorescent lights, displaymen can 
eliminate fading in show cases and display 
areas caused by ultraviolet rays, the manu- 
facturer states. The shields come in standard 
sizes and are easily installed. For informa- 
tion contact International Window Supply 


> 


Corp., 22 East 17th street, New York City 3. 


Florentine Flower Cart 
Has Display Use 

In black, white or brass finish comes a new 
florentine flower cart with moveable wheels 
which may have possible use in window dis- 
plays. Decorate with actual plants or artificial 
foliage or any number of ways. It is available 
from Better Bilt Products, Inc., Addison, III. 


Oc ToOPCcEe, 9796 





—>Maquetee=z 
“S/GNPRESS’ 


et 
‘tee v) 
SHOW CARD AND POSTER MACHINE 


Ak Fates! SPEED----SIMPLICITY 
Se LOW OPERATING COST-..-LONG LIFE 


MOQ D & L W A ry) META oe OD Te ee ee 


With new “Magnetic” type 

lock up. Greatest advance- 
| ment in sign machines within 
last 25 years. SPEEDS UP 
OPERATION and provides 
complete flexibility of type 
arrangement. 


MODEL “B" 
A medium priced sign ma- 
chine using rubber type. Pro- 
duces high quality signs at 
low cost. 



















Po ie yore 
Ks epee) 












Many national chains have 
from 50 to 500 or more Sign- 
press machines in use. 


MODEL A — 14x 22 
MADE IN THREE SIZES ... WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 


DISPLAY EQUIPMENT CO. — BOX J-144, ADRIAN, MICH. 





Complete Santa Claus Outfits for Store Use 


Durable, rich looking corduroy 
Leatherette belt, imitation boots. 
Nylon wig and beard set, washable, 
flame proof. No. 1406 $29 


DeLuxe red velour and white plush 
trim. Patent leatherette belt, boots 
Nylon and dynel permanently waved 
wig and beard set can be cleaned, 
washed, combed. Non-inflammable 


No. 2297 $43 


Finest quality outfit! Super deluxe 
model: velveteen, soft white plush 
trim, patent leatherette belt and 
boots. Blend of Yak hair, nylon and 
dynel, permanently waved wig and 
beard set, most natural appearance, 
can be cleaned, washed, combed. 
Non-inflammable. No. 2598 $57 


i 7 
I St 
2 
Ay mS 4 


Santa 
Sell 


Nobody . . . but nobody... 
sells like Santa! Set the 

mood for holiday buying! 
Fill your customers with the 
spending spirit. Use these 
authentic Santa Claus outfits 
in your window displays and 

on sales floors . . . on your 
Salesmen and mannequins. 





¥ 


Separate wig and beard sets 

or Santa Claus suits available 
Write for fully descriptive 
illustrated catalog 


Immediate delivery guaranteed. 
Complete line of 
advertising banners and 


since 1909 it's flags to your specifications 


Collegeville 


. . . Flag and Manufacturing Co., Collegeville, Pennsylvania 
New York City: 200 Fifth Avenue, W. F. Wimmer, Manager 
Philadelphia, Pennsylvania: 716 Chestnut Street 


IMPROVE YOUR DISPLAYS! 


Use Glowing Fluorescent Colors 
with STROBLITE BLACKLIGHT LAMPS 


Write for illustrated brochure 


Stroblite Co. Dept. W, 75 W. 45th St., N.Y.C., % 








WOOD & PLASTIC LETTERS 
AND SPECIAL SCRIPT 


All styles and sizes—Custom signs—Window, Store 
directory, desk—Trademark reproductions. We have 
moved our factory from Grand Rapids, Mich. to 
Portland, Indiana. 

DISPLAY CRAFT, 804 W. Main St., Portiand, Ind. 


Interested in Salesmen and Jobbers. 
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REDUCES COST-IMPROVES 
THE QUALITY OF YOUR 
CUTOUT WORK 


CUTS DESIGNS OF ANY SIZE IN AL- 
MOST ANY SHEET MATERIAL... 
The Cutawl starts cutting anywhere — 
makes its own starting hole. The mate- 
rial remains stationary; only the Cutawl 
is moved. Exclusive “swivel blade ac- 
tion” makes cutting even intricate de- 
signs almost effortless. Requires little 
training to operate. 


EXCLUSIVE FEATURES 


Faster Cutting Speed 

New Hi- Power Drive 
Lighter Weight 

Adjustable Guide Handles 
Front Panel Blade Controls 


Recessed Guide Lights -- 
Dust Blower 


®@ Rugged, Compact Design 


Write for 


and 


108-W 


local 


sheet 
Actual 


catalog price 


name of dealer. 


demonstrations given on request. 


INTERNATIONAL REGISTER CO. 


2622 W. WASHINGTON BLVD 


CHICAGO 12. ILLINOIS 


' 
i 


j 








Christmas in Bermuda 


It's always a green Christmas for this 


British island outpost . .. But as long 


as the poinsettia blooms this colony 


will live up to its festive reputation 


ERMUDIAN in 
in execution were the fascinating 
Christmas windows of Trimingham 
Brothers, Ltd., Hamilton, Bermuda, designed 
to appeal to “home folks” as well as the 
thousands of visitors to this British colony 


theme and Bermudian 


each holiday season. 

The theme “Bermuda Christmases Through 
the Years,” and the costumes which lent so 
much to the settings were developed and 
directed by Mrs. Richard Nash, display di- 
rector, assisted by Mrs. Thomas Chapman 
and Miss Patricia Marshall of her staff. 

Mannequins were draped with the store's 
opulent satins, failles, doeskin and chiffon, 
as well as gingham for the mannequin in the 
Old Bermuda kitchen scene, top photo, 
which points out the merits of cassava pie 
“traditional to Christmas dinner in Bermuda 
as turkey is to an American Thanksgiving.” 
Farther down on the card attention is di- 
rected to the home furnishings and hostess 
gifts shown in the window. Incidentally, 
the lacy collars and cuffs completing the 


handkerchiets 


The 


mannequins ensemble were 
from the aisle. 


net was made tor the occasion. 


store’s accessory bon- 

In another photo not shown, a male man- 
nequin was garbed partially in authentic 
cutaway, courtesy of one of the staff, but his 
embellishments were likewise “pinned” on. 
He and his lady mannequin companion were 
inviting window shoppers to attend the tra- 
ditional day-atter-Christmas well 
as purchase the gift items tor men promi- 
nently displayed. 

“Routs 
balls 


days,” 


races as 


and Rallies the tashionable 
held during Bermuda’s lamp light 
another window at the right instructs, 
utilizing a model of the best-dressed lady 
of the past to point out the items displayed 
for the best-dressed man of today. 


were 


Oil-painted mural backgrounds, depicting 
by-gone days, were done by Bermuda artist, 
Alfred Buirdsey. Illuminated parchment 
scrolls were hand-lettered by George T. 
Lein, another Bermuda artist, who rendered 
the captions in gold. 

Period settings range from the mid-I&th 
century to the early 19th century, and valua- 
ble help in connection with historical and 
costume research was obtained from Sir 
Stanley Spurling and Harry Cox, well- 
known authorities of Bermudiana lore. 
Memorabilia of Bermuda’s past, both for 


Py 
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windows and interior displays, was loaned 
by The Little Dorrit Shop in Paget, and by 
interested friends and employes of the firm. 

Costumed mannequins, including a child 
in a crib placed in the infant's department, 
were placed strategically throughout the 
store, and a giant poinsettia mobile, de- 
signed by Bermuda sculptress Byllee Lang 
hung in the gift aisle, to carry out the 
“green Bermuda Christmas” so typical of 
the colony. 

Many favorable comments were received 
from visitors and Bermudians alike, who 
were intrigued with this dip into Bermuda's 
past. 

Oregon Display Wins 
"Fishing'’ Window Contest 

Ketailers and their displaymen in every 
section of the country pitted skills in the 
24th annual “Let's Go Fishing” window 
contest sponsored by The Sporting (,oods 
Dealer magazine, with the top award, a 
red-carpet vacation in Northern Minnesota, 
going to Meier & Frank, Portland, Ore., 
where W. Palmer is display manager. 

This is the first time in the quarter-cen- 
tury history of the contests that the winner 
has been from the Pacific Northwest. 

Other winners were: LeRoy J. Smith, 
Schlatter's Hardware Co., Fort Wayne, 
Ind., second; Mrs. Berly Tebay, Rohrer’s 
Gun Shop, New Castle, Pa., third; Casey 
Arrendondo, Kyle's Inc., Beaumont, Texas, 
fourth: G. H. Wagner, Brandeis Co., 
Omaha, Neb., fitth, and F. E. Cronemeyer, 
Sears, Roebuck & Co., Bay City, Mich.: 
C. J. Klingele, Wolff, Kubly & Hirsig, 
Madison, Wisce., W. C. McDonald, Mac’s 
Sportshop, Hobart, Okla., and Howard Har- 
ris, Mages Stores for Sport, Chicago, all 
grouped in sixth place. 


Edison Brothers Patent 
Displays for Chandler's 


Window displays for the formal opening of | 


Chandler’s Shoe Salon, Fifth avenue, New 
York City, will reflect the French Room motif 
of the store’s line of new fall footwear. Edison 
Brothers Stores, Inc., through their patent at- 
torney, has applied for patents of the display 
pieces created by the company’s own designers, 
Jack Sarnoff, display director of Edison Bro- 
thers, announced. 


Clown, Animal Heads 
Designed by Stensgaard 

If you are planning a promotion which would 
be aided by the addition of bright-colored 
clown or animal heads on the interior or 
window walls, these new designs by Stens- 
gaard Galleries, Chicago, may interest you. 
Write for an illustrated folder to 348 North 
Justine street. 








SOURCE SERVICE 


If in any of the illustrations in DIS- 
PLAY WORLD you see some property, 
fixture, mannequin, or other display 
equipment which interests you particu- 
larly, we will be glad to supply you with 
the source from which it can be ob- 
tained. Just address your inquiry to the 
Editor, DISPLAY WORLD, Cincinnati 
1, and it will have prompt attention. 











Tempting 
as Nature s Own— 


CALART'S 
Plastic Fruit! 


ALL CALART creations mirror 
nature's perfection—flowers, fern, 
foliage and fruit: everything 
you want for holiday displays. 
Poinsettias now on immediate de- 
livery. Order from the complete 
house—CALART! Write now for 


catalog. 


CALART also has a complete 
line of plastic fruit for your con- 
venience. 


CALIFORNIA ARTIFICIAL FLOWER CO. 


400 Reservoir Avenue Providence, R. I. 


New York Showrooms: 
225 Fifth Ave., Rms. 509-511 








| YOU CAN’T FAIL TO ATTRACT ATTENTION 
* 


with This Sensational 
REVOLVING 


COLOR CHANGES 
60 EVERY MINUTE 


PER 
euen — INTERIOR, WINDOw 
and any imaginative DISPLAy 








This lantern is 
fascinating to watch... 
a tremendous selling AID! 


A rainbow of beacons continuously revolves flash- 
ing its attractive aura. The only limit to its uses is 
your own imagination! Lantern mounts easily by 
its hanging bracket. 10” high, 6” dia. Built like a fine 
watch for years of fool-proof operation. Weather- 


Don't Wait! Get the FACTS! °°" 


T a | p pb E MA F G . Cc © ez Dept. 0-8, 133 North Jefferson, Chicago 6, Illinois 
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From a 1” x 2” furring strip 
i ) ‘ | M B E; R toa 12” x 12” Timber. 


Masonite Cut to your specifications by one of New York’s 
LARGEST and most DIVERSIFIED Lumber Companies. 
Celotex 


Mouldings e FAST SERVICE e 
Homasote iain 
Plywood f U iL, N O & TRIM CO. INC. 

17 Ridgewood Piace Brooklyn 27, N. Y. 


Glenmore 5-414! 
There are more Special Items in this MODERN Lumber Yard than in any other in New York 





l'pson Board 
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Color 


CAN 
MAKE 


our Displays 
SELL MORE 


Color cttracts customer cttention . . 
Enhances disploys and helps to sell more 
merchandise! Try it. You'll soon see why 
color is such a powerful selling tool. 


You Can Dolt BEST with 
BEST acromere GOLOR WHEELS 


Automatic 
Unit consists of a 13° diameter plastic filter 
wheel having longer lasting, richer looking, 
plastic colors of red, biwe, green, amber and 
straw. Revolving wheel is powered by 110 
volt, 60 cycle, self-starting synchronous motor. 
Unit includes rubber cord and silver and biack 
wrinkle finish. Excellent where controlled auto- 
matic color changes are desired in places such 
as: store windows, a clubs, interior dis- 
plays, 
Only 

Selous Do Not Include Bulb 


ALSO 
BEST 400 WONDER SPOTLIGHTS 
BEST PEE WEE SPOTLIGHTS 
DISPLAY LIGHTING ACCESSORIES 


Write for Literature 


The BEST DEVICES Co., Inc. 


10921 BRIGGS ROAD, CLEVELAND 11, OHIO 





U. S. Display Moves 
Into New Plant 

The United States Display Company, de- 
signers and manufacturers of display fix- 
tures, announces its removal to a new, mod- 
ern plant and ofhces at 600 Chettic avenue, 
Copiague, Long Island, N. Y. The new 
plant greatly increases the facilities for de- 
signing and manufacturing extensive line 
garment racks, display fixtures and other 
display units for which this company is so 
well known. 


New Method Lowers 
Panel Cost 

The attractive black and white panel for 
display background use showing shoppers on 
a crowded sidewalk, which was well received 
at Market Week when shown by Duplex Dis- 
play & Mfg. Co., Philadelphia, has now been 
reduced in cost since the discovery of a new 
method of den tdntepaiiatct The cignt foot by ten 


and a half foot panel, formerly hand-painted, 
is now being offered at one-fifth its original 
cost. It can also be tinted for color effect or 
used in conjunction with other props for 
greater dimension. 


Guck New Representative 
For Eastern Office 

Homer Guck, formerly advertising repre- 
sentative for Hotel Management, has been 
appointed eastern representative for DIS- 
PLAY WORLD with offices at 175 Fifth 
avenue. This addition to our staff has been 
made to render an improved advertising 
service to our New York clients and all fac- 
tors in the display industry. His advertis- 
ing background will be helpful to many of 
the display houses and this cooperation will 
be available to anyone in the industry. You 
will find Guck a very competent and inter- 
esting person and one in whom you can 
have the utmost confidence. The office tele- 
phone is GRamercy 3-3737. 








TRADE PERSONALITIES No.Bl.by Covers 

















XMAS FABRICS 
METALLIC MESHES 
TINSEL FABRICS 
VELOUR FABRICS 
BURLAP — 18 Colors 


Jobbers Prices 
Linen Theatrical Gauze — Fishnets 
Grass Mats — 3% x 6 feet 


VAN ARDEN FABRICS MNFRS. 


110 MURRAY STREET 


NEW YORK 7, N. Y. 








Every Twine or Rope. Every Need. Buy Direct. 
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KEW UP IN ITHACA NN. 





DEPT. rN ‘ 
STORE EXECUTIVE, Xe ‘ 
NEW YORK CiITy 

For EIGHT 


Hy tices ro 
TRAVEL AND 


EN JOYS PAINTING 
AIND VIEWING 
WorRKS OF ART. 





ORN IN CURWENSVILLE PENNA. 


GRADUATED AT CORNELL _. .aeetitinigs 
UNIVERSITY, A.B. Ce 


3 ee 


- S24) : ‘\ 
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SNOWFLAKE TINSEL 


PERMA GLITTER Xmas Motif Mi PERMA GLITTER Xmas Trees 


SPARKLING CHRISTMAS DESIGNS 


Here is the most attractive, eye-catching line of papers 
for floorings and background displays. Gustave Rubner's 


all-new designs, so enthusiastically received at the NADI 
Show, are now available. 


And, in addition, the original Rubner PERMABRITE Jewel Cloth— 
in 10 brilliant, non-tarnishing, Christmas colors. Ask for samples 
from your distributor or jobber now! 


There's always something new 


WM ; 


UBNER _U.... 


5925 Broadway, New York 63, N.Y. 


/ 
~ 
Division of Cellu-Craft Products Corp.. New Hyde Park. N.Y. Pa ee 


oe a ae 


Ja 


CRYSTAL GLOBES 


oC igen, tt? 38 
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Mounts on the Ceiling! 
ROTASELLER 


SPACE SAVER 


Adds motion to practically any display but uses 
no valuable floor or counter space. Rotating elec- 
tric outlet for wonderful lighted effects. Suspend 
display from V-hooks, or four wires, or at ends of 
long diagonally mounted end pieces. Inconspicu- 
ous—rucged—300 pounds capacity. All gears 
sealed in lubricant. Ideal as permanent fixture in 
all display windows and throughout 

store. Full year guarantee 


Sold through leading jobbers 
Write for Brochure on Complete Line 


ULRICH BROTHERS 


2923 Agnes St. Corpus Christi, Texas 


TANGER? 


Since 1900 


Quality Hangers 
in 
HIGH IMPACT PLASTIC 


(practically indestructible) 











@ All rust-resistant metal parts 


@ All-ways correctly styled 


and sturdily constructed 


Send for illustrated brochure 


Barney Stempler & Sons, Inc. 


(Now Located At) 
1357 ATLANTIC AVENUE 
BROOKLYN, N. Y. 
Telephone: HYacinth 3-2345 
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Hans Wins August Medal 


INNER of the gold medal for 

August in DISPLAY WORLD’s In- 

ternational Display Contest for 1958 
is the display above by J. P. Hans tor A. 
Kinsbergen, Ltd. of Brussels, Belgium, and 
Amsterdam, Holland. The display ap- 
peared as part of the Belgium exhibit at the 
Brussels World’s Fair which continues into 
October. “Evening Party” is the motif for 
the display which features an exquisite 
mannequin specially modeled of papier 
mache, painted and dressed for the evening. 
Colors of the dress, bronze green velvet with 
dark gold brocade, correspond with back- 
ground colors. The background is covered 
with wallpaper painted in red and two 
shades of [wo antique crystal lamps 
are sketched in relief. On the walls are 
golden stars, diamonds and sequins. At 
lower right is a champagne bottle and two 
watches on stands in the form of champagne 
glasses. 

Watches with black straps are displayed 
on invisible stands on the oblong ivory shelf 
with bronze green colored edge. One watch 
and its conic stand turns twice per second. 

The 1958 contest, as in previous years, will 
continue throughout the entire 12-month 
period and is open to any displayman any- 
where in the world. It is not necessary 
to be a subscriber to DISPLAY WORLD in 
order to compete. The contest has 99 dif- 
ferent classifications, making it possible for 
display people in practically any kind of 
enterprise to center. 

At the conclusion of the contest on Decem- 
ber 3lst of this year, entries in each classi- 
fication will be judged; gold, silver and 
bronze medals will be awarded for first, 
second, and third places, respectively, in 
each classification. First place in each di- 
vision will carry with it three points, second 
two, and third one. The person who scores 


rose. 


the highest number of points in the entire 
contest will receive a beautiful gold plaque 
as sweepstakes prize, and the next three 
highest will receive, respectively, gold, silver, 
and bronze plaques. 

As in past years, each month a gold medal 
will be presented for the best entry received 
during that period of time. monthly 
awards have no bearing on the final results. 


These 


Entry in the affair is made by means ot 
black and white photographs preferably & 
by 10 inches in size, although smaller 
will be accepted. Pictures must be un- 
mounted. On the back ot the photograph 
should be listed the displayman’s name, his 
store, city, and the 
under which it is to be entered. 
graphs will be returned. 


ones 


classification 


No photo- 


address, 


Winner of the gold medal for January 
was Frederick Asmussen, The Myer Empor- 
ium, Melbourne, Australia; for February, 
J. T. Chord, Stix, Baer & Fuller, St. Louis; 
tor March, Joseph T. Sjursen, Frederick 
& Nelson, Seattle, for April, A Van Hol- 
lander, Gimbels, Philadelphia; for May, 
Heinz Sittard, Kaufhof, Darmstadt, Ger- 
many, tor June, J. Howard Schneider, The 
Crescent, Spokane, Wash., and for July, 
Emile F. Alline, Maison Blanche, New 
Orleans. 

The contest which was conducted in 1957 
had a total number of entries amounting to 
4626 coming trom all parts of the world 
and establishing a new record. The top 
award, the sweepstakes prize, went to 
Joseph T. Sjursen, Frederick & Nelson, 
Seattle. First place was won by Harold 
McLaren, The Bon Marche, Seattle, 
while second went to Frederick Asmussen, 
The Myer Emporium, Melbourne, Australia. 
Third place was won by Virginia Paxson, 
Marshall Field & Co., Chicago. 


also ot 
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CREATING A CHRISTMAS 
WONDERLAND 


[Continued from page 17] 


were on the ledges and over the door, while 
large glistening balls hung suspended from 
overhead. 

At Desmond's in downtown Los Angeles, 
the wall sconces were inverted from their 
usual position to create an effect of bursting 
rockets or shooting stars. Behind them 
were festive sprays of white leaves, serving 
as background to the glowing stars. A small 
tree on the ledge in line with the main 
entrance of the store was trimmed with tiny 
bulbs and glass ornaments. A huge wreath 
hung over the entrance, and on the ledge 
below it was a display with gift packages 
and another small tree. This is not illus- 
trated. 

(Crystal and gold fairies carrying wands 
sprang trom the tips of crystal and gold 
branches at Perkins-Timberlake Co., in 
Wichita Falls, Texas, turning that store 
literally into a tairyland. Albert T. Stewart, 
the display director, mounted the branches 
to red velour bands that girdled the street 
floor columns. Crystal and gold trees were 
placed on the ledges and surrounded by 
masses of gifts. Mannequins were arranged 
with the trees on the ledges. Across the 
face of the balcony was a banner reading 
“Merry Christmas.” 

Interesting displays along the ledges at 
May Company in downtown Los Angeles 
had a series of Gothic arches constructed 
of imitation stone. Each arch was flanked 
by two lighted green trees. Centered in the 
arch was a fanciful figure, arrayed in 
light pastel colors and bedecked in sequins, 
glittering gilt and cellophane. 

For a ledge decor at Maison Blanche in 
New Orleans the display director, Emile F. 
Alline, used a giant gold and crystal cande- 
labra rising from a golden vase. The center of 
the candelabra held an impressive display of red 
poinsettia blooms. A little snowman com- 
pleted the unit. Green wreaths adorned with 
red balls and red satin ribbon bows and 
streamers were hung against the columns. 
Another tiny snowman was fastened in the 
opening of each wreath. 

For a ledge display at The Broadway in 
downtown Los Angeles, a fluffy white ‘open 
tree’ displayer was built up of white twigs 
and decked with red glass ball ornaments. 
A pile of gift boxes filled the center of the 
open tree. A miniature white figure, glitter- 
ing with sequins, hovered on butterfly wings 
around the display. 

Decorative arches were placed over the 
center aisle of the downtown Los Angeles 
May Company store, not pictured. These 
arches were painted white and red and had 
gold-rubbed red balls swinging under clus- 
ters of green pine branches. White ropes 
led to one side of the arch, and tiny lighted 
green trees stood on the ledges at each side 
of the arch. Appropriately, a recording of 
bell music was played at low volume along 
with this display to enhance the effect. 

Regardless of the properties or the motif 
used, the glitter, the glow of color and 
sparkling lights are the important things, all 
adding up to achieve settings that create a 
wonderful glow in the hearts of the cus- 
tomers, inspiring a warm, gift-giving mood, 
creating a wonderland for Christmas. 
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Offering to the display trade the finest and most 
extensive line of Christmas corrugated display 


materials in solid colors and decorative designs. 


O2O BUFF . 
MEANS 
Quatity Panels — Borders — Valances —All-over designs — 


Ly  Icicles in two sizes — Wave cut borders and Gold 
and Silver Corobuff. 


Send for free catalog and color chart. 








COROBUFF DIVISION Sayford 
Frank M. Sayford Co., Inc. 
DONALD C. MILLER, Director 


50 Washington St. ios Goshen Road 
Brooklyn, N. Y. Litchfield, Conn. 








For economical, sparkling Snow Effects 


RAYCO "SNO-FLOCK’” 


Just spray it on! 


LOW-COST RAYON FLOCK, PURE BLUE-WHITE 
COTTON SNO-FLOCK FOR LOWEST COST 


Colors also available 


Order from 


RAYON PROCESSING CO., INC. 


85 MOSHASSUCK STREET, PAWTUCKET, RHODE ISLAND 


Or { ADVANCE PROCESS SUPPLY CO. 
In Mid-West from: | 2315 West Huron Street, Chicago 12, Illinois 


For Fashion Shows, 
PORTO a RAM Meetings, Etc. 
25" high, 27" wide 
Expands to 24 ft. in seconds 











Use all or part. Forms 
into "T," “L," straight or 
square platform. No bolts, 
screws or clamps neces- 
sary. Black wrought iron. 
Choice of gray or green 
corpet texture rubber 
matting. 


$249 complete 


Extra sections available. 


PORTO-RAMP [2ase"35 











.... Oisplav creators > Ballou’s 


Glittering products will add 


display manulactarers 


sparkle to your Holiday 
displays. 


: ee o ae METAL FLAKES AND STARS 
“ aati vi Brilliant, scintillating, non-tarnishing 
/ flakes and stars in gold, silver and 
\ : > . colors. 
) 


GLASS TINSELS 


Beautiful sparkling colors — red, green, 
gold, silver, blue, black — five fine- 
nesses. Also pastel and other shades 
to order. 


DIAMOND DUST 


Attractive snow effects can be ob- 
tained with this decorative material. 
Obtainable in five finenesses. 


CRYSTAL BEADS 


for outdoor and indoor displays. Spe- 
cial colors made to order [including 
gold and silver). 


Mourns Loss | || GOLD AND ALUMINUM 
Display ll BRONZE POWDERS 


Of Dot Williams Greatest possible luster in the correct 


fineness for screen process or any pur- 
She was the heart and soul of display, | pose required. Send for color card. 
the dynamic little woman who died sud- 


> " : “gs ov Write for Sample Card 

TTT | hamberger Ht. denly on August 31. In the opinion of | P 
. many eminent display directors, Dot Wil- | 
mee vVEe Si 3hSt STREET ~_ : aby a. of A304 sgt bi — | EDWARD a BALLOU C0. 
— she held that whole crowded, busy world | ; 

Vy YORK } | ‘eager 2 Pp ' Hl 6 Varick Street, New York 13, N. Y. 
YOOKA | aS, | in her capable hands. 
| And she was the darling of the display 
protession. The greenest job hunting just- | 
out-of-school boy, the harassed hard-bitten | for maximium illumination .. . 
Seventh avenue dress manufacturer, the dis- | 


play pro, and the big stores’ and chains’ top | POSTOSCOPE 0 4 ue 
STUDY management man ... they all knew and | er onl 
loved “Dot” for her cheertul, if sometimes | 
WINDOW DISPLAY irreverant, greeting, for her uplifting smile, | an ; 


AT HOME her warm-hearted interest. She was a 


, ‘wend and a creator ot legends. 

Easy Home Study course showing lege d and a o ate “gen 
how to do every phase of window | Even close triends knew little about her 
display work. Merchants, display 
men, women and beginners will 
find this course the finest of its | was, how many hundreds of boys and girls 
kind. School founded in 1905. she had helped up the ladder, how many 
ts pong hot ton tag quiet philanthropies she kept going. 


Write for literature Dot had come up the hard way, and when 


THE KOESTER SCHOOL /; | occasion demanded she could tone down the 


' ' toughest-talking executive. When offered a 
3710-12 N. Cicero Ave., Chicago 41, IIL. 



































personal life; what a good deeds doer she 





huge handsome order for mannequins re- Imagine the convenience of this Opaque 
| cently “if you'll give us a decent discount,” Projector in your sign or display depart- 
FLAMEPROOFING she rejected it out of hand, explaining cour- ment! Need a large sketch — but fast? 
Ab teously that she couldn't possibly show fav- Just place this projector over a photo- 
FOR FABRICS i | oritism to one customer over another, that tears ne a ait a td 
*s* . = ° . n — 

AND PAPERS Eh nd | that was the price, that her firm did busi- parti a epaqve bs oes a ee eee 
| ; project a screen image, faithful in every 

GIANT 16 oz. can ness only one way. She lost that order, but 


I detail and color. 7 feet square and 
$1 89 . | the offerer was overheard to remark that larger. Projects an area 6” x 6” at one 
’ | he’d be back with another order because, 


time or larger area, a section at a time. 
Write for literature. | he said, “That woman has principles and $35 00 
Dealers — 7 _I liked the way she stood up for them.” . 


invited. 








She entered the field about 50 years ago, F.O.B., N.Y. 
with the firm of James B. Williams Co.. and LARGE PROJECTORS TOO! 
soon was promoting a folding bamboo hat Send for descriptive folder 


' showing entire line of 
INDUSTRIES, Inc. _ rack. She persuaded John B. Stetson Com- opaque projectors. 


1211 E. Fayette St., Box 122, Syracuse, N.Y. pany and other important hat and millinery 
makers of that day to pack a Williams FREE: gt ga CATALOGUE 
tolding rack in every traveling salesman’s ing supply items a Bi ay Mec 
trunk. Unfolded in his hotel room, it dis- Arthur Brown. Write today on firm 


USE THE 
OPPORTUNITY EXCHANGE | played the line to the critical eyes of visiting eee 


For any WANT AD purpose: | hat buvers a ~ 
he yers. rthur Brown & Bro., Inc. 
4.00 Per Colama Inch CASE WITH ORDER From a folding hat rack, Dot went on to : 


2 West 46th St.. New York 36. N. Y. 
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impress stores with the wisdom of display- 
ing hats on wood hat stands in their show 
windows. This took the firm into the manu- 
facture first of wood and later of metal store 
display fixtures. 

In those old “window trimmer” days, Wil- 
liams mannequins were wax heads, wooden 
arms and wire skirts. Under the heat of 
the sun’s rays and electric lamps the wax 
ladies melted. Dot came to the rescue with 
European window dummies made of un- 
melting papier mache. her firm was 
up to its ears in the importation and dis- 
tribution of papier mache dummies. The 
day of the wax ladies was over. 


Soon 


But those papier mache dummies had a 
look and attitude foreign to American taste. 
Dot Williams came up with the answers: 
A flexible stuffed figure made by a fellow 
New Yorker, Cora Scovill. With its plaster 
head, real hair wig and silk-covered torso, 
this was the forerunner of today’s manne- 
quin. 

Store people had begun to sit up and take 
notice of Dot Williams. She had fresh ideas 
about merchandise display and wasn’t timid 
about stating them. Old James B. Williams 
had gone to his reward meanwhile, and 
young Dot had married Ralph W. Adler, the 
firm's best salesman. Together they breathed 
new life into the old business. While Dot 
developed her concepts of visual merchan- 
dising at the factory, Adler took samples 
around to the stores and brought back 
orders. The firm was growing, and gradu- 
ally, as it grew, moving uptown. In the early 
30s, Dot and Ralph took over their present 
spacious sales quarters at 498 Seventh ave- 
nue. 

Dot Williams’ search for the perfect man- 
nequin led eventually to the door ot talented 
Mary Brosnan, and there began a collabora- 
tion which has produced what most store- 
men regard as the world’s finest 
quins. 


manne- 
When news ot her dramatically sudden 
passing was published, telegrams by the 
hundreds poured in from. store’ people 
throughout the world. One could almost hear 
the hushed along Seventh avenue, 
and up in the executive offices and down in 
the prop rooms of stores everywhere. “Who 
will replace her?” A briiliant display di- 
rector was. asked. “Nobody,” he 
“there isn't anyone like her.” For the now 
tremendous field ot display had been her 
personal discovery and province, it seemed. 
It was she who pioneered so 
common ways of “selling by showing.” She 
constantly urged stores to step up the 
fashion look, and showed them how season 
after 
was a 


silence 


said 


many now 


To the big dress houses she 
pointing the fashion trend. To 
supply houses of display novelties and dis- 
play materials, she was a godmother who 
advised them what to stock and then sent 
them customers. To everyone who touched 
the business, she was counsellor and friend. 
She will be missed. 


season. 


seer 


Abrahams Promoted 
To Lit's Branch 


Samuel Abrahams, former assistant display 
manager at Lit Bros., Camden, N. J., 
display manager for the branch. He succeeds 
Peter Shyne, who resigned to join Sterling- 
Lindner- Davis. 


is now 


Oc roevea, irs 





| WRITE FOR FREE ILLUSTRATED CATALOG AND COLOR CHART 


DV ieaiiie hah thd Shiny 


in CORALIN -& NEW PL 


“reated a sis ~ 


Tale. ifejala 
i/ ¥ i As P| ; 


BE FIRST WITH THE NEWEST '! 
WRITE DEPT. DW-7 
PIONEER « ORIGINATOR * WORLD LEADER IN PLASTIC FLOWERS 
CORHAM ART FLOWER COMPANY 


— ~ ; r ’ } < 
eg 4 c a 2 PAV et it v¥ . ] ‘ 








“SHOPPERS” PANEL — 8’ HIGH x 10%’ LONG! 
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Black and white reproduction on heavy weight paper... ..$15.00 complete 


DUPLEX DISPLAY & MFG., CO. 916 Arch St., Philadelphia 7, Pa. 











ENHANCE YOUR DISPLAYS with 


FLOCKING 


SUPER-SPECIAL FLOCKING KIT 
ABSOLUTELY NON-INFLAMMASBLE ‘'FA-10'' ADHESIVE 
15 FLOCKING COLORS « SPARKLES « GLITTERS 
Kit includes Super-Special Compressor . Flock Gun with 3 
Jars . . . Adhesive Spray Gun with Cup . Two 15 Foot Air 
Hoses. Complete Kit $198.50. “‘“FA-10”’ Adhesive is colorless... 
will not stain or discolor flock . . . has a pleasant odor. Flock is 
available in 15 Rayon Colors and Cotton White. Non-inflammable 
Pi eee pick up reflections that add brilliance and life to any 
ocked object. “‘Glitters’’ come in Silver, Gold, Green, Blue and 
Red. A “Real Gem” for that striking “jeweled” effect. ORDERS SHIPPED SAME DAY RECEIVED 


FROM OUR COMPLETE STOCKS 


1143 GREENLEAF 
WILMETTE, ILL. 


SCHUPP FLORIST SUPPLY CO. 








HOLLY 30 LITE 
MINIATURE SET 


YY 
ay, 
LL APPROVED miniature set. 


type bulbs in petal shaped sockets. Bulbs 


30 screw 


have permanent filaments and if one goes 
out the rest remain burning. Set avail- 


able in green or ivory wire and sockets 


and with colored or clear bulbs. 


JULIUS KUPFER, INC. 


VMigrs. of Xmas Lite Sets & 
Display Specialties 
79-10 ALBION AVENUE 
ELMHURST 73, L. I., N. Y. 

















AMERICA’S 
FOREMOST SUPPLIERS OF 





GALESBURG 
ILLINOIS 


WOOD LETTERS 


Send for price sheets 


MALROS CO. 


"The House of Colors’’ 


jie @:i5ia @a-k 








Box 289 Dover, N. J. 


FEATHERS 


Ostrich, peacock, pheasant, marabou, etc. 
Hundreds of different type feathers in stock 
at all times. 


HOLLYWOOD FANCY FEATHER CO. 
512 S. Broadway Los Angeles 13, Calif. 


TICKETS * STREAMERS» PENNANTS 


Complete lines for CHRISTMAS, SALES and al! seasons 
of the year. Printed in two colors in many sizes 

















Write on letterhead for complete information. 


Island Advertising, Inc., Dept. DW-10 | 


205 Jericho Turnpike, Floral Park, N. Y. 
Floral Park 2-9277 


; 





—Members of the Louisville (Ky.) Display Guild pictured here helped make the Christmas season 


more cheerful for patients and staff of Louisville General Hospital last December . 
some of the decorations they installed at the main entrance are, front row, left to right: 
Stump, Ike Kaufman, Fred Striebel, Bill Murra, Escher Bettis, and Chet Shafer. 


Ivers Lindstrom, Jack Seymore, 


right, is: Sam Di Vito, Frank Williams, 


. Posed near 
Frank 
Back row. left to 


Paul Barber, Richard 


Harrington and Ben Rogers— 


Displaymen Turn Hospital 
Into Holiday Fairyland 


HROUGH the entrance of 
Louisville (Ky.) General Hospital came 
group morning last 
December. Instead of torn bodies, injured 
children and the like, normally 
with pain and sickness, entered 15 men car- 
animated Santa Claus with his 
garlands, reindeers, 


emergency 


an unusual one 


associated 


rying an 


helpers, and assorted 


pixies, holly and pine sprays. 

These men were members of the Louisville 
Display Guild and they were preparing to 
expend the energy and talent that four hours 
later would transform bleak walls and halls 
into several bits of tairyland. 

The entrance was 
greenery, bells and reindeer. 
Just inside the front door, a nodding me- 


main festooned with 


shiny golden 


chanical Santa Claus 


moving 


was surrounded by 
all in a setting of 
hills. 
and 
blossomed 


toymakers 


snowy glass and blue-white 


big pink- 
forth on 


snowflakes 
soldiers 


Tinsel 
and-white 
the third-floor Diners in 
the cafeteria found themselves among green- 
and bells. And the sick who 
trudged the emergency room looked 
up at great assortments ot holly, pine cones, 
bells and 

Ironically, this yuletide face lifting was 
the idea of a young woman who died before 
reality. Mrs. William  H. 
Hagan was killed with her surgeon-husband 
in a Pacific Ocean plane crash two days 
after she made the plans with the display 
guild. 


ropes, 
TOV 
childrens ward. 
silver 
into 


ery 


bow Ss. 


it became a 


Escher Bettis, display director of Stewart 


Dry Goods Company and unofficial chair- 
man of the displaymen, explained the 
groups reasons for the undertaking this 
way: “This was an opportunity for us to do 
something didn't 
probably would never see. This is the first 
opportunity, community-wise, that we as a 
professional group have had.” 

The group, which meets Thursday 
tor lunch, social and business talk, hopes to 


for people we know, and 


each 


be able to decorate again this year. From 
the tremendous | the patients 
and staff personnel it will have little diffi- 
culty in gaining approval. 


response ol 


Designers Find Uses 
For Metaloom Grilles 

Furniture, appliance and display designers. 
as well as 


interior decorators, are finding 
the Metaloom 
decorative grilles, available in both solid brass 
or steel wire, and furnished in a wide array of 


applications for new line of 


patterns, designs and standard finishes. 

Some of the standard finishes on either brass 
or steel are: Bright, Natural or Satin Brass, 
Light Antique, Old English, Nickel, Copper, 
and Black Oxidized. 
will be prepared to match samples of trim 
hardware or appliances. 

A new 


Special custom finishes 


folder which describes and pictures 
the complete line of Metaloom grilles, includ- 
ing the new fabrics, has been prepared. It 
includes complete specifications of wire spac- 
ing, etc. For your copy, write to the F. P. 
Smith Company, Dept. MG-1, 2340 North 
Clybourn avenue, Chicago. 


DISPLAY WORLD 














PRESERVED FOLIAGES 
DRIED PREPARED FOLIAGES 
MANZANITA-DRIFTW000S 
POLYNESIAN CORAL 
TROPICAL ACCESSORIES 











AVAILABLE AT YOUR 
DISPLAY SUPPLY HOUSE 


BENSON CO. 


202 E. Pacific Coast Hwy. 
Long Beach 6, Calif. 








FOIL PAPERS 


BASE METAL — PUFFING FOIL 





ALL COLORS 


ALUFOIL PRODUCTS CO., INC. 


15 FERRY ST., N. Y. 38, N. Y. 








R P DECORATIVE FOILS 


eR P EXPANDED ALUMINUM FOIL 

eR P EXPANDED PUFFING FOIL 

e R P UNEXPANDED FOIL 

eR P NON-EXPANDABLE FOIL 

eR P BASE METAL 
R P Decorative Foils have been selected by Alum- 
inum Corporation of America as display material for 
their 1958 Christmas Gifts of Aluminum Promotion. 

Write for Samples 


RESEARCH PRODUCTS CORPORATION 
1015 E. Washington Ave., Madison 1, Wisconsin 











DISPLAY TURNTABLES 
® Heavy Duty — « All Stee! 
SIZES FROM 34" UP 





Write for free illustrated folder 


AMER“STAGE EQUIPMENT 
805 £.134 St., Bronx 54,N. Y. 


OCTOeser, 19736 


R i = | ° 


OCTOBER, 1933 

There was quite a revival of display club 
activity which was reflected in a group of 
interesting meetings at the local level, which 
included the following: Shreveport Display- 
mens Club, T. Willard Jones, 
Chicago Display Club, J. W. 
president; Cincinnati 
William Arinow, president: Metropolitan 
Display Club, J. Graham Waters, president: 
Seattle Displaymen’s Club, W. C. Stewart, 
president. 


president; 
Campbell, 
Displaymen's Club, 


a 


The first effort to organize the display 


manutacturing industry was_ successtully 


concluded and at the first meeting the ftol- 


elected: Samuel 
R. Palmenbereg’s Sons, Inc., 
president; Ralph W. Adler, Jas. B. Williams 
Co., Inc... vice-president : Herman (,old- 
smith, M. Goldsmith Co., treasurer; Harry 
Wagner, Oriental Display Fixture Co., sec- 
retary. 
at the meeting which was quite representa- 
tive of the industry at that time. It was 
suggested that special divisions be organ- 
ized to cover the 


officers were 
Shapiro, J. 


lowing 


Fifty-one companies were present 


following specialties: 
Canvas forms, mannequins, papier mache, 


metal fixtures, wood fixtures and still an- 


other division to comprise the jobbers or 


| distributors. 


sd * * * * 


The National Display Installation Asso- 


| ciation had completed its code of fair com- 


petition under the NRA and was awaiting 
aproval from Washington to put it into im- 
mediate operation. 
ok * *x ms * 
OCTOBER, 1948 
Flint Garrison, president of Garrison- 
Waener Co., St. Louis, died in New York 


| City. 


2h ee: Se 


A. M. Macaluso, well-known displayman 
and designer, joined the sales staff of Ad- 
ler-Jones Co., Chicago, and was assigned 
the eastern territory where he had many 
friends. 

* * * * * 

Leo A. Ball, display manager tor Rose 
& Katz, South Bend, Ind., won top prize 
of $1,000 in a nationwide window display 


contest conducted by Beau Brummell ties. 
* * *” * ~ 


R. C. Kash, editor of DISPLAY WORLD, 


was appointed on the advisory board for 
the School of Industrial Art, New York City. 
~*~ * x * * 

The following were the regional winners 
in the national display contest for Carole 
King junior dresses: ¥ r. Batchelor, 
Newman's, Enid, Okla.; Frank Early, Gil- 
christ Company, Boston; R. T. Coleman, 
Leggett's Department Store, Culpeper, Va.; 
Elmer Walters, Bullock's, Los Angeles: 
Charles J]. Wolpert, Spring-Holzwarth, Inc., 
Alliance, Ohio; J. J. Trentman, The Paris, 
Salt Lake City. 

* * * * ~ 

William D. Auld was appointed display 

director for Gold & Co., Lincoln, Nebr. 








POLY— 
PETAL 


A Fire-resistant Plastic Petal 


WHITE of course, for SNOW 
and 22 Colors. 


A terrific SCATTER item... 


Very Economical. 


Anticipate your SNOW re- 
quirements now for later ship- 
ment — one carton or a car- 


load. 


Your Jobber or Direct 


MALROS COMPANY 


"The House of Color” 
BOX 289 DOVER, N. J. 











MADISON, 


MANICADDY 


NO LIFTING— 
Single-Unit Caddy 
$44.50 
me EASY, FAST— 
% Four-Unit Caddy 
; $99.50 


America's Largest Manikin 


Refinishers & Wig Stylists 


NEW YORK—152 West 25th Street 
CHICAGO — 11 South Despiaines 
DALLAS — 3007 Canton Street 


NEW MANIKIN RENTALS 











=\ TICKET HOLDERS 


Molded of 
wes 


CLEAR PLASTIC 
Pyramid Ticket Holder perfect 
for small point of sale pricing. 
Complete the picture of ultra-smartness created 
with plastic displayers by using ticket holders of 
clear plastic. These beautifully molded ticket 
holders are just the thing for soft line display. 


CL 10 Package of 50 
Lots of 100 


QUENSELL DISPLAYS INC. 


6856 EXETER STREET FOREST HILLS, N. Y. 








FEATHERS 
for DISPLAY 
OSTRICH FEATHERS 


all colors and sizes 


MARIBOU in 2 yard strings 


all colors 
Excellent delivery 


SOUTH AFRICAN FEATHER CO. 


1015 Filbert St., Dept. W 
Philadelphia 7, Po. WAlnut 5-5219 








WESTERN 
DISPLAYS 


¥%& Rustic Frames 

% Rustic Boxes 

% Bird Houses 
& Feeders 

BIRCH 

Poles & Branches 

CEDAR 

Poles & Slabs 








CREDIT AND COLLECTION 
SERVICE TO THE 


RELATED DISPLAY INDUSTRIES 
251 West 42nd Street New York Clty 36 


| chandising 
' the firm from Wheeling, W. Va., 











© 1/250 H.-P. 
Shaded Pole Motor 

® All Bronze Pump 

© 4 ft. Shut Off 

® 1 gpm at 1 foot 


Designed as a compact, low cost, quality pump, espe- 
cially suited for making animated displays with water, 
fountains, soap, beer, wine, etc. Its tripod base has 
exceptional stability. 47 other sizes. 


EASY INDUSTRIES 


210 N. RACINE AVENUE e CHICAGO 7 


66 











Two prize water color paintings by Ray 
Bianchi, display director for Goldblatt 
Brothers, Inc., Chicago, were reproduced for 
resale and stocked by the country’s leading 
department stores. 

x* * * *& & 
Chief Herbert Jenkins of Atlanta 
issued an order barring nude mannequins 
in display windows as a result of complaints 
by women. It referred particularly to the 
undressed mannequins while windows were 
being retrimmed. 
~ ~ ~ ~*~ ay 


Police 


Harry S. Lovett resigned as display di- 
rector for The Bon Marche, Spokane, to be- 
come assistant to the managing director 
of Lipman, Wolfe & Co., Portland, Ore. 


Portable Peg-Board Unit 
Designed for Display 

Now available is an easily-fabricated Peg- 
Board unit that folds for ready portability. 
Designed tor exhibit uses, it has room for 
displays on both sides. When extended for 
floor use it 1s 7 feet tall, or it may be folded 
for table use. For a plan showing the 
construction, write the Business Service 
Bureau, Masonite Corporation, Suite 2037, 
111 W. Washington street, Chicago 2, and 
request drawing AP-352. 


Jones to Direct Disploy 
For Nasser's 

I. A. Jones has joined the staff of Nasser’s, 
Huntington, W. Va., as display director, it 
was announced by John B. Albanese, mer- 
manager. Mr. Jones comes to 
where he 
directed display for two firms, George 
R. Taylor Co. and (,eorge Stiefel Co., 
entering the profession 34 years ago. 

His first project at his new location is the 
building of props for the annual style show, 
tor which he has designed a beautiful set- 
ting on the stage of a local theatre, includ- 
ing six sequence changes. 


since 


New Lighting System 
Introduced by Silvray 

A fluorescent 
of luminous 
and based 


lighting system consisting 
pastel-colored ceiling panels 
on General Electric’s new Power 


_ Groove lamp is being introduced by Silvray 


Lighting Co., Inc., Bound Brook, N. J. 
Colorceil, as it is called, provides high levels 
of illumination between 100- and 250-foot 
candles. Light is indirectly diffused by 
egg crate panels in colors inserted between 
the lamp units, spaced 24 inches apart. 





TABLES 


The finest quality 
turn table on the 
market today. 


They will give you wwondientad motion dis- 


10 models. Write for literature. 
Sold by leading jobbers 


ULRICH BROTHERS 
2923 Agnes Corpus Christi, Texas 


plays. 





SUPERB 


Decorative Hardwore 
Display Ring & Matching [["_~ 
Hooks in Brass or Chrome. 
Hundreds of Display Uses. 

W rite for Free Brochure 
ARTHUR V. LEONARD 

8944 Sagamore Road 

Kansas City 15, Me. 








WINDOW DISPLAY 


State Approved Certificate Course, Day or Eve. Appr. 

for Vets and Foreign students. The only thorough 

professional course in N. Y. C. Free placement. 
REGISTRATION OPEN — ENROLL NOW 


PAN-AMERICA ART SCHOOL 


316 WEST 57th STREET, N.Y.C. PL. 7-0064 
Our Greduates are in Demand 





AUTOMATIC WOOD TURNINGS 


All Types of Finishing 
Dowels and Balls in Stock 


H. ARNOLD WOOD TURNING CO. 
363 Union Avenue, Brooklyn 11, N. Y. 
STagg 2-5693 











WINDOW DISPLAY 
MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 











SPARKLE SNOW FLAKES 


STYROFOAM BELLS — BALLS — CANES — TINSEL 
DIAMOND DUST—MICA 


Contact your Jobber for new catalog. 
Write direct if necessary. 


NATIONAL DISPLAY ry ean 
Div. of National Sawdust Co., Inc 
65 N. 6th ST. BROOKLYN 11, N. Y. 








THE SILENT DISPLAY TURNTABLE 


INDOLA 


Capacities 600, 1200 and 2500 pounds. 
For outstanding features 


INDOLA 


8820 Sunset Bivd., Los Angeles 46, California 

















Murbattn 


wood letter CO. 


tncoarnrpoa aves 


15t WEST [8th Sg NEW YORK Il, 


FOIL PAPER, PUFFING FOIL, BASE 
METAL, METAL CHAIN LINKS 
R. A. OHLHORST 


278-292 Johnston Ave. Jersey City, N. J. 


MY. 











SHOULDER COVERS 
Vinvlite window-clear — vinyl — polythene 
Price list & samples on request. 
JOBBERS ONLY 


CORONET MFG. CO. 


BOX 35 YARDVILLE, N. J. 








FOR DISPLAY MANUFACTURERS & JOBBERS 
Products of Styrofoam 
Manufacturing and Processing 
Write for Catalog 


FOLIAGE CO. OF AMERICA 


LUDINGTON, MICH. 
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your facilities for production. 


SELECT FLOWER AND DISPLAY CO., INC. 
124 West 31st St., New York 1, N. Y. 


DO YOU MANUFACTURE OR IMPORT 
ANY ITEMS THAT CAN BE SOLD 
FOR DISPLAY? 


We will represent and promote your line in Greater New 
York City—Or all territories on a commission basis. 


We have been selling displays for over 30 years. 


Our staff of 5 salesmen sell to chain retailers—depart- 
ment and specialty stores—jobbers—free-lance trim- 
mers—liquor distributors—point of sales. 


We have a showroom in Manhattan—and warehouse 
and shipping facilities in Brooklyn, N. Y. 


When writing, please state in detail your items—and 
enclose any available brochures or other literature—also 


FOUR SEASONS ASSOCIATES, INC. 
141 West 24th Street, New York 11, N. Y. 


WELCOMES 


Enquiries from Sales Representatives. 


Many Lucrative Territories Available. 














DISPLAY MEN 


Qualified men needed in all sections of the country. 
more display men than any other office. 
and advise concerning salary requirements. 
Present position fully protected. 


cant at any time. 


We place 
Send complete resume 
No charge to appli- 


MONARCH PERSONNEL 


Serving the retail field since 1945 


ROBERT L. MOORE 


General Manager Retail 
28 EAST JACKSON BLVD., CHICAGO 4, ILL. 








DISPLAY SERVICE 
BUSINESS 
FOR SALE 


Well established firm specializing 
in prop rental and window trimming 
in addition to other related display 
services. Large tully equipped shop, 
air conditioned office and huge stor- 
age area — all at extremely low 
rental. Finest of props and foliage. 
Replacement value on _ inventory 
and equipment over $50,000.00. Con- 
stant income with minimum of 
working hours constitute a desirable 
and financially profitable business. 
We are located in a large mid- 
western city and owner must leave 
display field because of ill health. 
You must see and inspect. Best 
offer. 


Address Box 10AB 


Care of DISPLAY WORLD 


EXPERT CONTINENTAL DISPLAYMAN 
SEEKS U. S. POSITION 


Display director now holding top position in foreign country 


seeks position as display director for an American store. De- 


sires change for personal reasons only. 
gold medal winner and other contests. 


references. 


DISPLAY WORLD 


Salary open. Fine 


(an give your windows and store a new flare. 


Address BOX 10BC 
Care of DISPLAY WORLD 


FOR SALE 


Silvestri’s Christmas in many lands. 
Six units of traditional Christmas 
customs of other lands. Beautifully 
dressed figures, mounted on turning 
music boxes. Used only once, in 
perfect condition, at a fraction of 
their original cost. Also, several 
units of exquisite Rococo Rose 
Christmas trims. For information, 
write: 


WALTER DILLE 


Neusteters 


Denver, Colo. 














SALESMEN! A sensational extra- 
income opportunity for top-notch 
salesmen to introduce 
“OUICKEKSILV ER” 
A dramatic new Display Studio 
Silver Plating process which puts a 
sparkling highly reflective metallic 
finish on any object metal, 
wood, plaster, plastic, manzanita, 
mache. pipes and rods, etc ... as 
quickly and easily as _ painting. 
Never before has an inexpensive, 
non-electrical simulated plating 
method been possible . Quick 
silver’s magic demonstration sells 
itself! Write now for particulars. 
Give background, cities covered, 
other lines carried. 
KERN PRODUCTS COMPANY 

726 Lothrop Ave., Detroit 2, Mich. 











DISPLA YMEN 


Well trained men are needed 
all over the country. Enroll 
now in the only thorough, pro- 
fessional, accelerated course, 
day or evening, offered in New 
York City. Prepare now for 
well paying jobs. Free place- 
ment with leading stores. Our 
graduates are in demand. 


Write, phone or come for in- 
formation. Registrations being 
accepted now for the next 
course. Co-ed, Veterans, For- 
eign Students. 


PAN-AMERICA ART 
SCHOOL 
316 West 57th Street 
New York City 19 
PL 7-0064 








FOR SALE $600.00 


9 Units—Dickens’ “A CHRISTMAS 
CAROL” by Bliss. Each unit ap- 
proximately 2 ft. wide, 4% ft. long, 
5 ft. high in size. Will knock down 
for small window entrances. 


Non-mechanical—profusion of detail 
plus one and only “Christmas 
Carol” story eliminates need of 
mechanization. 


In almost perfect condition through 
out. Also included: 18 scrolls pro- 
fessionally painted in oil—9 for cap 
tion, 9 for legend. 


Ready to use. no more money 
to spend or work to do. Absolutely 
as represented inspection in- 
vited or photos sent ... dust proof 
crating ... ready for immediate 
shipping. 


SCHEAR’S DEPT. 
STORE 


DISPLAY DEPT. 


Evansville 8, Indiana 


For Sale — Reasonable 


Religious window by Silvestri 


A child’s dream of Christmas, 
3 Wise Men— Madonna and 
Child appliqued to plastic 
background: dressed in vel- 
vets and fabrics. Child asleep 
and dreaming on chair. Bed, 
lamp and sign included. Good 
condition. Original crate. 


T. W. LEES 


WM. Y. GILMORE & SONS 
Oak Park, Il. 














ADDITIONAL 
OPPORTUNITY 
EXCHANGE ADS 
WILL BE FOUND 

ON PAGE 68 





OC Oees, F326 











FOR SALE! 
WINDOW — consisting of four units: 
1957 


including Castle. New in and 


$1.939.00. will sell for $750.00. 


SILVESTRI’'S CHRISTMAS 
Elf Trimming Tree, Eli 
Balances on Gift Boxes, Dwart at Stove and Soldiers Marching, 
used 
For photos write or wire Richard 
A. Staines, Display Mgr... THE WHITE HOUSE, El! Paso, Tex. 


MECHANICAL 


once, original cost 


WANTED — SCULPTOR 


with ability and talent for high fashion figures; high salary; ex- 
cellent opportunity ; permanent position. 
WOLF & VINE, INC. 


225 S. Los Angeles St. 
Phone MAdison 6-4737 


Write or phone: 


Los Angeles 12, Calif. 








and attractive position. 


6-47 37 





WANTED — DISPLAY DESIGNER 
capable of designing and illustrating displays for itinerant 
poses, largely in the wearing apparel field; top salary; permanent 
Write or phone: WOLF & VINE, INC., 
225 S. Los Angeles St., Los Angeles 12, Calif. 


MIT - 
== 


York. 


Phone: MAdison 








Used MANIKINS $10 
2-Piece Complete—as is. Crat- 
ing charge $2.50, F.O.B. New 


MADISONIA 
152 W. 25th St., New York 1, 
N. Y., Chelsea 3-1550 





WANTED TO BUY 
UNITS (mechanical or otherwise) 
to use in large corner toy window 
for Christmas attraction. 
SCHEAR’S DEPT. STORE 
Display Department 
Evansville 8, Indiana 

















New Miami Firm 
For Display Fixtures 
\ new addition to the trade is Jo-Bar Dis- 
play Fixtures, 18451 West 
Miami, Fla., with a complete line of store dis- 


play fixtures, and 


Dixie Highway, 


new reconditioned manne- 


a complete factory set-up for indi- 


quins and 
vidually designed display cases. 


Irving Rosenbush, formerly with Display 
is the owner and states that he is 


in the market for surplus display fixtures and 


will buy, sell, trade or rent. 

incidentally, Rosenbush got the name for the 
new company by combining the first few letters 
of his daughter and son’s first names, Jody 
and Barry. 


Pioneer Announces Winners 
In “Party-for Pop" Contest 

Winners in recent “Party-For- 
Pop” window display contest, held in connec- 
tion with Father’s Day were announced by 
Martin H. Master, advertising manager of 
Pioneer, Darby, Pa., manufacturer of 
men's accessories. 


Pioneer's 


Inc.. 


Selected by a distinguished board of judges 
were : Loveman’s Inc., Chattanooga, Tenn. ; Lit 
Brothers, Trenton, N. J.; C. E. Chappell & 
Syracuse, N. Y.; The Fair-Ridglea, 
Fort Worth, Texas: S & Q Clothiers, Lub- 


Sons. 


bock, Texas: Vaile Clothiers, Dixon, Iil. ; 
Starr's, Zanesville, Ohio; The S. Kann Sons 
Co., Washington, D. C.; Carat Originals, 
Santa Ana, Calif.: and Bond Clothing Store, 
Atlanta, Ga. 

The prizes included a Hi-Fi radio-phono and 
record library, portable televisions, home work- 
shops and transistor radios. 

Oscar Ek. Schoef- 
fler, fashion editor of Esqmre; Walter H. T. 
Raymond, editor of Men’s Wear; Perkins H. 
Bailey, fashion editor of Look and fashion con- 
sultant for Men’s Wear and Footwear News: 
Bert Bachrach, nationally famous 
writer and Bernard J. Miller, 
Gentlemen's Quarterly. 


Selecting the winners were: 


fashion 
publisher, 


Sall Manufacturing 
New Display Rack 

A new display rack, designed to give versa- 
tility for displaying Christmastime merchan- 
dise, is now being manufactured by Harry Sall 
& Co., Inc., 968-978 North Ninth street, Phila- 
delphia. 

Shelves adjust to any angle or height de- 
sired. Rods also may be used. The Standard 
size is 48 inches by 60 inches long, but other 
sizes are made to specification. The new dis- 
play rack takes less than 25 minutes to as- 
semble. The gondola cymes complete with 
frame and brackets for four shelves. 


Wood Containers Have 
Display Application 

New containers of highly polished wood, a 
blend of early American and contemporary, 
have been introduced by Kensington, a divi- 
sion of Wear-Ever Aluminum, Inc., New 
Kensington, Pa. They have possible display 
application. 
tive material. 


If interested, write for descrip- 


First Mannequin 


To Forty-Ninth State 


What is claimed to be the first mannequin 
shipped to Alaska since Congress passed legis- 
lation making it the forty-ninth state was 
shipped by Mileo Mannequins, New York, to 
Mil-Mars Fashion Shop, Fairbanks, Alaska. 


Catalogue Available 
From Decorative Displays 

Decorative Displays has a new catalogue of 
display props and novelties off the press and 
it is available to any jobber or department 
store which has not received one in the mail by 
this time. Write to the firm at 57-57 63rd 
street, Maspeth, Queens 78, N. Y., for a copy. 
The firm presented a line at the June Market 
Week, from which they received favorable 
response. 
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DISPLAY 





Write for full details. The 
Full Sheet Signmaster is 
still more proof that Show- 
card Machines offer models 
or every need. 

° 


Here you see the grown-up version of a Showcard Machine that was a big 
hit right from the start. 


The original Signmaster was built to be a speed demon . . . to turn out multiple 
cards faster and more economical than anything of its kind. It has proved so popular 
that we've taken the next logical step—a big brother Signmaster that handles 

all work up to a full 22” x 28” size. 


It has the same type of mechanical inking unit, the same instant pressure 
adjustment for varying card stocks, the same roller-lifting toggle that prevents 
blurring. It has the same silk-smooth operation. And it is a Showcard Machine 
through and through—same patented method of type setting, same freedom 

of layout, same cast steel construction backed by a 5-year guarantee. 


mvesTIGATE 
serorE YOU 
INVEST 





1456 MERCHANDISE MART, CHICAGO 54, ILLINOIS 

















by Canmen Fe. Sulley. Denver Dry Goods i 


DENVER, COLORADO 


“‘Upson board is one of the basic materials 
used in our display department shop. 


nd It is lightweight, yet sturdy and easy 
pAOn LAD to handle. It also cuts easily 
with Cutawl and other shop tools. 


1/10” Easy Curve; 3/16” and 1/4” Upson and 5/16” Upson Striated Panels, Plus the fact it takes both water base 


; ; and oil base paint.”’ 
all in conventional fiber board sizes. P 


Also 3/8” for interior and exterior use —sizes up to 8’ x 20’ 


CARMEN R. SUTLEY 
Display Director 
Denver Dry Goods Co. 


Denver, Colorado 


ili 
aie 


UPSON 


THE UPSON COMPANY, 122 UPSON POINT, LOCKPORT, NEW YORK 


